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New wrinkle-free
facein John's Island

The final newcomer of the
decade to the barrier island is a
physician whose name - if not
a household word - will imme-
diately be recognized by most
beachside women.

Nicholas Perricone, MD, is a for-
mer Yale dermatologist who has
received a great deal of atten-
tion over the past decade for his
theories on causes and treatment
of wrinkles. Author of several
New York Times Best Sellers tell-
ing readers how to maintain the
appearance of youth, Perricone
has been a frequent guest on
daytime television shows such as
The View and Oprah.

Perricone’s personal life also has
received a fair amount of tabloid
attention; his divorce from his
fourth wife, Madeleine, has been
described as one of the most
expensive and litigious in Con-
necticut history.

But Perricone’s skincare products
and $250-an-ounce cosmeceu-
ticals - sold in high-end cos-
metic stores including his own
Madison Avenue boutique (he
calls it his “flagship” wellness
center) — clearly have been good
for him, since he just purchased
a 14,000-square-foot residence
on the largest oceanfront lot in
John’s Island for $8.65 million.

Perricone was brought to Vero
Beach by Joe Caprio, a Broward
County realtor who specializes in
luxury estates in South Florida.
The seller of the home was
represented by Cindy O’Dare of
Premier Estate Properties.

Does the arrival of the high-pro-
file Perricone signal an impend-
ing change in the low-key barrier
island over the next decade?
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Three of the major actors in the 2009 Vero Beach drama are portrayed peering into the Mayor’s Office. Our parody of the year’s events starts on Page 6.

events pf 2009
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Changes made in electric contract State attorney denies ‘whitewash’

BY LISA ZAHNER
STAFF WRITER

While top Vero Beach city
leaders have said there were
no changes to the contract
signed with the Orlando
Utilities Commission and the
version that was shown to
the City Council, Vero Beach
32963 has found 115 changes
between the two.

In fact, the differences
start at the Table of Contents

where several sections of the

contracts don't match up. By
far the most troubling change
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is how the contract defines
which of the city’s bond rat-
ings would be scrutinized by
OUC, potentially triggering
the need for the city to put up
extra collateral to ensure per-
formance of the contract.

All the while, city staff has
denied the existence of the
changes. When questioned
by the State Attorney’s Office,
City Manager Jim Gabbard
told an investigator that no
unauthorized changes were
made between a redacted (or
partially blacked out) con-

CONTINUED ON PAGE 2

BY LISA ZAHNER
STAFF WRITER

The eight-week investiga-
tioninto the City of Vero Beach
electric utility cherry-picked
people to interview, failed to
independently verify informa-
tion offered by top city staff
and their consultants, and
wrote a final report that mir-
rored the city’s own language
in justifying its actions.

The State Attorney’s Office
closed the investigation on
December 16, although As-
sistant State Attorney Tom

Bakkedahl said that while
investigators found nothing
criminal, it could choose to
reopen the probe if more in-
formation surfaces that points
to such acts.

Bakkedahl bristled at the
suggestion that the probe had
been merely perfunctory.

“The last thing | want is for
this investigation to be viewed
as awhitewash by the State At-
torney to cover up for anyone
at the City of Vero Beach,” said
Bakkedahl. “It is our job to
look for criminal activity and

CONTINUED ON PAGE 4

"-'.1 14 pages of social and

| arts coverage starts on

Page 10.
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Contracts

CONTINUED FROM PAGE 1

tract reviewed by the City Council in
private meetings April 7, 2008 and an
unredacted version signed by City At-
torney Charlie Vitunac and Mayor Tom
White on April 21, 2008.

Former Councilman Charlie Wilson
has said he’s looked at the contracts
and found 25 differences between the
redacted and unredacted versions. But
he, too, was told by city staff that no
changes had been made. Wilson said
he’s not surprised that even a superfi-
cial review by Vero Beach 32963 found
so many alterations.

“This is just part of a series of things,
a pattern of how things happen at the

©2009 Porsche Cars North America, Inc. Porsche recommends seat belt usage and observance of all traffic laws at all times. Optional equipment shown is extra.

city,” he said, referring to the fact that
he was assured by top city staff that no
changes had been made to the con-
tract.

“l don't think the Council ever ap-
proved the actual contract, there was
no contract attached to the meeting
agenda or minutes and the mayor ex-
ceeded his authority when he signed
the contract,” Wilson said. “Clearly the
OUC contract, in my opinion, is not
valid and | don't believe it would with-
stand a court challenge, but a court
challenge is the only way to remedy
the situation.”

On Dec.1, the City Council directed
Vitunac to bring back a written opin-
ion on whether the changes made to
the OUC contract were “material.” Vi-
tunac said that he would need to con-

EE—
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sult Boston attorney Meabh Purcell,
whose firm worked on the contract.

Vitunac, and City Manager Jim Gab-
bard are on vacation and could not be
reached for comment. Assistant City
Attorney Wayne Coment said the doc-
ument is in the works.

“What they’re working on is a table
showing the changes and the legal
implications of the changes,” Coment
said.

Coment said a contract is not like an
ordinance, which is legislation, so at-
torneys have more leeway in making
minor changes after an elected body
approves a contract.

“If it’s just changes in language
here and there, they can make certain
changes that aren’t significant,” Co-
ment said. “If the changes were made

PORSCHE

only to clarify something, the word-
ing could change and it could be just
fine.”

Should the contract be materially
different, the legality of the executed
document could be called into ques-
tion.

What was changed?

In addition to the changing of page
numbers for five sections of the con-
tract on the Table of Contents, one
does not need to look very far to find
alterations to the document. On page
1, paragraph 3 of the introduction, the
phrase “Vero Beach has an entitlement
to approximately 48 MW of generation
capacity” was changed to “Vero Beach
has an entitlement to approximately
50 MW (not including CROD MW
quantities) of generation capacity.”

Changes exist throughout the docu-
ment, ranging from altered punctua-
tion and capitalization of words to the
addition and rewording of entire sec-
tions. It’s evident that what is marked
“final draft” on April 7, 2008 was gone
over again thoroughly by attorneys.

Nine of the changes involve the
words “effective date” and “turnover
date” as these were changed back
and forth from effective to turnover
and turnover to effective in describ-
ing the date when one or both of the
parties must do something. The effec-
tive date is April 21, 2008, when Mayor
Tom White signed the contract and the
turnover date is Jan. 1, 2010.

Whole sections were added, includ-
ing one on page 4 under the conditions
of the contract. This section, Firm
Transmission Service, states the con-
dition that “Vero Beach obtains Firm
Transmission Service from FPL within

a reasonable period after the Effective
Date, and the terms of such service are
reasonably acceptable to Vero Beach.”

This one means that the city had to
negotiate rights to use FPL transmis-
sion lines to bring power from OUC to
Vero Beach. An accompanying letter
from OUC further clarifies this stat-
ing that “reasonable” shall be no more
than $4 million. Since this was not in-
cluded in the original contract, is this
$4 million extra that the city is spend-
ing to switch to OUC?

Among the other changes:

Several changes alter the words
“Units 1, 3and 4” to “Vero Beach Pow-
er Plant.” The entire power plant con-
sists of five units, two of which work in
combined cycle. Since different costs
and controls are associated with the
different units, this change could be
important.

Inatleasttwoplaces,thewords“OUC
Contract capacity” were changed to
“Supplemental Wholesale Electric Ca-
pacity” in referring to charges the city
might incur during times of conges-
tion on the power grid.

In a section labeled Payment, two
changes were made adding the word
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“Monthly” to the description of charg-
es. “Demand Charge” was changed to
“Monthly Demand Charge” and “En-
ergy Charge” was changed to “Month-
ly Energy Charge” but the terms ancil-
lary services and fuel payments were
left without the word “monthly.”

Some changes simply added one
word, made a word plural or singular,
abbreviated a word that was spelled
out or spelled out a word that was ab-
breviated. Words became capitalized
when they were not and some capital-
ized words became lowercase. Paren-
thesis were added or deleted. Words
were underlined or underlining was
removed. These small edits were found
throughout the document.

Long-time critic of the city’s electric
utility Dr. Stephen Faherty said he’s
curious to see Vitunac’s report to the
council.

“It will be interesting to see how
they outline the changes and how they
determine what is material, and if that
materiality will have anything to do
with the cost of whatever it is that was
changed,” he said.

As an example of how any one of
these changes could open up a veri-
table can of worms, take a look at one
change in the Exhibit D - Definitions
section of the contract.

On page D-1 a change altered the
meaning of the word “bonds” in a way
that could potentially cost the city mil-
lions of dollars. The redacted April 7,
2008 version states that “Bonds” shall
mean the city’s obligations as they re-
late to ownership of part-interest in
the Florida Municipal Power Agency
and bonds held by FMPA:

The unredacted April 21, 2008 ver-
sion, however, amends the definition
of “Bonds” with the words “and (ii)
Vero Beach Florida Electric Revenue
Bonds.”

It is unclear why the city’s electric
revenue bonds were specifically in-
serted into this definition and who
asked for the insertion. The impor-
tance of this change is how it relates
to another part of the contract, which
lays out protections which cover the
city and OUC against any financial
instability that the other party may
experience which would result in the
downgrading of its bonds beyond an
acceptable level.

The city currently holds $60 plus
million in bonds on the electric utility.
Over the summer, consultant Henry
Thomas of Public Resources Manage-
ment Group warned city officials that
the current cash situation of the city’s
electric, water and sewer utilities put
the city in danger of having its bonds
downgraded.

At the time, the electric utility had
burned through $12.5 in reserves in
about nine months and was described
as “broke” by Finance Director Steve
Maillet. The water and sewer utilities
were borrowing cash from other city

funds to operate.

Thomas said his firm recommends
utilities keep 90 days of operating cash
to maintain good bond ratings be-
cause electric is a capital intense in-
dustry, with constant needs for repair
and reinvestment.

Former Electric Utility Director R.B.
Sloan has previously stated that the
electric utility costs $110,000 a day to
run, meaning that the city would need
to keep about $10 million on hand at
all times to have 90 days of operating
cash.

At fiscal year end, the electric utility

had a little more than $5 million in op-
erating cash, thanks to hikes in electric
bills bringing in increased revenues
over the summer and early fall. Dur-
ing the quarterly budget review meet-
ing on Dec. 8, Maillet said the electric
utility had less than $3 million in oper-
ating cash as of November 30.

“No one would probably go back
and look at the existing bonds un-
less the city went out to borrow more
money,” Thomas said. “But even with-
out that being in a contract with OUC,
they should be motivated to keep that

up.”

Thomas said bond raters also look
at the management and stability of a
utility as a sign of fiscal health. With
the steady procession of not only elec-
tric utility directors but also city man-
agers, Vero might not score so high on
that criterion.

Should the bond ratings slip and
the city not be able to recover within a
year, dollar amount that the city would
need to provide in collateral to ensure
“due performance” would be a matter
for the attorneys to interpret, as the
total value of the 20-year contract has
been estimated to be about $2 billion.
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State Attorney probe

CONTINUED FROM PAGE 1

we found nothing criminal here.”

Bakkedahl said it is not within the
jurisdiction of the State Attorney to
delve into things that might be civil
matters or even matters that citizens
or taxpayers would find egregious, but
not criminal.

“l want to be clear, nothing ever is
really closed,” he said. “Should further
information come to light that is rel-
evant, we would look at that.”

A review of the investigative records
— now public since the probe is closed
— shows a single investigator docu-
mented his questioning of a total of
eight people, including City Manager
Jim Gabbard, former Electric Util-
ity Director R.B. Sloan, consultant Sue
Hersey, attorney Meabh Purcell and
four Florida Power & Light employees.

Topics of questioning included who
had access to the contract; when and
how the bid criteria was developed;
whether or not anyone thought it was
weighted against FPL; and whether or
not the contract with Orlando Utilities
Commission was altered after it was
approved by council.

Records from the investigation show
that investigator Ed Arens meticulous-
ly wrote down all the responses to ba-
sic questions, but the reports don't re-
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flect the asking of follow-up questions
at a later date based on subsequent re-
search or the interviewing of witnesses
with potentially differing viewpoints.

Arens collected several hundred
pages of documents, but his reports
do not indicate that he independently
reviewed those documents.

The final memo reporting on the
investigation is little more than a
parroting of the staff’s answers and
Powerpoint presentations and “white
papers” published by the city and its
consultants to justify the decision to
keep the power plant and to go with
oucC.

Bakkedahl said that the public re-
cords amount to an “outline” of the
investigation and might not reflect all
the people who were questioned or
all the questions that were asked. He
admitted that city staff was most likely
used as a source for information con-
tained in those reports, especially the
ones written in the early stages of the
investigation.

Bakkedahl said the city’s hired con-
sultants were viewed as independent
actors who provided a perspective
from outside City Hall, despite the fact
that they were paid millions to negoti-
ate the deal by the city and the bidding
process and the contract were both
the product of the consultants’ work.
City Council members who approved
the contract were not interviewed be-
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cause it was seen as unnecessary.

“After we talked to the consultants
who were there and who told us that
they had these meetings with each
City Council person and reviewed
the contract and made their presen-
tations, what information would the
City Council members have been able
to add to that?” he said.

The investigator on the case, Arens,
is also a retired city of Vero Beach po-
lice officer who collects a pension
from the city. When asked whether
that could potentially create a conflict
of interest, Bakkedahl said he would
“stake his life” on the fact that Arens
conducted a fair investigation.

“The truth of the matter is that once
our investigators come to work with
Bruce Colton, their loyalties lie with
the State Attorney’s Office,” he said.
“Ed Arens would in no way fudge
something on an investigation due to
false loyalty to a former boss.”

It began with a citizen complaint
The investigation launched in late
October after a seated member of the
county’s Grand Jury — the anonymous
citizen — wrote a letter asking pointed
questions about the electric utility.

“l understand that the State Attor-
ney’s Office has a lot of work to do and
that the Grand Jury didn’'t volunteer to
take on this issue, but I think it is im-
portant that somebody with authority
look into this matter,” the letter states.

“We are talking about hundreds of
millions of dollars that are at stake as
well as constitutional issues. These are
not trivial matters,” the grand juror
continues.

The letter requests the State Attor-
ney investigate six allegations that the
grand juror had seen or heard in the
media. The juror was concerned about
reports that City Council members did
not see the complete power contract
prior to its approval and that coun-
cil members relied on consultants to
make decisions.

The juror asked, “Who were these
‘consultants’ and what were their mo-
tivations? Whose interests did they
represent? The utility, the city employ-
ees, the taxpayers of the city, the coun-
ty customers, the City Council?”

The citizen also asked how and why
the city negotiated an up to $50 mil-
lion penalty in the OUC contract and
why the city did not speak with FPL
about selling the electric utility.

Asmall investigation in avery small
town

The investigator assigned to the
case is a retired Vero Beach police offi-
cer who once worked for City Manager
Jim Gabbard while Gabbard served
as police chief before becoming city
manager in 2005. In addition, Gab-
bard has worked as special investiga-
tor for Colton’s office and the two men
worked closely on cases

Despite the connections between
the investigating agency and the city,
at no time did the State Attorney’s Of-
fice consider asking another officer to
conduct the investigation, said Assis-
tant State Attorney Chris Taylor who
handles Indian River County.

“Investigator Arens is a professional
person and a professional investiga-
tor. There was never a feeling that he
would not be impartial enough to do
the investigation,” Taylor said.

Taylor said that he, Colton and
Bakkedahl reviewed the reports sub-
mitted by Arens and a presentation
based on Arens’ final report was made
to members of the grand jury on Dec.
16.

Taylor said there are no public tran-
scripts available of the proceedings, as
any testimony given before the grand
jury is sealed and secret.

FPL employees interviewed, hands
tied by bid documents

But just how deeply the investiga-
tion went remains questionable.

On Dec. 4, Arens met with FPL Staff
Attorney David Lee, Senior Power
Originator Edward Tammy, Energy
Marketing and Trading Manager Tim
Gerrish and Treasure Coast Area Man-
ager N.L. Blount.

FPL staffers said that the bidding
process was “uneventful” and that “all
questions regarding the negotiations
were channeled through Sue Hersey,
the city’s hired consultant.” FPL staff-
ers said they had several meetings
with Hersey and city electric staff and
that “The City of Vero Beach provided
all the information and answered any
questions that were asked by the FPL
negotiation team.”

Arens asked FPL representatives,
“Did you ever get the impression that
the bidding process was arranged to
provide an unfair advantage to one of
the other bidders?” and recorded the
FPL answer as follows:

“No. No one from the Florida Power
and Light negotiating team indicated
a belief that Florida Power and Light
was placed in an unfair advantage.”

Arens stated in his summary report
dated Dec. 16 that “none of the bid-
ders knew what the city was using to
make its decision.”

Even if the FPL negotiating team did
feel — based on what little they knew
about how the bids were evaluated
— that they were at an unfair disad-
vantage, they legally would not have
been permitted to make that claim, to
the State Attorney or anyone else, as it
could have been construed as a pro-
test.

It is unclear whether Arens knew
that all bidders, including FPL were
restricted by the bid documents from
mounting any kind of protest of the
decision.

Big questions were not asked
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At no point in the investigation
was anyone asked whether or not
they were ever asked or instructed to
choose a certain bidder. More impor-
tantly, the players involved in the bid
process were not asked if they were
ever instructed — either directly or in-
directly — not to choose Florida Power
and Light.
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Bakkedahl said that even if employ-
ees who rated the bidders were told
not to choose FPL, that in and of itself,
without other evidence of bid-rigging,
would not necessarily be criminal.

No one was asked if the people in-
volved in the process felt pressured to
make a decision which would keep the
city in the electric business in order to

i i oy

Powell/French 772.234.5106

Distinctive Oceanfront Estate $5.955 Million F.
Web Ref#V76069

Orchid Island Oceanfront
Kay Brown 772.234.5332

preserve jobs and the revenue stream
— $6 million plus $2 million in ad-
ministrative fees — which the electric
utility contributes to the city’s general
fund each year. That also would not be
acrime.

Despite the findings, the basic ques-
tions asked by the anonymous grand
juror remain.
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32963 Year in Review

BY MICHELLE GENZ AND
MILTON R. BENJAMIN
STAFF WRITERS

It was the best of times, it was the
worst of times. Okay, we're lying about
2009 being the best of times. It was the
age of wisdom, it was the age of fool-
ishness. Alright, we're lying about the
wisdom part, too. It was the epoch
of belief, it was the epoch of incredu-
lity. Actually, we've been incredulous
almost all year.

We could go on with this Tale of One
Small Seaside City, for even Charles
Dickens — or Dave Barry — would find
it hard to fathom all the bizarro go-
ings on that have occurred in Vero
Beach this past year. Dickens, after
all, had the huge city of London for
inspiration. As for Barry, what more
is there to say once you have uttered
the word “Miami.”

But who would have guessed that
Vero Beach — quiet, little Vero Beach -
in one year would have seen:

« Its major private employer, Piper
Aircraft, sold to a Muslim kingdom
known as the Abode of Peace;

e Its major tourist draw, Dodger-
town, sitting empty after the Dodg-
ers’ defection to Arizona;

e Its electric utility, for years a
source of power and pride, at the
heart of a scandal over squandered
dollars and soaring rates.

The electricity debacle —which had
beachside residents last summer in a
literal lather — ultimately became the
defining story of what some now refer
to as Vero’s “Year of Living Sweatily.”
Not since the 2004 hurricanes have so
many houses been so warm, and not
since the 2001 anthrax scare have en-
velopes — these containing utility bills
—been so fearfully opened.

On the barrier island, 2009 brought
a lot of good news as well — stories of
the continuing amazing generosity
of 32963 residents who did their best
to support a variety of worthy causes
and non-profits during these unset-
tling times. We carried a number of
stories throughout the year on these
laudable activities. Generosity, how-
ever, is praiseworthy — not funny.

So in this column, as we look back
on stories Vero Beach 32963 covered
during 2009, we are focusing on and
parodying some of the events that left
us scratching our heads. With apolo-
gies to Dave Barry, we offer this, our
year-end review. As Barry would say:
“We are not making this up. At least,
not all of it.”

We should have known this was go-
ing to be a strange yearin. . .

JANUARY
... when the year begins in painful

irony: Piper Aircraft announces it will
not seek millions in taxpayer incen-
tives that it never stood a chance of
receiving.

With the stock market tanking,
many of the high-fliers who had
placed orders for new Piper planes
are cancelling purchases in favor of
30-day Greyhound bus passes. As
a result, the county’s largest private
employer is laying off and furlough-
ing hundreds of local workers — not
adding jobs as called for in the incen-
tive agreement.

But Piper informs the county it will
be expanding soon as the result of a
contract with Boeing to build the new
Dreamliner, and asks for another $1.2
billion in new subsidies. Excited city
officials immediately announce plans
for a 4,000-foot extension to the Vero
Beach Airport’s main runway.

Meanwhile, negotiations aimed
at bringing the Baltimore Orioles to
Vero Beach to replace the Los An-
geles Dodgers appear dead after it
is revealed that Baltimore’s owner is
demanding that Holman Stadium be
turned into a 38,000-seat sports com-
plex.

The Orioles also are seeking a 50-
year lease of the old city-owned Dodg-
ertown golf course, which they want
to turn into a new downtown rivaling
West Palm Beach’s City Place. “If we
had approved what they wanted on
the property, it probably would have
brought back public hangings,” says
Vice Mayor Tom White, one of the few
who appears to feel public hangings
are not a good idea.

Mayor Sabe Abell suggests that us-
ing the overgrown golf course, long
fallow, for “walking trails” would be
far more rewarding. Vero Beach City
Attorney Charles Vitunac, who pre-
sides over a city legal staff approxi-
mately the size of that of Los Angeles,
immediately hires a $420-an-hour
specialist in walking trails to assess
the city’s potential liability.

Meanwhile, Vero Beach manag-
ers push ahead with a plan to “save
money” by creating a new part-time
municipal health clinic for city em-
ployees. While the employees would
retain the current health coverage

CONTINUED ON PAGE 8
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Historic RioMAR

One of Vero's finest built $9.5 Million
estates with 200"+/-

oceanfront MLs# 104866
MATILDE SORENSEN 772.532.0010

ORrcHID IsLE EsTATES

Custom river front home $3.195 Million
w/unsurpassed river views,

dock and 2 lifts Mus# 73739
MATILDE SORENSEN 772.532.0010

)
GrAND HARBOR

Exquisite Mediterranean  $2.25 Million
estate w/wide river views.
Owner motivated! Bring offers! Mrs# 79440

MATILDE SORENSEN 772.532.0010

Tue Estuary
$1.2 Million

Spacious home w/bonus
“river room”, 3BR/3.5BA
with lake views
MATILDE SORENSEN

Mrs# 102991
772.532.0010

JouN’s IsLAND
Beautifully renovated custom $7.9 Million
8,000+ Sq. ft. waterfront home
with stunning view & dock Mrs# 73935

MATILDE SORENSEN 772.532.0010

ST. CHRISTOPHER
3BR/2.5BA oceanfront $2.5 Million
ranch home w/indoor

pool courtyard.
MATILDE SORENSEN

Muvs# 105850
772.532.0010

ParMm ISLAND PLANTATION
Stately new residence built $1.95 Million
& designed by Gable &
Munir Homes Mus# 73250

772.532.0010
n .

MATILDE SORENSEN

RiveEr CruB

Beautiful 3BR/4BA lakefront
home with pool.

Clubhouse, Tennis, & gym  Mus# 70068
MATILDE SORENSEN 772.532.0010

$850,000

DALE SORENSEN
REAL ESTATE INC.

$6.8 Million
Muis# 73666

Largest oceanfront
penthouse in Vero Beach

w/ approx. 7,400 sq. ft. under air
MATILDE SORENSEN

772.532.0010

Historic RioMAR

Stunning new construction $2.476 Million
Mediterranean style estate
1 block to beach

MATILDE SORENSEN

Muws# 105723

Historic RioMAR

Wonderfully inviting $1.9 Million
spacious home on lushly

landscaped corner lot Mus# 76502
MATILDE SORENSEN 772.532.0010

; i ,._,—l-‘
SEAVIEW
Grand oceanfront retreat on $5.45 Million

over 1 acre w/ approximately
130 feet of oceanfront Muys# 75792
MATILDE SORENSEN 772.532.0010

OceaN Park

Upscale in-town living $2.36 Million
within walking distance of

boutiques & restaurants Muys# 73484
MATILDE SORENSEN 772.532.0010

MooRINGS/THE ANCHOR

Spectacular river views $1.65 Million
from this 3BR/4.5BA home
made for entertaining

MATILDE SORENSEN

Mus# 78797
772.532.0010

SHORES
Best priced home in the Shores.
3BR/3.5BA home on 1/2 acre
overlooking lake
MATILDE SORENSEN

$650,000

Muws# 77033
772.532.0010

VErRO BEacH HoTEL & CLUB

Oceanfront condos 1 &  From $875,000
2 BR. Income/Rental

opportunity

Matilde SOoRENSEN 772.532.0010

WWW.SORENSENREALESTATE.COM

PrRice CHANGES ® FEATURED PROPERTIES ® NEw LisTiNGs ® OPEN HouseEs ® UppaTED DALY

3206 Cardinal Drive

Vero Beach, Florida, 32963
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5065 North A1TA

Vero Beach, Florida, 32963
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Year in Review
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that enables them to see the doctor of
their choice at virtually no cost, city of-
ficials claim most would want to go to
the municipal clinic so they would not
have to take so much time away from
their jobs.

It is not disclosed whether the clin-
ic’s rent-a-docs would be qualified to
treat cases of uncontrollable laughter.

Speaking of uncontrollable laugh-
ter,in. ..

FEBRUARY

. . .the Vero Beach City Council de-
cides to break with its 40-year tradi-
tion and shift its meeting time from

early Tuesday evenings to Tuesday
mornings. The reason given: Hav-
ing the meetings during the work day
would be more convenient for city em-
ployees. The real reason: A couple of
Council members are having trouble
staying awake after 8 pm.

City management, meanwhile, con-
tinues its effort to win Council approv-
al of the municipal health clinic. Con-
sultants to the city — who claim they
are working on the project at no cost
— up their claims of potential savings
from the clinic to three-quarters of a
million annually. Alas, the methodol-
ogy by which they arrive at this num-
ber, they insist, is a secret and cannot
be revealed.

Also secret until we publish a story
is news that Vice Mayor Tom White
flew off on a junket to Washington —
at Vero taxpayer expense — for a meet-
ing of a Florida League of Cities com-
mittee on which he doesn’t serve. His
receipts, turned in for reimbursement
to the city though no prior approval
for the trip was given, include three
nights at the Washington’s four-star
Hotel George.

That excursion turns out to be less
costly than his trip to a resort in Or-
egon the previous fall for a “training”
conference which cost Vero taxpayers
$1,200. Most of his fellow City Coun-
cil members aren’t aware of that trip,
either. Even fewer seem interested in

Get the most on the
Treasure Coast

More luxury than you ever dreamed of...
At prices that are truly a dream come true

.

I =
=B

MSRP 46,625

<> Mercedes-Benz | | Coggin BMW =~ & ' COGGIN HONDA | | COGGIN ACURA
of Ft. Pierce Treasure Coast o == | | of FT. PIERCE of FT. PIERCE
The Ultimate HONDA
Driving Machine’ BACURA
New 2010 BMW New 2009 HONDA New 2010 ACURA
NEW 2010 1
MERCEDES-BENZ 528' ACCORD TSX
GLK SPORTS | | lgciiae fa oo LX
UTI LITY Automatic utomatic

Lease For:

Lease For: Lease For:
PRICED FROM: $ $
$ 3 3 9 O O Per Per
Mo. Mo.
) Only *3900 Down Payment

All prices plus tax, tag, title $599 dealer
fee included.

Mercedes-Benz
of Ft. Pierce
4500 US 1 South
Ft. Pierce
772-466-7000
www.CogginMercedes.com

36 month lease, $3900 down + 1st

payment and fees = $5924 due at signing,

includes $450 security deposit, excludes
Tax,Tag, Title & Registration. Cash orTrade
quity. With Approved Credit

Coggin BMW
Treasure Coast
4429 US 1 South
Ft. Pierce
772-429-8300
www.CogginBMW.com

36 month lease, $2999 due at inception,
includes $0 security deposit. 12k miles
per year.

Coggin Honda
of Ft. Pierce
4450 US 1 South
Ft. Pierce
772-467-9998
www.CogginHonda.com

$289.

Total due at inception: $3599 No
security deposit required, with
approved credit on, plus tax, tag,
title, $599 dealer fee included.

Coggin Acura
of Ft. Pierce
5400 US 1 South
Ft. Pierce
772-464-6500
www.CogginAcura.com

inquiring into the nature of the “train-
ing.”

Back in Vero, more than 4,000 resi-
dents attend Aviation Day at the Vero
Beach Airport. The event includes
flights in vintage bombers and a fight-
er plane. When Piper discovers that
an hour in the P-51C Mustang two-
seater goes for $3,200, it announces
it is opening a new assembly line for
the Mustang — and asks Indian River
County for $1.6 billion in incentives.

Meanwhile, Baltimore Orioles owner
Peter Angelos, an attorney who made
his fortune suing people, makes a final
effort to push through an agreement
to conclude a spring-training deal
with some Florida city by doing what
he does best — threatening to sue Vero
if it discloses any details of its aborted
negotiations. Vero Beach City Attor-
ney Vitunac immediately hires a $460
an hour non-disclosure consultant.

Speaking of baseball, in . ..

MARCH

.. .Indian River County hints that
major league baseball may indeed re-
turn to Dodgertown, though it won't
say which team. That may be be-
cause no team- major league or mi-
nor league — is showing any interest.
The confusion appears to stem from
Angelos’ warning that Vero Beach is
looking at a “major league” lawsuit.

Meanwhile, self-proclaimed nov-
elist, would-be movie producer, and
ersatz architect Lewis Barton begins
work in earnest on a 45,000-square-
foot oceanfront home on a quiet street
north of the Moorings, which he refers
to as the Athena Marie Plantation.

Plans for the house call for it to have
three windmills to generate electric-
ity on the roof, as well as a helicopter
landing pad.

Learning of this, Piper inquires
whether Barton might be interested in
ditching the helicopter pad and sub-
stituting a rooftop short-take-off-and-
landing (STOL) strip. If so, Piper says
it is ready to begin producing a new
STOL aircraft, and asks Indian River
County for $1.8 billion in incentives.

With the economy continuing to
tank and the price of gold soaring,
gold buyers set up shop most every
weekend in local hotels offering to pay
top dollar for old jewelry.

A secret shopper who visits one of
them is warmly greeted by the “jew-
eler,” whom he recognizes as the used
car salesman who sold him a 1985
Yugo. As the jeweler was taking his
“outrageously generous” offer for a
gold bracelet to his used car, er, used
jewelry manager for approval, our
shopper beats a retreat.

Back on the subject of baseball, in

APRIL
... Minor League Baseball (the or-
ganization, not a minor league team
which actually plays games fans can
watch) is revealed as the entity that



will take over Holman Stadium.
“You might not see 9,000 people
like you did when the Red Sox came
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to town,” said one county official, |
choking back sobs, “but if you take

the totality of what will be coming
over time you will be getting more
use out of the facility.”

The big rumor for a time is that the
“totality” would include a new pro-
fessional football league - the Unit-
ed Football League — which would
train here in the early fall. Among
the rumored stars of this rumored
new league is quarterback Michael
“Mad Dog” Vick. All these plans fall
through shortly after City Attorney
Vitunac hires a $500 an hour dog-
fighting consultant.

Meanwhile, Piper says the com-
pany — now down to 38 employees
— is in a better position to come out
of the recession than others in the
aviation industry. “We already have
plans for a new supersonic transport
on the drawing board,” a spokesper-
son says, adding that it would only
take $2.1 billion in incentives to keep
Piper here to build that plane.

At the same time, Vero city man-
agement continues to press the effort
to set up a health clinic for municipal
workers. Various disinterested con-
sultants — only one of whom hopes
to make money operating the clinic —
now contend it would save the city of
Vero Beach $2.1 million a year.

In an on-going effort to protect
the health not just of city employ-
ees but all beachside residents, the
state sends inspectors to the pan-
theon of peril, the new Saturday
morning Farmers’ Market. They give
the heave-ho to countless high-risk
items being sold by renegade under-
licensed vendors, like homemade
brownies and inadequately labeled
jams and jellies.

Alarmed at this invasion of Vero
Beach by state militia, City Attorney
Vitunac hires a $470 an hour food-
and-drug consultant.

Speaking of crackdowns, in . ..

MAY

.. County Administrator Joe Baird
is stopped by police after leaving a
dreadfully dull charity function. Un-
derstandably in need of a drink, he
candidly tells the officer he was on his
way to the Long Branch Saloon. That
may not be the best way of avoiding
arrest for DULI.

Meanwhile, the city of Vero Beach
announces that residents can expect
a 5 percent increase in their power
bills in May, with another increase
of 2 percent expected in July. John
Lee, the utility’s customer service
representative, issues a heartfelt mea
culpa, calling it “an unwelcome sur-
prise.”

e
RIOMAR JEWEL 51,300,000
Blegant 4 BR/4 BA home on a guiet lane.
Living areas open to pooal & lush gardens.
Gena Grove 6£33-0106

INDIAN BAY 5449,000
Updated Riverfront wy/Cid Fordda chaml
Open plan,. Dock & lift. (MLS#104505)
Jane Schwiering 473-5048

MQD&IHGS 5599000
Best buy E. of A1A. Family home. steps to
beoch. 3ER/4BASICG 4,400+ sf. (MLS#73545)
Joanne Qualle 532-1354

SEAGROVE WEST 5499,000
2001 CBK 4/2+ 1/ cabana, 3 car
garage, dock available, (MLS#104892)
Lucy Hendricks 559-8812
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ISLAND CLUB RIVERSIDE 5449000
Galed 3 Bedroom, 2.5 Bath, study, CBS,
fawn maint. included. [MLS# 1055%0)
Debbie Bell 473-7255

CENTRAL BEACH
lslond homesite. Short walk to beach,
river. museum & poark. [MLS#77361)

J:me S-chwieﬂng

473-6048

www.NORRISandCOMPANY.com

TULIP LANE 59"?5 501:
Spectacular open fiver views! Central
loc., Dock, Lifl, 38R, 2.58A [MLS# 105455)
Cheryl Burge 538-0663

CASTAWAY COVE 5649.000
CBE 4BR/3.5BA poolfspa home with
3-car garage. [MLS#105506)
Joanne Quaile 532-1354

RIV EIWIHD

Model gualily 3BR/3.5 BA + Den, poal home.
Large, private comer setfing. [MLSH 103035)
Susan Hart/Renee Nyquist 55%-4040

ATLANTIS 5489000
3BR/28A, CAS, new Kichen. Marble fioors!

Steps o beautiful private beach! (MLS#70315)

!ub Faller 53-! 520&

ISLAND CLUB 5447.000
Courtyard home, guest cabana, pool.
Priv, lof. Deeded beach acoess. (MLS#77231)
John Aliyetti 532-2007

$230,000

DEL MAR
Active 55+ Oceanfront comm, Fabulous
ranovafion, 28R "B" plan, (MLS# 102552)

Sue Yahraes 532-8822

SEASONS

EHMHDA E.ﬁ‘r S775,000
Private custom 38R/Den courtyard private
pool, 200+ of lakefront. [MLS#78148)
Sumn Haﬂfﬂenee ﬂvquiﬁ 559 4I}4D

5625,000
Meawer island courtyard home., 4BR/3.58A,
pool, 3008/ak, close 1o beach! (MLS#103258)
Brown, Brugnoli & Garey  4633-1472

INDIAN RIVER CLUB $499,000

Light 3BR/3BA/3 car gar, courtyard poaol,
porch overooking loke, (MLS#104904)

Beth Livers/Peggy Hewelt  559-4958

OAK HARBOR h
2BD/2.5802 Car +den, Open Fam/Kitch,
Cwverooks lake & 9ih hole, [MLS# 104885)

Gﬂnu Grove/Andrew Harper 433-6334

 $390,000

PORPOISE POINT
Furnished E. of A1A. 3BR/2BA. g lof,
2005 roof, walk to beach. (MLS#75847)
Brown, Brugnoli & Garey 633-1472

TROPIC GROVES CONDO 568,000
15t floor 2/2, enclosed patio. Parking,
loundry, clubhouse, pool, [MLS#103889)
lvcy Hendricks 55?+BB12

Then in a stunning development,
Piper Aircraft announces it has been

CONTINUED ON PAGE 68
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Jack Nutbrown and Harry Halbert of the Florida Garden Railway Society show Roz Allen the
model train and Christmas village they constructed for “Holidays at McKee” Gatekeepers Pre-

view Party.

Photos: Tom McCarthy Jr.

Santa talks with volunteer coordinator Al Smith beneath the lit canopy at McKee Gardens as the
party winds down.

McKee holiday party brings trains—and rain

BY MARY SCHENKEL
COLUMNIST

A few hearty souls braved the el-
ements for a Gatekeepers Preview
Party, getting a glimpse of a damp but
decorative Holidays at McKee. Good

% ga%’td als Hotyer c@a;/?fz

gardeners all, the volunteers and sup-
porters of McKee Botanical Garden
who attended were pragmatic about
the rain, appreciating its contribution
to the lush tropical landscape, even if it
came at an inopportune time.

As a result of the inclement weather

A casual, yet ::h:Ea.nr. lifestyle awaits you at The Palms, Vero's newest and
most luxurious beachside townhomes. Just one block to Vero’s beautiful

beaches and walking distance to Ocean Drive dining and slmppin%‘
[he Palms offers the ||.1.~-;1.|1':,.r of fine Ii'ring and resort amenities wit

l'hl? Pri\"i'lf}" ]r"ﬂ'l.'l..‘n"l.‘. I.:ﬂmlEd.
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Exclusively Represented by David Strupp 772.766.0519

1
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Alex MacWilliam,Inc.

REAL EBTATE

2901 Ocean Dr. - Vero Beach, FL - (772) 231-6509
www.alexmacwilliam.com - infoEalexmacwilliam.com

festivities took place inside the Educa-
tion Center, where guests looked on
in fascination at the large scale model
train display, set up by the Florida Gar-
den Railway Society, Vero Beach Divi-
sion.

According to member Harry Halbert
of Vero Beach, enthralled by model
trains since his first one at age 4, Brack-
ett and Company sponsored the pur-

chase of the tracks five years ago and
there has been a holiday display ever
since. Halbert and the other four local
members constructed all the buildings
for the remarkable village using 1/24th
scale lumber. The perfect little train
station, shops and houses are fabri-
cated to scale, just as full-sized build-
ings would look. It’'s an amazing work
of craftsmanship, with three layers of

Paula and Fred Knier with Santa
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.
Lella Miller and Marcy Porter

trains, an intricate trestle bridge, tun-
nels, and lots of little characters who
bring the village to life.

“We try to set the town up a little
differently each year,” said Halbert.
“Everything comes apart to be stored
except the hills and the background
which has to be done from scratch ev-
ery year.”

Jack Nutbrown, another Railway So-
ciety member noted that it takes ap-
proximately 12 hours just to set up the
structure and scenery; then each train
level is put in and tested before add-
ing the next level. Total set-up time is
about 30 hours, but it's worth it to see
the delight as people try to take it all
in.

Entertainment was provided by the
talented young boys of the Stringsa-
tions Quartet, all eighth-grade stu-
dents at Gifford Middle School. And
of course, no Christmas celebration
would be complete without Santa
Claus. Santa at McKee is played by Ed
Amaral, McKee’s business manager.

“He makes the perfect Santa,”
laughed Christine Hobart, McKee’s ex-
ecutive director. “It’s the highlight of
his year.”

The Gatekeepers of the Garden, top
supporters of McKee, were the eve-
ning’s honored guests; many of them
have been instrumental from the be-
ginning. The original 80-acre McKee
Jungle Gardens had been sold in 1976
and all but 18 acres were developed by
Vista Properties. The purchase of Mc-
Kee was the Indian River Land Trust’s
first project and there is a co-mingling
of support between the organizations.
Fundraising officially began in 1994
after obtaining the option to buy, and
the land was purchased in December,
1995 for $1.7 million. An additional
$9.1 million was then raised to restore
the gardens and buildings.

Lella Miller of The Moorings has
been a supporter since its inception.
“It all started in the parking lot; we
brought tools and started ripping vines
and cutting trees. | got the worse case
of poison ivy I've ever had. My doctor
told me ‘don’t ever go there again’ but |
kept coming.”

Miller brought her friend Marcy Por-
ter along to entice her into becoming
a Gatekeeper. Miller had been a guide
for many years and, umbrellas in hand,
the two happily went off for a walk
around the gardens despite the rain.

Jill and Paul Kaneb

Susan Schuyler Smith, another long
time Gatekeeper and former board
president was chatting with relative
newcomers Paul Landry and Roz Allen,
who spend the other half of the year in
Maine. The two are actively involved

with the Maine Botanical Gardens and
say they never visit a city without going
to the local gardens. “McKee is a great
asset to the community,” enthused Al-
len.

Smith first visited McKee when it was
all overgrown and they were working to
raise the money to save it. “l walked in
to take a tour and thought; oh my, what
can | do to help? Vista had fortunately
kept this part, but it was about to be-
come condos.”

Walt Franca, a retired foreign-lan-
guage teacher from New York who re-
cently began training as a guide at Mc-
Kee, said he fell in love with the gardens

People

the first time he saw them. He said with
alaugh, “l was part of the Garden Club
at St. Francis Hospital in Poughkeepsie
and | like to play with dirt.”

Another longtime supporter, lill
Kaneb currently serves on the board
of the Indian River Land Trust. She
noted that the gardens had originally
been designed by William Lyman Phil-
lips, who studied under Frederick Olm-
stead, designer of some of the nation’s
oldest public parks, including Central
Park in New York. “It just seemed crim-
inal that this could be plowed under for
condos; it would be like plowing down
a historic building.”

[ -
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Brenda Carroll, Valerie Sasaki, Bob and Terry Walsh

Photos: Mark Schumann

Kris Gault, Randy and Chris Tremblay, Dee Gianotti

Christmas ‘bright and shining’ for needy area families

BY SAMATHA BAITA
COLUMNIST

As shamelessly commercial as the
Christmas season has become in the
U.S. of the 21st century, there remain a
few places where you can still find the
holiday magic, the Christmas Spirit, if
you will. In Vero Beach on Christmas
Day, one such was the Elks Lodge. For
the second year in a row, Brian Gilbert,
owner of the Pearl Restaurant, gath-

ered together friends, volunteers and
local business partners to bring Pearl’s
Bright and Shining Christmas to strug-
gling families.

Local child-related charities - Habi-
tat for Humanity, Hibiscus Children’s
Center, the Homeless Family Center,
the Gifford Youth Activities Center and
Youth Guidance - were invited to bring
families from within their various pro-
grams together for a special Christmas
celebration.

For several hours on Christmas
Day, the Elks Lodge was transformed
into Christmas Central, filled with the
laughter of hundreds of children, live
music, cafeteria tables overflowing
with bags and boxes of toys. Along one
wall, a full turkey dinner was set out,
buffet style.

As the herd of squealing, bouncing,
uber-excited children bunched on the
front walkway, a fire siren sounded in
the distance. The kids and the siren
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Is your living space, a room, or a piece of fumiture looking tired?
Perhaps it needs fo be perked up. I's amazing how a small change
can have a big effect. You need the help of an expert,

772.231.1420

French Co unfry ANTIQUES

3245 Cardinal Drive, Vero Beach, Fl

grew louder and then - a shiny, red fire
truck pulled into the drive to unload
its VIP passenger, who ho-ho-ho-ed
his way through the eager crowd to his
seat at the front of the room.

Let the party begin!!

Santa settled himself, lap at the
ready, smiling out at the excited kids
as they bumped against one another
in a long, wiggling line. As each child
relayed a Christmas wish to Santa,
photographer Jay Andrews snapped a
photo, later presented to each child. As
last year, Brian’s friend Tom Danaher
of Statewide Insurance, happily chan-
neled the Jolly Old EIf himself. Volun-
teers from the community and each
of the participating non-profits, many
sporting festive headgear, worked
diligently as Santa’s helpers, hurrying
from table to table, making sure each
child received a special gift. Jarvis Ser-
vices, another business connection
Brian has gotten on board, generously
donates toys.

Jarvis manager Chris Smith was
hard at work helping in the kitchen.
Other “food elf” volunteers included
friends from as far away as Pennsyl-
vania, Virginia, Michigan and Miami,
who braved weather and transporta-
tion challenges to help make this day
an unforgettable one.

When asked “What are you going to
say to Santa?” Curtis Smith, a bit older
and a good bit taller than the other
kids in line, replied, “I thought I'd just
tell him, ‘Happy Holidays.” “

Kathy and her son Eric were among
the Youth Guidance families and, as so
many others, had been hit hard by the
toppling economy. “We made a lot of
presents this year, did a lot of baking.
It’s been a hard year. But,” she smiled,
“I love the thrift stores.”
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Another young man, D’Angelo Min-
nis, 12, attending with brother Jamal,
cousin Ebony Durden and aunt Bar-
bara Shelley, was serious as he ex-
plained what he believes is best about
Christmas. “It’'s good to be with family
and not argue because it’s Christmas.
Presents are good but we don't need
presents, because we have salvation,
peace and joy.”

Barbara echoed D’Angelo’s senti-
ments: “I tell my children Christmas
is about Jesus. It’s not all about them.
It's about helping your community,
helping others. They get gifts during
the year, praise when they get good
grades, but Christmas is not just a big
whoopie. Itis more.”

Bob Carroll of the Elks Lodge was
hard at work ensuring the day flowed
smoothly. He and daughter Valerie,
also an Elk member, had created a
charming, delicate gingerbread house
asaspecial prize in the drawing, which
included a bicycle for each of the guest
charities, donated by Napa Auto Parts.
Brian had collected the other gifts and
donations at his restaurant, then dis-
persed them to each charity for distri-
bution at the party.

A familiar face on the local music
scene, Kent Brown, played back-up for
Santa with non-stop holiday tunes on
keyboard and flute. “Well, it is a little
early in the morning for me,” he joked,
“but | love playing Christmas music
on Christmas Day.”

Back in the kitchen, things were
cookin’ in more ways than one as
volunteers zoomed about carrying
steaming trays of food to the buffet
line and hurrying back for refills. As he
directed kitchen traffic, Brian talked
about this project, obviously very dear
to his heart.

“I've been in this business a long
time and | wanted to give back.”

He is obviously moved as he recalls
moments which have touched his
heart and which make it worth every-
one bit of effort.

One boy accidently took a gift from
the wrong table. (each charity had its
own gift table).

“He had grabbed a curling iron,
“Brian said. The lad was told about the
mistake and asked if he wouldn't like
to choose something more befitting a
boy. “He was determined that he didn't
want to exchange the curling iron be-
cause he wanted to take it home for his
mom.” Brian blinked back a tear. “Of
course, the boy got to keep the curling
iron.”

So - just how much food does an
undertaking such as this require? “We
prepare enough to feed 600 people,”
Brian said. There’s beef, some 20 tur-
keys, seven cases of potatoes (nope,
not boxed flakes, they’re the kind you

— i -

peel.) Then there’s corn and tray upon
tray of green beans. And, of course,
stuffing. Lots of stuffing. Another
of Brian’s suppliers, US Food, pro-
vides desserts. “Everything is made
from scratch,” Brian hastens to note.
“Standing in the warm, fragrant kitch-
en, there’s no doubt about that.
Freddie Woolfork of the Gifford
Youth Activity Center sought a dona-
tion of $1,000 for $20 gift certificates
which would go to older children who
were past the “toy” age. When Fred-
die explained just what the Bright and
Shiny Christmas event was all about,
the donor gave him $2,000. Freddie
himself has been active in and com-
mitted to community betterment for
many years. He will take this day’s

[

Deirdre McDonagh, Jerry Mapen, Brian Gilbert, Jeannie and Fran Chauncy
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leftover meals and distribute them to
needy elderly.

Habitat for Humanity President
Andy Bowler stood waist deep in
laughing, happy kids, handing out
presents. “This is another fabulous
morning - this outpouring of gener-
osity. It's something we at Habitat see
year round. And to see all these happy,
smiling faces - a wonderful example of
the generosity of this community.” In-
deed it was.

It was a hectic but uplifting way
to spend Christmas Day - to see - up
close and personal - how one individ-
ual’s unselfish desire to “give back” still
has the power to touch others, snow-
balling from heart to heart. Making a
difference.
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People

Emeril brings his “BAM!” to Vero Beach

SAMANTHA BAITA
COLUMNIST

Hundreds of foodies and foodie
spouses, parents and friends, chat-
ted, laughed, read, or browsed the
shelves as they waited in a line that
wound through aisle upon aisle of
books and continued out the door
of the Vero Beach Book Center re-
cently.

Never mind the hours-long wait,
never mind the drizzly, soggy after-
noon. The conversation was upbeat,
the mood excited.

The reason? I'll give you a teeny
hint: “BAM!”

See? Unless you just arrived from
a remote outpost with no television
you now know what could make a
slew of folks happily spend their af-
ternoon standing in line with strang-
ers: Emeril John Lagasse, America’s
celebrity chef, restaurateur,TV per-
sonality and cookbook author.

So well know, all of Americaisona
first-name basis with him.

Emeril was there to autograph his
new book - Emeril 20-40-60: Fresh
Food

Fast. Not to give a talk, not to sign
anything except that one book, (not
your apron, or your arm, or any oth-
er of his books you might own.) And

LT ETR

s

.ﬁ. lw‘mrg

Photog

Debbie and Christ Ellison have their books signed by chef Emeril Lagasse at the Vero Beach Book

Center.

not to pose for photos. (The flash
hurts his eyes.)

No matter. His celebrity is BIG.

The Book Center holds book-sign-
ing regularly but (except for Andy
Williams’ visit, held off-site) this one
easily drew the biggest crowd, said
staffer Teresa Rushworth, stationed
at the entrance with a welcoming
smile and a chef’s hat.

Photo: Keith Carson

Emeril fans were treated to snick-
erdoodle cookies courtesy of the Vil-
lage Beach Market, and orange juice
from Orchid Island Growers.

A tad before the appointed arrival
time, media was escorted into what
Book Center owner Tom Leonard
laughingly called “the closet.”

And it pretty much was: a tiny foy-
er with a door at one end. A chair sat

Trusted Care for the Senior You Care for.

Each Home Instead Senior Care franchise office

is independently owned and operated.

help services...

Being able to live at home can be one of the most important
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11

comforts in a senior’s life. Our carefully selected CAREGivers™ help
make that possible, with a wide range of personal care and home
and a ready smile. At Home Instead Senior Care,

we treat each senior as we would a member of our own family.
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Vero Beach 772.564.8821

LIC. # HCS230915 and HHA299993141

www.hiscvb.com

in front of a curtain which

concealed a storage area. We
crowded in, cameras were set up,
notepads poised.

Here he comes,” someone said.
And through the door walked a pair
of mildly intimidating “suits,” im-
peccably groomed, shiny shoes and
shinier gold badges - City of New
York Police Department.”

They had “cop hair,” and gripped
cell phones. Right behind came an-
other suit escorting Emeril himself
- stocky, slicked-back black hair,
dressed neat and casual in slacks
and shirtsleeves.

For a nanosecond, | felt as if | were
in an episode of “The Sopranos “ or,
at least, “Sopranos Lite,” and had
come face to face with Big Tony him-
self. But then he sat - no bluster, no
sass, no “Bam.” Actually, he appeared
reserved - even shy.

And here are some of Emeril’s
bites:

 Why write 20-40-60: Fresh Food
Fast: “When | started writing it, 18
months ago, the world wasn’t such a
great place and | didn't want to see
the family table suffer.”

» Favorite food: “A lot of comfort
food - | eat very seasonal - right now
it's apples, stews, like that.”

* Next book: Farm to Fork.

e From the heart: Loves to cook
with 6-year-old son E.J., with whom
he’s created a kickin’ nacho recipe.

e Goal with his TV shows and
books: “I really want to connect with
people.”

e Did you know: Emeril is a gifted
musician - a percussionist who has
played with Aerosmith? Me neither.
He even won a full scholarship to
the New England Conservatory of
Music.

Time’s up. The Suits synchronized
watches, gave the high sign and
Emeril rose, heading out to meet the
fans and sign a ba-jillion books. As
he zoomed by, he paused at my spot
against a wall, behind the cameras,
to ask if I needed anything else from
him? No, thank you, though. Well,
how nice was that? Perhaps the big,
loud Celebrity Chef Personality is re-
served for TV.

As the crowd plodded at a glacial
pace toward The Table, the holiday
mood continued. Samuel Nathans,
17, is an Emeril fan and a cook him-
self. “l like to experiment. I've cre-
ated a pesto of my own: instead of
cream, | use spinach,instead of pine
nuts - pistachios.”
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Said Kath-
erine Solly, in line with Samuel.
“Emeril 's made cooking fun. He’s
taken Julia Child’s mission a step fur-
ther. When she was on his show, you
could tell he had such a reverence for
her.”

Rosalie Dumich: “I watch the Food
Network and Emeril’s one of my favor-
ites. My son-in-law is chef at Sailfish
Point and he’s going to be thrilled.”

Tyee, 2 1/2, was draped snoozing
over grandmother Suzanne Bertholf’s
shoulder. “This’ll be to my sister-
in-law. Me? Cook? Well, | try.” She
laughed.

Beachside

“Comprehensive Care,

Uncompromising Service”

Eddy Pennypacker bought Emeril’s
book as a gift for his sister - “and one
for me,” he added. “I collect auto-
graphed books and, as a single guy, |
like to cook Italian for myself.”

Judy Bogert was very excited. “This
was a Christmas surprise. My hus-
band didn't tell me where we were
going. We live in Palm Bay.”

Husband Dave, added, “l wouldn’t
tell her, not until we got to the park-
ing lot.” Way to go, Dave. (Husbands,
make a note.)

Dorothy Hill waved a picture. “I
can't believe it. | was in New York City
last month at Cirque (restaurant) and
there he was. At the very next table!”

Sure enough, her photo showed
Dorothy with some friends and at the
next table sat Emeril and a few pals.

Four women chatting like old
friends had, in fact, been total strang-
ers only a few hours earlier. “We've
been here for hours but we’re hap-
py,” said Mary Miller, in town from
Buffalo. Joan Brown, Josie Gangloff
and Susan Breckbill agreed, “we love
Emeril!”

As Emeril might say, “Feel the
love!”

Oh, and, “BAM!”
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Incoming Tide

Sarah Duquette: New beginnings in Vero Beach

BY MICHELLE GENZ
STAFF WRITER

Be careful what you wish for.
While Sarah Duquette was visiting
her father and her old friend Leslie
McGuirk in Vero Beach last Febru-
ary, McGuirk showed her a neighbor’s
house for sale. Smack on the ocean,
the home had the air of intense cre-
ativity, and unending summer vaca-
tion, and her teenage daughter Ab-
bie sensed it immediately. “Mom, I'd
move,” she piped up. Never mind that
she was in the middle of high school,
a time her parents thought was of the
utmost importance to her, and were
willing to postpone their move south
until Abbie had graduated.

But with that declaration, the move
from York Harbor, Maine was on.

Turns out, the house on the ocean
was not the house they bought. There
was another they found online that
was a deal they could not pass up.
Today they are in the midst of reno-
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Sarah Duquette is in the process of remodeling her new waterfront home.

vation, living in a rental on West
Barefoot Place in the interim. As for
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Abbie?

“She’s actually very happy,” says
Duquette. “She’s adjusted so well.”

In Incoming Tide we look at new-
comers to the barrier island. Here is
the story of Sarah Duquette.

Sarah Duquette sees a structure
and sees home. She is used to going
into a house, breaking its bones and
resetting them into soothing shapes
and functional esthetics. Her inte-
rior design firm in the tiny town of
York Harbor, Maine, will likely tran-
sition well from settings of snow to
backdrops of sand, with the sea the
common denominator.

So this year, she and her husband
Bob, and Abbie, moved south, pack-
ing up the small Cape house on the
York River they had renovated into
a shingle-style showcase home and
carriage house, its dramatic spaces
featured in Better Homes and Gar-
dens.

“We were not serial renovators,”
she said. That home was their home
for 20 years.

Nevertheless, with remarkable
calm, she undertakes another home-
making, this time, a house with its
living space on the second floor,
overlooking the Indian River lagoon
off the Wabasso Causeway. It was the
extraordinary natural beauty of Vero
that drew the family here. Tucked
under huge live oaks, the house is
surrounded with a thicket of tropi-
cal growth so dense that even the
second-story bath has total privacy,

Photo: Tom McCarthy Jr.

enough that a floor-to-ceiling win-
dow needs no cover.

Though she claims the renovation
is nearly completed, the house still
defies the notion of home. Furniture
is crammed into downstairs storage
space, walls are being rearranged
and a kitchen installed, including
glass-front cupboards over a plate
glass window. A neighbor’s choco-
late lab wanders in and out the open
doors as workmen wrap up a work-
day.

“Bob and | are nesters, so it was
hard to leave our house in Maine,”
she says. “It was a real labor of love.
But this also presents such a great
challenge. We're both very creative
and we both love to create a beau-
tiful home. It’s important to both of
us.”

Strikingly, the still waters edging
a mangrove island just yards off the
home’s seawall stifles sounds like
a snowfall. Duquette takes a break
stepping through the rubble of reno-
vation to perch on the deck watching
her winged counterparts-in-nesting
settling in for an evening roost on
the mangroves.

It was not a heron, but a the fa-
miliar red cardinal that spoke to her
recently. Mixed up and insistent, it
flitted through the underbrush and
pecked at her window in what Du-
quette feels was a certain sign that
her late mother was issuing her
stamp of approval on the house.

It wasn't the first time she felt that
presence. Itwasthere, over hershoul-
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der, the day she met her husband.
She had graduated from Wellesley
after an unconventional start on her
own. Growing up in Weston, Mass.,
a suburb of Boston, her mother was
a painter and a stained glass artist
who sold her work on Boston’s New-
bury Street, while her father was an
engineer at MIT. Sarah graduated
early from high school and moved
to Cambridge, working odd admin-
istrative jobs at Harvard and MIT. Af-
ter a year of independence, she ap-
plied to Wellesley and was accepted
into the fine arts department, com-
muting from Cambridge. She even-
tually double majored in psychology
and studio art, and spent a term in
the south of France, travelling after-
wards through Italy, Greece and Yu-
goslavia.

On graduation she returned to
Cambridge and worked in a quilt
store, discovering that though she
had studied sculpture and painting,
textiles were her true love. “People
would come in and | would design
a quilt for them, 1 would go and pull
from all these fabrics and put togeth-
er a quilt, like, that. | would design
25 quilts in a day, never thinking it
was any big deal. | realize now that’s
my true medium.”

When Duquette was only 23, her
beloved mother died. She had moved
to New York City and back again, and
a friend convinced her to work in a
’very non-creative job.”

Looking up from her desk on her
first day on the job, she saw Bob Du-
quette. “We were both fish out of wa-
ter, and this little voice said, “You're
going to marry this man.’ Later it
dawned on me: it must have been
my mom. “

They married, had a child soon
after their first anniversary, and
moved to Portsmouth, New Hamp-
shire, where Duquette went to work

designing and selling ads for a life-
style magazine. There she met Vero
Beach author and illustrator Les-
lie McGuirk, who became a lifelong
friend.

McGuirk encouraged Duquette
to follow her urge to design. “She
told me, ‘you’re the most creative
person I've ever met,” says a grate-

Incoming Tide

suing something creative without
that interpersonal part would not
be good for me because I've always
been a people person.”

A favorite assignment was design-
ing the home of a recently divorced
man, whose tastes were a total de-
parture from her own — and his ex’s.
“He had a 1980s beach house drip-

“Bob and | are nesters, so it was hard to leave our house
In Maine,” she says.“It was a real labor of love. But this
also presents such a great challenge. We’re both very cre-
ative and we both love to create a beautiful home. It’s

iImportant to both of us.”

ful Duquette. When the owner of the
magazine company needed interior
design help, she hired Duquette.

From that serendipitous start, Du-
quette and Co. Fine Interiors was
born. From benefit showcase houses
to magazine features, her designs
have spread from Maine across the
country, as clients have used her for
second homes and relocations.

Her work has been featured in Tra-
ditional Home, Accent, House Beau-
tiful, and Design Times magazines,
along with several hardcover books.
And among her favorite professional
anecdotes is the fact that fabric de-
signer Anna French came to visit her
from the UK after learning Duquette
had used her fabric and wall cover-
ing in her office renovation.

Along with providing her a creative
outlet, she gets huge satisfaction by
listening to people, putting to use
her training in psychology, she be-
lieves. “People tell me | could charge
$250 an hour,” she jokes. “It’s really
about listening to what people aren’t
saying. You pick up little cues about
the way they respond to things. Pur-
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ping with crystals, pink toile and
green sinks. He went through the
divorce and had a major personal-
ity change and said, ‘Give me South-
west, give me a stud palace,” “ she
says, laughing. “And this was on the
beach in New Hampshire.

It wasn't anything | personally
would want, but it was really good
design. It was embossed leather fur-

niture and roughhewn case goods,
and he loved it. For me it was really
an artistic challenge.”

These days, Duquette still trav-
els to Maine for one week out of the
month, tending to clients, staying
with family and friends.

Meanwhile, daughter Abbie has
settled in at St. Edward’s and is in-
teresting the music and theater. Her
sister Eliza is just returning from
studying in Vietnam; she is at Union
College majoring in international re-
lations. And son Nate is a musician,
working in sound design.

Husband Bob is working here in
information technology. Together
they are looking forward to building
a new life together in the near fu-
ture, when the nesters find the nest
empty.

“Marriage is interesting: you grow
and you change,” she says. “We have
changed differently, but together,
and we’re really good friends. What’s
fun is the fact that now that our chil-
dren are older, we have more time
together.

“This move represents a new be-
ginning for us as a couple.”
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Arts/Theatre

New art exhibit shows Florida’s ‘Faces and Places’

BY L.L. ANGELL
COLUMNIST

Every year, Quail Valley holds a
Charity Cup Week that raises money
to helps kids in our community.

Every year Gallery 14 holds a spe-
cial themed exhibit that benefits a
specific charity.

Thanks to Jan Taylor, in 2010, the
country club and the art gallery will
work together.

That’s because Taylor, a Gallery
14 artist and Quail Valley Country
Club member, asked herself how she
could combine the gallery’s new ex-
hibition, Florida: Faces and Places
with Quail Valley’s annual Charity
Cup.

Taylor brainstormed a way to start
the New Year right: buy a work of
original art by a Vero Beach artist
and help a needy child in our com-
munity at the same time. As a spe-
cial component to this show, Gallery
14 is donating 10 percent of all sales
from Jan. 7 through Jan. 9 to Quail
Valley Charities as a jump-start to
Quail Valley Charities Cup Week.

The kick-off starts on Jan. 7 from
4:30 p.m. to 7:30 p.m., when Gallery
14 will hold a complimentary recep-
tion of wine, champagne, and hors
d’oeuvres by Quail Valley. While the
Gallery 14 reception is a celebration
for Quail Valley Charities Cup Week,
it is open to the public. With food by
Quail Valley, Florida-themed origi-
nal art, and terrific people mingling
about, it promises to be a great night
allaround. And it’s a sensational way
to acquire original, Florida-themed
art and help local children too.

Since their inaugural golf tourna-
ment in 2002, Quail Valley has con-
tributed over $1.5 million to local
charities, all of them focusing on
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Dorothy Napp Schindel, Seagrape Sky Diptych,

mixed media collage

Deborah Gooch, Sponge Queens

children. This year’s Charity Cup
Week, Jan. 9 through 16 is Quail Val-
ley’s eighth annual event. Proceeds
will go to 23 charities, including the
Sun Up Center in funding its Early
Intervention Program, the Redlands
Christian Migrant Association in
funding a mentor teacher, and the
Dasie Hope Center in funding an
after-school literacy program.
Gallery 14 first opened its doors in
October 2007 and, like Quail Valley,
benefiting local charities has always
been part of its mission. According
to Gallery 14 artist and director of
publicity, Dorothy Napp Schindel,
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VERCY BEACH, FLORIDA 32960
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Cathy Fennell, Celebration, bronze sculpture

the gallery’s first such event was in

June 2008 and benefited the Heart

Gallery of Okeechobee and the

Treasure Coast. The Heart Gallery

is a traveling exhibit of photos of

older children who need perma-
nent homes and is coordinated
by the Children’s Home Society of

Florida.

The second charity exhibit
was last April and benefited Save
the Chimps in Ft. Pierce. Save the
Chimps’ mission is to provide per-
manent sanctuary for the lifelong
care of chimpanzees rescued from
research laboratories, entertainment
and the pet trade.

“Last year’s fundraiser did fabu-
lously well,” says Schindel. “Bar-
bara Sharp, who paints portraits of
chimpanzees, was a guest artist.” In
fact, paintings of chimpanzees and
by chimpanzees sold so well that
Gallery 14 continues to sell original
work by the chimpanzee, Melody. A
hundred percent of all proceeds go
to Save the Chimps.

This year, Schindel says, the sale
of Gallery 14 artists’s works to ben-
efit the charities of Quail Valley’s
Charity Cup.

“We’re having this event because
it’'s important to connect to the
community through charities and
through special themes,” Schindel
says.

While Florida Faces and Places
might sound fairly traditional, Schin-
del is quick to elaborate.

“We're looking at Florida a little
differently,” she says. “It’s not all
palm trees and flowers.”

Schindel believes the public will be
delighted to see the variety of tropi-
cal flavors offered by the gallery’s

Edgardo Abello, Hat Series |, watercolor

very diverse 14 artists. While it’s a
cliché to say that there’s something
for everyone, this gallery really does
present a wonderfully varied assort-
ment. It's 14 different artists and
each has a unique point of view. And
in this show, it’s all about Florida.

Here’s a sneak peak. For anyone
seeking the serenity of Florida’s nat-
ural beauty there’s Jan Taylor’s lu-
minous oil, Sunset. Dorothy Napp
Schindel offers a refreshing look at
the iconic seagrape in her mixed
media collage, Seagrape Sky Diptych.
And for pure joy, there’s Cathy Fen-
nell’s Celebration, a bronze sculpture
of playful dolphins.

There’s also Florida’s fascinating
faces, including Deborah Gooch’s
exuberant look at a Florida-style
beauty contest in her oil painting,
Sponge Queens. For pure relaxation
in the sun, there’s Edgardo Abello’s
elegant watercolor, Hat Series 1.

Schindel notes that six of the gal-
lery’s 14 artists are beach-dwellers:
Barbara du Pont, Barbara Rowles,
Deborah Morrell Polackwich, Vir-
ginia Knapp, Dorothy Napp Schindel
and Jan Taylor. Knapp and Taylor are
also members of Quail Valley.

According to Schindel, some of
the gallery’s most devoted clients
frequently venture across the bridge
to visit the mainland gallery in Vero’s
historic downtown district.

“Our big receptions the past two
years in collaboration with our
unique guest artists and variety of
partner artists have served to attract
lots of repeat customers as well as
some collectors of individual art-
ists.”

More than 100 pieces of original
art will be on display in the gallery’s
January exhibit, Florida: Faces and
Places. Gallery 14 is located at 1911
14™ Avenue. For more information,
call 772-562-5525 or visit www.gal-
leryl4verobeach.com.
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BY MICHELLE GENZ
STAFF WRITER

For a man whose art speaks to so
many inVero, an oeuvre of impression-
istic local landscapes, Grayson Shelby
Ryan Conroy’s spoken language is full
of enigmas.

The man who has become a fixture
on the island pops up Cheshire cat-
like to set his easel up before a sunrise
on the boardwalk, or dusk under the
Barber Bridge, to produce with aston-
ishing rapidity, and consistency, work
after work of impressionistic oils that
for seven years have been a staple of
the Meghan Candler Gallery in the Vil-
lage Shops.

His slashing, heavily textured pal-
ette knife approach to plein-air paint-
ing has a temporal importance. He
believes it seizes the moment in na-
ture more urgently than a deliberate,
worked endeavor.

So goes his discourse, with syllables
his vivid verbal oils. A Dr. Suess-ian
sensibility effuses his polemic on any
number of topics: the environment,
religion, relationships, human rights.
Conroy comes down firmly to the left
of those issues and others, even as he
seems to make his own bio-fuel of fo-
ment, given the laid-back politics of
most of his peers.

“It’s all the illusions of the delusions
of growing up in a place and thinking
people are going to be like they seem,”
he says. “People are always judging
you for your clothes, your cave, your
car. | disappear and make discover-
ies,” he says.

“I'm nobody from nowhere,” he
concludes.

In fact, Conroy is from Long Island
and Connecticut, and at 49, hav-
ing spent nearly two decades in Vero
Beach, he may soon have to say heisa
local. He moved to Vero Beach in 1991,
to be near his parents, who had bought
a home in John’s Island four years ear-
lier, and were coping with illness.

For a time, Conroy worked in real
estate sales. “I don’t know, | thought it
would be a noble profession, he says,
launching into an unctuous impres-
sion of a local broker. It turned out not
to be his cup of tea.

“l always knew I'd be blue in a blaz-
er,” he says. “l found it so limiting. But
then, the way of the world is, if I'm not
going to be able to save it, at the same
time, | can’'t sell out. I'm just not part of
this car-clothes-cave, career-for-cash
identity.”

He didn’t begin studying art formal-
ly until 1999, at the then-Center for the

Arts. His work immediately caught the
attention of teachers, whom he says
hesitated to give direction to a man so
clearly headed in a good one. By 2002,
he had won representation by Meghan
Candler, whose Village Shops gallery
has sold his gilt-framed paintings for
serious sums: His 6” by 8” canvases
sell for $465; his 36” by 48” canvases
sell for $7,200.

Arts/Theatre
Renaissance man: Artist unconventional in art and life

The first sale of a painting was “kind
of googly neat,” he says, pausing to
grin at his locution. “I don't have any
kids, so my paintings are like my kids,
I guess. | always ask if they’re going to
agood home.”

“l have the Catholic guilt thing: Am
I worth it?” he asks. “Besides, I'd rather
have everybody have a roof over their
heads than do the capitalist thing.”

Take one for a spin at the

Laughing Dog Gallery.

The Laughing Dog Gallery

SARAH GRANT is just plain fun.
There's no way around it. Her handcrafted
Sticks® lazy susan is the perfect accessory.
It's a timeless piece to adorn a dining table
or the perfect spot for a board game.

NOW OPEN SUNDAYS 12 NOON - 4:00 PM

The Laughing Dog Gallery gathers all the essential elements to gratify the senses,
from exquisite jewelry to handmade furniture and more. Visit us and discover our
craftsmen who bring honor to the words, American Made.

Awarded #1 American Craft Retailer of the Year by Niche Magazine.

2910 Cardinal Drive, Vero Beach

772.234.6711

Lest that impulse up rise up too
strongly, Candler exists to safeguard
consumer access. “Grayson has always
done well,” she says. She tells Grayson
his talent is his “monumental simplic-
ity.”

Recently, a woman in a Range Rover
pulled over (Conroy called her a “rang-
er roving strangely”) to watch Conroy

CONTINUED ON PAGE 20

TheLaughingDogGallery.com
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painting under the Barber Bridge, and
expressed an interest in him doing
a nude portrait of her with a snake.
Conroy says she was taken a bit aback
when he told her how much his work
sold for in the gallery. “I told her your
cars are going to end up as forks, your
plane is going to be grounded one day,
but your art will live on forever.” She
has not yet been back in contact.

Of late, Conroy’s paintings focus
more on tonal quality, composed of
striations in the same hue. He likes to
think they would appeal to the color
blind. But in fact, color is their chief
appeal, from the soft summer greens
of his pasture lands to the jolt of yellow
representing wildflowers, to the ab-
stracted lavenders of a seascape shot
through with reflections of an apricot
sunset.

Conroy might never have taken up
a brush, if his skill at acting, dance, or
impersonation had ever found as ea-
ger an audience in New York as the is-
land has proved to be for his artwork.
Though he says he once worked as a
model, it is his spot-on mimicry that
is his trademark today, a talent which
likely takes far more time to develop
than his paintings: since childhood,

Artist Grayson Conroy works on a painting beneath the Merril P. Barber Bridge.

he followed in his grandmother’s foot-
steps, making people laugh by copying
others. Writing was also an interest,
though he calls himself a “fourth grade

Visit our new Small Works
Gallery for artful gift giving

ideas.

1911 14th Avenue
Vero Beach, FL 32960
Hours: 10:00-5:00

Monday-Saturday
772,562.5525

www.gallery14verobeach.com

English class dropout,” and his higher
education amounted to a year at Wes-
leyan University, and in New York, he
took classes at the American Academy
of Dramatic Arts and the School of Vi-
sual Arts. A string of odd jobs included
working at an ad agency.

Dance was
also a pas-
sion. He al-
ways consid-
ered a night
at Studio 54
as going to
the gym. “Six,
eight,12hours

Photo: Tom McCarthy Jr.

—seeking a scene to paint. Once he sets
up, opening up the back of his SUV (he
calls that “toying with his Yoda”), and
dabbing his paints on his palette, the
actual work may take under an hour,
though he may revisit it for weeks or
months.

“l try to do
it as quickly as
possible, look-
ing east and
west to get the
present of pres-
ent, so that it
feels undone,
and you are

ofdancingisa
better work-
out, really,” he
says. Lately, he
has taken to the terrace of Costa D’Este
on Sunday nights and anywhere else
that gives him wide berth — he cites his
talent for “loose hips.” Partners are op-
tional, though he regards his women
friends as his “26,000 future ex-wives.”
“People with yachts and jets say
they admire my freedom,” he says. “I
guess it’s true. | can sing country music
when | walk the bridge or | can dance
to reggae. But I would like to have kids.
I guess that’s getting less likely. But |
would marry somebody with kids.”
Meanwhile, his goal of being a “pen-
niless potential gajillionaire who gave
it all away,” eludes him still. He just
sold his 142" painting in seven sea-
sons, he says. And selling is only half
the fun — if that. Conroy loves being
outdoors in nature, thrives on it, seeks
it out and derives his inspiration. That
may be the longest part of his process

St. Augustine by Grayson Conroy

there in the mo-
ment of it.”

Conroy
seems to listen
to his observers, who often stop to
watch him paint in public places.

“People say it's more emotionally
impactful the quicker it looks,” he
says. “It hits you in the soul. When
you look at this painting, I'm there,
and I'm there, and I'm there. | look at
a painting from 12 years ago, and I'm
still there. You can feel the light going
through it. The more quickly you can
doit, the more real itis.”

Today, with his brother living
nearby as well now, he is freed up to
travel much of the time to destina-
tions around Florida, loading up his
SUV with canvases and paints to join
plein air groups in the Florida wilder-
ness. Much of his work is for charity,
for causes related to land preserva-
tion, the homeless, and animal shel-
ters. “I've always believed I’'m a social
worker at heart,” he says.
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Snoopy!!!

BY L.L. ANGELL
COLUMNIST

You say the holidays have sapped
your energy? You can't tell a Lego from
aLinzer torte?

For a genuine tonic that will get you
on your feet in no time, go see the oh-
S0 energizing “Snoopy!!!” at Riverside
Children’s Theatre. This ebullient little
musical is playing at the Anne Morton
Theatre through Jan 3. And while it is
most definitely brimming with energy;,
it's never manic or frantic or irritat-
ingly shrill. Every actor in this com-
pany is a pro and the Peanuts story
bubbles along like a happy little river.
Of course, it’s a story that we all know
and love.

Only three short weeks ago, the dy-
namite cast of 10 was just beginning
rehearsal. Now, every one of these
talented actors (all local kids) has got
it down pat—-and it’s so much better
than those dopey animated specials
that used to run ad nauseum on TV
every Christmas years ago.

The impressive cast, beautifully di-
rected by Kevin Quillinan, owns the
stage from the minute the house lights
go down, and the music swells up.
From beginning to end, this produc-
tion is just plain perfect. Quillinan is
a master director and he has cast his
actors impeccably. With great chore-
ography, and a swinging score, this
happy production dramatizes a series
of quintessential Peanuts moments.

Here is the spindly Woodstock, so
fragile, floating about the stage. How
do you make a human being look like
a cartoon baby bird? With long legs,
a bunchy yellow dress, and sneakers,
and those yellow feathers waving on
top of the head, that’s how. Costume
Designer Kristin Meek makes it hap-
pen and the wonderfully wispy Me-
kenzie Moses captures completely
Woodstock’s flimsy stature and clue-
less innocence. Moses is totally-bird
throughout the play. She’s especially
enjoyable miming along to the amaz-
ing Megan Taylor Callahan who art-
lessly portrays Snoopy with all the
doggy-insouciance that is his alone.

How wonderful that Taylor does not
wear a dog mask or fake ears to give
herself a canine-visage. Just by pulling
her dark hair into doggy-ears, black-
ening her nose, and dressing in white,
she is Snoopy—Snoopy atop his bright
red dog house, the inspired author,
his little dog paws hammering out the
words “It was a dark and stormy night”
on his portable typewriter while the
dear Woodstock pantomimes each

momentous step of the story. When
he receives his third or fourth rejection
letter, Snoopy realizes that his talent
may simply be too great for the short
story form. He wonders aloud if he
shouldn’t write a novel.

“Why not?” he asks. “I've got the
time. I've got the talent. I've got the
plot.”

Letting his imagination run wild,

Arts/Theatre

Snoopy gamely spins a tale of ships at
sea, a boy on a farm in Kansas, a shot
ringing out in the night and so much
more.

Peanuts’ legions of devoted fans
know that Snoopy is a wildly talented
wunderkind. And a big part of his nat-
ural-cool flows directly from his inner-
knowing of just exactly how wonderful
heis. The very confidence that so pain-

production bubbles over with charm

fully eludes good old Charlie Brown
just comes naturally to him. Callahan
captures Snoopy’s carefree self-con-
fidence beautifully. Her Snoopy is ef-
fortlessly, numero uno.

It would be hard to find a more
genuine and candid Charlie Brown
than the very likable Nate Karabensh.
What an earnest countenance. What

CONTINUED ON PAGE 22
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a heartfelt delivery. Itisimpossible not
to love the boy in his dopey zig-zag t-
shirt, hoping for a girl to someday kiss
his ear and call him Poor Sweet Baby.
When Peppermint Patti hears this, she
stops asking him if her nose is too big
and flat out serenades him.

Yes, Peppermint Patty loves Charlie
Brown whom she calls Chuck, and Sal-
ly Brown loves Linus and Woodstock
loves Snoopy (although he briefly
loves an earthworm) and each one of
them has their all-too-human hopes
and fears except for the irrepressible
Snoopy who reminds us that when
feeling distraught, nothing is so help-
ful as lying with one’s head in the wa-
ter dish.

And hats off to Quillinan, who gives
the actors the confidence they need
to take time with their parts. There’s
none of that amateurish haste to say
their lines too quickly. No one tries
to upstage another. These actors let
their characters be who they really are.
These kids are comfortable in their
own skins and thanks to Quillinan,
they make a wonderful working com-

pany.

There are some magic moments
that all Peanuts-lovers will appreciate.
Here’s Linus (the very capable Johnny
Garde) pacing in the sincerest pump-
kin patch and waiting for the arrival
of the Great Pumpkin. Garde, a long-

Megan Taylor Callahan as Snoopy on dog house,
Nate Karabensh as Charlie Brown and Johnny
Garde as Linus.

time performer at RCT, has a strong
singing voice and is totally convincing
in his devotion to the Great Pumpkin.
Then there’s cranky, old Lucy (the ex-
cellent Samantha Jackson) sitting in
her version of a lemonade stand, ex-
cept that it’s psychiatric counseling
she’s selling, not lemonade. The sign
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above her head reads “Psychiatric
Help 5 Cents,” and “The Doctor is In”
is painted just below. What a grim face
she shows Charlie Brown, when, with-
out an ounce of empathy, she advises
him to find a motto to live by and pro-
claims him a loser.

Lucy has a lot of particularly funny
one-liners throughout the play and
Jackson delivers them with perfect
aplomb. Peppermint Patty (Shannon
Maloney) and Sally Brown (Kimmy
Zerega) are both lively, quick, and
completely true to their characters as
they despair about the inequities of
school and love and life. Both girls
are regular RCT performers have great
singing voices too.

Speaking of singing, there are a few
decidedly challenging numbers in this
musical, especially “Don’t Be Anything
Less Than Everything You Can Be,”
which incorporates precision gestures
and dance steps along with tongue-
twister verbal gymnastics.  Great
work!

Richard Mason has designed a
straight-forward and  serviceable
set—-exactly what the story requires.
Center-stage is a bright red dog house
with a flat-top roof, plenty big enough

My Vero

for a dog to lie lengthwise and gaze at
the clouds floating by. Bright blue paw
prints decorate the floorboards. When
they’re not actually moving, actors sit
or stand on large, colorful cubes that
are easy to stack, or stow depending
on the scene.

Kudos to Deborah Quillinan, the
musical director, for making this pro-
duction one that resonates for the
entire RCT Company. Kudos also to
Shawn Webber for terrific lighting de-
sign, Karl G. Kern for his crisp, clear
sound design, and Kristin Meek for
striking just the right note with cos-
tumes: each character is instantly rec-
ognizable from the cartoon strip but
it's never cliché. The stage crew does
an admirable job making everything
work so that we, in the audience, can
sit back and enjoy the show. With mu-
sicby Larry Grossman and lyrics by Hal
Hackady this musical is a great holi-
day treat. Thanks to Linda Downey,
Director of Education and last of all,
the man himself, Charles M. Schultz,
without whom none of this would be
possible.

Performances of “Snoopy!!” are
Jan.2, at 1:30 p.m. and 7:30 p.m. and
Jan. 3, at 1:30 p.m.

Nature watercolors highlight
an upcoming gallery show

MARY SCHENKEL
COLUMNIST

Gallery Goodies

The Artists Guild Gallery is opening
a new show, A Natural View, present-
ing works in watercolor by award-
winning Vero artist Lillie Taylor, from
Monday, Jan. 4 through Saturday, Jan.
30 in their Guest Artist gallery. A free
opening reception to view her dra-
matic watercolors will be held on Fri-
day, Jan. 8 from 5 to 7 p.m. and is also
open to the public.

Lillie Taylor: Quiet Cove

Taylor was a top tennis and active-
wear designer in the United States,
but after a 22-year career in the fash-
ion industry opted to embark on a
seven-year sailing adventure with
her husband, Bill. A renewed love of

painting with watercolors developed
as she viewed colors and lights along
the coastlines of the United States, the
Caribbean and Mexico, and she honed
her craft with classes and workshops at
various on-shore stops along the way.

After moving to Vero Beach in 2002,
Taylor threw herself into Vero’s arts
community and has spent time paint-
ing plein air, capturing the nuances of
color and nature and the beauty of our
natural surroundings.

The Artists Guild Gallery recently
moved to 1974 14th Avenue, also in
the Dine and Design District, and their
hours are 10 a.m. to 5 p.m. Monday to
Friday and until 4 p.m. on Saturday.
www.artistsguildgalleryverobeach.
com.

Gallery 14 artists will be opening a
new show entitled: “Florida: Faces and
Places — Interpretations by Gallery 14
Artists,” that will run from Tuesday,
January 5 through Saturday January
30, (see related story on page, 18).

There will be lots of new pieces done
specifically for the show, along with a
few that the artists had completed
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earlier, but that fit the overall theme.
The group opted to steer clear of hav-
ing one of the more standard Florida
themed shows that offer traditional
flora, fauna, palm trees and beaches.

This show gives its nod to the true
multi-hued character of Florida, with
its fascinating neighborhoods, inhab-
itants and history.

Gallery 14, located at 1911 14th Av-
enue, in the historic, 3-D Downtown,
Dine and Design District, is open
Monday through Saturday 10 a.m. to 5
p.m. www.galleryl4verobeach.com.

Theatre Tidbits

The Vero Beach Theatre Guild’s pre-
sentation of Cabaret will be a hard act
to follow, but the comical farce, Sin,
Sex and the CIA sounds intriguing.
The show runs from Thursday, Jan. 14
through Sunday Jan. 24 and they’ve
got varying show times being offered
to accommodate just about everyone.

The play is written by the husband
and wife team of Michael and Susan
Parker who will be on hand to greet
patrons at a reception following the
Guild’s 8 p.m. performance on Friday,
Jan. 15.

Sounding ripped from the pages of
one of their plays, the playwrights met
after Susan was cast in the role of the
call girl, Fiona, in the Sensuous Senator,
a play written by Michael and offered
to acclaim during the Guild’s 2004-05
season. The setting for the play is a
secret hideaway, with Undersecretary
of State Margaret Johnson, played
by Bobbi Meadors, being guarded by
Luke James, a muddle-headed CIA
agent. James is played by newcomer
Jonny Banek to protect newly discov-
ered foreign oil reserves from OPEC
interference.

Zany characters, from the military
to evangelists create chaotic circum-
stances and provide surprises from be-
ginning to end. The play is directed by
Clara McCarthy, assisted by producer
Edward Dessureau, stage manager
Caitie Meadors, production manager
Denise Lee and set designer Chuck
Brooks. Other cast members include
Ben Earman, Jason Avery, Connie
Laws, Cassondra Veneziano and Phil-
lip Brown.

The production is being sponsored
anonymously in honor of the Hibiscus
Children’s Center. verobeachtheat-
reguild.com.

Don’t Forget

If you love collecting antiques, or
just appreciate their workmanship
and beauty you won't want to miss
the annual Antiques Show and Sale,
presented by the Vero Beach Museum
of Art and the Friends of the Museum

and featuring antique dealers from all
over the country.

The weekend event begins with a
Patron Reception and Preview Party
Thursday, Jan. 7. The main show runs
from Friday, Jan. 8 through Sunday,
Jan. 10 and costs $10, which includes
unlimited re-entry throughout the
entire show — in case you need to run
home to get your checkbook, or bring
back a treasure of your own to sell to
an interested dealer. If you're curious
about the value of that item you inher-
ited from grandma, bring it in for an

appraisal, on Friday or Saturday from
10 a.m. to 3 p.m. Appraisals are $15
per item with a three-item maximum
And, while you're at the Museum, do
take a stroll in the Alice and Jim Beck-
with Sculpture Park. You won't be able
to miss the gigantic Food For Thought
exhibit of outdoor sculpture by Luis
Montoya and Leslie Ortiz. Looking a
little like a scene from Woody Allen’s
movie Sleeper, the sculpture park is
festooned with luscious, large scale
fruits and vegetables — tomatoes, wa-
termelon, citrus, asparagus and leeks

My Vero

that all look good enough to eat. But
don't attempt taking a bite; the 10
pieces on display are cast in bronze
before being painted in their tempt-
ing, lifelike colors.

The Treasure Coast Jazz Society’s
Jazz at Noon concert, now at the Vero
Beach Yacht Club, will present Bill All-
red’s Classic Jazz Band on Saturday,
Jan. 9, with its collection of favorites
from the 1920’ to the present. The
concert beginsat 12:30 p.m. and doors
openat11a.m. 234-4600 or www.trea-
surecoastjazzsociety.org.
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Toughest resolution: Quit smoking

BY LISA ZAHNER
STAFF WRITER

Despite everything we have known
for decades about the dangers of
cigarette smoking and that smoking-
related illnesses claim more than
400,000 American lives each year,
21 percent of people 18 years old or
older still smoke cigarettes.

This figure is down from the 40
percent who smoked in the 1960’s,
but it has crept up about 1 percent
just in the past year. A scarier statis-
tic is the fact that 20 percent of high
school students and 6 percent of
middle school students in a nation-
wide survey admit to smoking in the
past 30 days. A whopping 86 percent
of smokers start smoking before the
age of 21. Only second behind Native
Americans, Caucasians are the most
likely group to smoke, with the rate
being about 22 percent of adults.

For the estimated 50 million Amer-
icans who smoke cigarettes, the New

Anita Warner smokes a cigarette oustide of JC Penney’s a the Indian River Mall. “I quit once for

"r

six years and missed it every day.

Year brings a great opportunity to
quit.

Some people try to go “cold tur-
key” and can set themselves up not
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only for failure, but for a miserable
few weeks — both for themselves
and for everyone around them.

Symptoms of nicotine withdrawal
start right away, and depending on
the extent and duration of the smok-
er’s use of cigarettes, can be severe.

Medical studies tracking long-
term success rates show that the
best way to not become one of the
97 percent of people who stop smok-
ing abruptly — without help — and
quickly fail, is to have a plan which
includes something to help with the
physical addiction, combined with
behavioral modification, emotional
support and encouragement.

About two decades ago, Indian
River Medical Center started hosting
stop-smoking classes on its campus
and elsewhere in the community.
A new class begins on Jan. 11 and
there are still spots open for those
who want to join. The program was
funded for a long time through an
endowment established in the name
of beachside resident Patrick Fitz-
patrick, by his wife, after his death
from smoking-related disease. The
course is funded through the Florida
tobacco settlement money and in-
cludes instruction, course materi-
als and free over-the-counter stop
smoking aids, doled out one week at
a time as long as the participant at-
tends regularly.

Respiratory Therapist Rebecca Ab-
bott facilitates the twice-per-year
classes, along with fellow respiratory
therapist Karen Bleakley. Abbott was
hesitant about taking on the task
because she’s never smoked herself,

but she was passionate about help-
ing people quit smoking because of
the sad, chronic cases of pulmonary
disease that she sees at the hospital
every day.

“l want to catch people before
they become one of my patients,”
she said.

The class is not a quick-fix and Ab-
bott said she does not recommend
that students quit smoking the first
week of class. She said it’s better to
get comfortable with the idea of
quitting and have realistic expecta-
tions about what it will be like and
what resources will be there when
the going gets tough. The third class
is normally “quit night,” she said.

Bruce Deen takes a break from cutting hair at
the JC Penney’s salon to smoke a cigarette.
Deen said he may try to quit smoking next year
depending on how the year goes.

Nicotine is as addictive as heroin
or cocaine, but even more insidious
due to its legality and widespread
availability. Addiction to nicotine,
whether it’s an occasional social
habit or a constant, two-pack per
day obsession, usually doesn’t start
overnight and can take weeks or sev-
eral months to kick for good. But the
health and economic benefits start
right away — at today’s prices which
average $4.25 per pack, a two-pack
per day habit costs about $3,100 per
year.

Abbott said the economics of
smoking has been driving more and
more people to her class.
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“We get people who are out of work
and just can’t afford their cigarettes
anymore, these are people who have
smoked two or three packs per day,”
she said. “And some companies are
now making employees who smoke
pay more for their group health in-
surance.”

This can be motivating in one
sense, but if the smoker doesn’t also
want to quit for personal reasons, the
resentment over having to quit can
make the frustration and irritability
even worse. Having the support of a
group of other people struggling with
kicking the smoking habit gives the
class participants an outlet to vent
these feelings, without making what
may be an already stressful situation
at home even worse.

Though the economics of becom-
ing a non-smoker is more than com-
pelling, the growing social ostracism
of smokers and relegation to back al-
leys, porches and parking lots is an-
other factor that drives a portion of
smokers to quit.

“It can hurt someone’s chances of
getting a job and | have had people
tell me that they want to quit be-
cause they can’t get a date,” Abbott

said. “They say that no one wants to
date a smoker and so people don't
take the time to get to know them,

smoking because of health, profes-
sional or social reasons, Abbott sug-
gests they put away the money they

ing 5 needles into the ear for the treatment addictions, with the help of assistant Erin Refsland.

but rule them out because they would have spent on cigarettes for a

smoke.”

big reward for themselves after one

For people who can still afford year of being smoke free.

their cigarettes but are moved to quit

“They can take a cruise or go on

B

Acupuncturist Angela King demonstrates the NADA 5 Needle Protocol, which consists of insert-

Health

that dream vacation or buy some-
thing they’ve always wanted,” she
said.

For the more practical person, that
cash could be stashed in aretirement
account or a college savings account
for the kids or grandkids.

Kids and grandkids, by the way, are
the impetus for many smokers who
seek help in becoming non-smok-
ers. Second-hand smoke has been
shown to be harmful to people who
breathe it, but especially to children.
Plus, there’s the “role model” factor
for people who don’t want their kids
or grandkids picking up the habit of
smoking because they’re emulating
mom or dad or grandma. With 20
percent of high school students ad-
mitting to smoking cigarettes in the
past 30 days, there must be someone
out there who they think is “cool”
who puffs away on cigarettes.

It’s not only tough, but hypocriti-
cal to tell young people not to smoke
when lighting up is a major part of a
parent’s or teacher’s daily routine.

The daily routine, Abbott said, is
part of the thing that makes quitting
so hard.

CONTINUED ON PAGE 26
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“Alot of smokers wake up with hav-
ing a cigarette being the first thing on
their minds. They can’'t have a cup of
coffee without a cigarette,” she said.
“Or some people only smoke when
they drink and they can't have that
drink without the cigarette.”

Learning how to break those ha-
bitual connections can require time,
patience and replacing the cigarette
with something else, a new and
hopefully healthier routine. Unfor-

tunately, for many people trying to
quit, they satisfy the oral fixation
with food, leading to discouraging
weight gain.

“Some people set a limit, they’ll
say 10 pounds and if they gain more
than 10 pounds, they’ll go back to
smoking,” Abbott said. “I’m not say-
ing that it’s good to gain weight, but
from a health perspective, you would
have to gain 100 pounds to do the
same amount of damage as smok-
ing.”

Most smokers claim that lighting

Earning Patient Trust for Over 30 Years.

up relaxes them, but the feeling of
relaxation is really just the satisfac-
tion of the body’s need for nicotine
and the edginess experienced in the
nicotine’s absence is one symptom
of withdrawal.

Other symptoms that people trying
to quit may experience are dizziness,
depression, anxiety, irritability, sleep
disturbances, trouble concentrating,
restlessness, headaches, fatigue, in-
creased appetite, constipation, in-
digestion, cough, dry mouth, sore
throat and chest tightness. These
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symptoms peak on the second or
third day after quitting but can last
for weeks. They can be bad enough
to lead the quitter back to being a
smoker.

The good news is that once you’re
over that “hump” of the first few
days, withdrawal symptoms begin
to ease and get slightly better ev-
ery day. Quitting smoking can lower
blood pressure in less than one hour.
After 12 hours tobacco free, the car-
bon monoxide levels in the blood
drop back to normal. After only two
to three weeks, circulation and lung
function increases.

After just a few months, cough-
ing and shortness of breath decrease
and the lungs begin to regain normal
function, provided that irreparable
damage has not already been done.

For those who are truly ready
to quit smoking, but need some
help getting through the period of
withdrawal, nicotine replacement
products may not be enough. Acu-
puncture Therapist and Doctor of
Chinese Medicine Angela King, own-
er of Indian River Acupuncture and
Integrative Medicine in Vero Beach
treats patients with acupuncture for
smoking and other addictions and
she said the treatments help give
quitters the edge they need to get
through the toughest first month
without cigarettes.

“l fully believe in the role that
Western medicine has to play, but
what we do is different, we look at
all the things that a patient is expe-
riencing and see them as being re-
lated,” she said. “Most people don’t
get seen by someone who is looking
at the whole picture.”

A lifelong resident of Vero Beach
and valedictorian of her 1991 grad-
uating class from Vero Beach High
School, King returned to Vero Beach
four years ago to establish her prac-
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tice. Her training involves 3,000
hours of study and treating 350 pa-
tients for various maladies.

Acupuncture taps into and chan-
nels the body’s energy to focus on the
problem issue or area. King uses five
needles strategically placed in each
ear. One needle helps with anxiety,
restlessness and the mental aspects
of addiction. The second needle aids
instrengthening will power. The third
helps detoxify the body. The fourth
works on quelling frustration and ir-
ritability. The final needle deals spe-
cifically with rebuilding the function
and capacity of the lungs. Together,
this treatment, which is taken in 30
to 45-minute sessions several times
each week for four weeks, can in-
crease the quitter’s chance of long-
term success. The cost for the pro-
gram is $600 to $650 and King said
that investment in and of itself can
help galvanize the smoker’s decision
to quit.

King said doing something proac-
tive such as acupuncture can also
help patients feel like they’re tack-
ling their addiction. Each treatment
and each week that has gone by can
mark a milestone and each patient
“graduates” at the end of the treat-
ments.

“Anytime you have accomplished
something, your brain releases feel-
good chemicals,” she said.

Another therapy that can help with
smoking cessation, should the pa-
tient be open to trying it, is hypno-
sis. Most people use a combination
of tools to combat all the physical
and emotional aspects of quitting in
order to stay tobacco free for the rest
of their lives, even during times of
stress or turmoil, when it can be so
easy to slip back into old habits.

One surprising emotional aspect
of quitting smoking is the identifi-
cation with the habit or with being
“a smoker” and working toward be-
coming “a nonsmoker.”

Abbott said a great number of her
patients and students have smoked
their entire adult lives and it is so
much a part of who they are — their
persona — that there is a certain
about of grief felt from giving that
up, even with the best intentions for
a better life.

Just as recovering alcoholics and
drug addicts have to examine and
sometimes alter the people with
whom they socialize, newly minted
“non smokers” sometimes lose part
of all of their social network when
they have no reason to go out to the
parking lot for coffee breaks and
lunch hours anymore. Smelling the
smoke can either be entirely too
tempting, or can sometimes be re-

volting to a former smoker and the
smokers left behind might not be
all that supportive of their former
smoking buddy has now joined the
ranks of the tobacco free.

Some of the 4,000 chemi-
cals found in tobacco smoke

& Acetone, found in nail polish
remover

€ Ammonia, common household
cleaner
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in the nation.

single-specialty database in the world.
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Now Recognized As One of the Top
Heart Surgery Programs in America

Congratulations to Cary L. Stowe, M.D., medical director of Cardiovascular

Surgery, and Mark A. Malias, M.D.,, cardiovascular and thoracic surgeon,

and the entire Heart Center team of cardiac anesthesiologists, intensivists,
interventional cardiologists, emergency medicine staff, cardiologists, [
nurses, respiratory therapists and other healthcare professionals. f

The Heart Center at IRMC has been awarded the highest category
of quality possible by the Society of Thoracic Surgeons (STS), earning
its best rating of 3 stars, putting it in the top 15 percent of heart centers

With over 900 participating sites, including leading academic medical
centers and hospitals from across the country, and more than 3.5 million
patient records, the STS database is the largest and most respected

Why would you go any place else?

For more information, visit www.irmc.cc.

@ Arsenic, used in rat poison

& Benzene, found in rubber
cement

& Butane, used in lighter fluid

& Cadmium, active componentin
battery acid

& Carbon Monoxide, released in
car exhaust fumes

& Formaldehyde, embalming
fluid

@ Lead, used in batteries

¢ Methanol — main component
in rocket fuel

& Napthalene, an ingredient in

Cary L. Stowe, M.D.

Indian River The Heart Center

affiliated with DUKE UNIVERSITY HEALTH SYSTEM

The Right Heart Care Right Here

1000 36th Street | Vero Beach, FL 32960 | 772.567.4311 PHONE | 1.888.898.IRMC TOLL FREE | www.irmc.cc

Made possible through capital funding provided by Indian River Medical Center Foundation.
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moth balls
@ Nicotine, used as an insecticide
@ Tar, material for paving roads
& Toluene, used to manufacture
paint
Source: The American Lung Asso-
ciation, www.lungusa.org

Stop Smoking Therapies
The Patch - deliver a continuous

dose of nicotine, weaning the user
off the drug via gradually smaller

CONTINUED ON PAGE 28

'Vlark A. Malias, M.D.
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doses in each patch. Can be used for
up to three to six months.

Gum - can be used alone or with
a patch, delivers a burst of nicotine,
helps replace the physical habit of
smoking. Nicotine gum can become
an addiction unto itself, with many
quitters using it for one year or more,
while it is recommended for only 6
months.

Nasal spray — by prescription
only, delivers nicotine quickly into
mucous membranes of the nose,

used for eight weeks at full strength
and for another few weeks at weaker
strength.

Inhalers — by prescription only,
delivers a puff of nicotine as needed
into the mouth.

Lozenges — similar to gum but
must be taken without chewing,
recommended for 12 weeks. Can
be used by people who have den-
tal work which prevents them from
chewing gum.

Chantix anti-smoking pill — by
prescription only, NOT a nicotine
replacement, the pill blocks nicotine

ERG) eara

ER Ordinary

Granted, we're not actually the fastest feline in the world, but we are
the fastest cat in the emergency room world. ER Extra is our
powerfully efficient way of providing smart, rapid and extraordinary
care to our emergency room patients. At Sebastian River Medical
Center, we know what it takes to deliver the highest quality with
lightning speed and awesome cat-like attention.

13695 U5 Highway One « Sebastian, FL 32958 « www.SebastianRiverMedical.com « 772-589-3186

-
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ER Extraordinary

Sebastian
River

Medical Centor
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Setelng the Standard for Hosplal Care

receptors in the brain.

Stop-smoking shot — similar to
the pill but delivered by injection, by
prescription only.

Stop Smoking Now Class
Spots are still open in the stop-
smoking class at Indian River Medi-
cal Center
Start date: Jan. 11 orientation,
continues for six weeks

Time: 6 p.m.

Place: IRMC Private Dining Room

Cost: Free, paid for by the Florida
tobacco settlement fund

Includes: course materials, sup-
port group, free stop-smoking prod-
ucts, graduation

To register , call the Quit Smoking
Now line at877-819-2357, or the Sub-
stance Awareness Council at (772)
770-4811 for more information.

FLORIDA EYE INSTITUTE

The Premier Eye Care Facility on

care available. From routine eye

exams to highly specialized treatment
of glaucoma, diabetes, and macular

degeneration to state-of-the-art cataract
surgery and laser vision correction.

Florida Eye Institute’s board certified
physicians and highly trained staff

are committed to providing the most
professional and compassionate eye

the Treasure Coast

- sincel985
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Karen D. Todd, M.D.
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Vancouver and Whistler team up for an Olympic effort

From the slopes to the streets, Vancouver and Whistler have a lot to offer Winter Olympic visitors by day and by night.

BY HUGO MARTIN
LOS ANGELES TIMES

After skiing down Whistler Moun-
tain’s 5,280 feet of vertical fun, I glanced
at the summit and wondered why this
massive, snow-topped peak had been
rejected as a Winter Olympics host at
least three times since the 1960s.

Always a bridesmaid . . . but wait.

Once Whistler teamed up with the
city of Vancouver, 85 miles away, the
International Olympic Committee
gave the mountain and its neighbor-
ing city the nod to host the 21st Winter
Olympics and Paralympics from Feb.
12 to 28.

The quality of the skiing and snow-
boarding on Whistler, a resort that
nearly every ski and snowboarding
magazine in North America ranked
among the world’s best, is not an issue,
and my schussing experience tells me
those accolades are well deserved.

But you don't have to be a pow-
der hound to delight in Whistler and
Vancouver. Whether you watch the
Games from your couch or visit British
Columbia before, during or after the
Olympics, this Canadian tag team can
delight foodies, joggers, tree-huggers,
shopaholics, animal lovers and clean
freaks, who will find the streets of Van-
couver, a city of 2 million, so spotless
they’ll think Mr. Clean is the mayor.

One big drawback for Americans
who visit Whistler and Vancouver: You
sense you're in Canada because of the
authentic Cuban cigars and the glut of
televised hockey highlights, but oth-
erwise, it's not always clear, thanks to

The Gastown Steam Clock in Vancouver, Canada, is a treat for the tourists and locals who stop to
watch the clock blow its whistles every 15 minutes.

e g, - -

h\l‘-hﬂ.... ":'L

YT PO G ey
L]
IR e Y=

d A

= - : - | - .ah

The Fairmont Hotel Vancouver, located in the heart of the city, is just one of the hotels, stores and
restaurants gearing up for the 2010 Winter Olympics.

Starbucks outlets, McDonald’s fran-
chises, Eddie Bauer stores, overpriced
souvenir shops and “Seinfeld” reruns.
You don't even need an outlet con-
verter.

But you will need a guide because
the Great White North has much to of-
fer. Here are some of the gems | gleaned
on two visits this year (one winter, one
fall) to Vancouver and Whistler.

Mass transit options

You have to love that new-transit
smell, which permeated the rail line
I rode from Vancouver International
Airport to downtown Vancouver.

The new Canada Line that opened
in August was representative of the

public transit system in Vancouver
and Whistler: efficient, economical
and easy to use.

. The-Mast

G

No need for a rental car in Whistler
or Vancouver. At Whistler, pedestrians
can easily navigate the faux European
village at the base of the mountain
along a red brick walkway.

Downtown Vancouver, meanwhile,
is about 68 square miles and rich in
transportation options.

The transit choices were on dis-
play on my first day of sightseeing.
From the rail line’s waterfront station,
I jumped on a “hop on, hop off” trol-
ley ($35 for a day pass) to the south-
ern tip of Stanley Park, where | rented
a bicycle (about $20 for half a day). |
followed the smooth, flat sea wall bike
path for several miles to the Hornby
Street pier and caught a cute, mul-
ticolored aquabus ($3) across False
Creek to Granville Island.

By taking public transit, you can
pick up local insight from your driv-
er. Bob Hunt, a gregarious trolley bus
driver, told me where to get a great
brewery tour (Granville Island Brew-

CONTINUED ON PAGE 54
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WIN AND ATTEND THE FINAL 2 DAYS OF
THE 2010 MASTERS IN AUGUSTA, GEORGIA!

One Prize Only!

® 4 Masters Tournament passes and hospitality badges for Saturday,

April 10th and Sunday, April 11th

¢ 2-night stay for 4 people in luxury home in Augusta, Georgia

¢ Chef-prepared dinners, fine wines and cordials.

e Access to the hospitality lodge for breakfast, lunch, and heavy hors
d’oeuvres, and open bar throughout the day.

To purchase tickets go to www.indianriverleadership.com

or stop by the Foundation office 1216 21st Street, Vero Beach FL (772) 567-3491

Tickets: *$100 - Only 500 tickets offered

Drawing: 3:30pm, February 22, 2010. Need not be present to win!
Winner will be notified immediately following the drawing. Open to the public!

Sponsor-

Lo

Summit Construction Management, Inc.

Indian River County Leadership Foundation Inc., is a 501(c)3 nonprofit organization promoting business and public education. The organization’s
principal place of business is 1216 21st St., Vero Beach, FL. 32960. Prize is not transferable, no substitutions or cash equivalents permitted. No
purchase or contribution is necessary. 500 tickets offered. Prize provided through this foundation. Entrants must be 18 years of age; not an employee
of or related to employee of Indian River County Leadership Foundation. Winner responsible for any/all transportation. Void where prohibited. Visit
www.indianriverleadership.com or (772)567-3491. Proceeds benefit Indian River County Leadership Foundation. Indian River County Leadership
Foundation and Summit Construction Management, Inc. are not liable for any actions or for any events that occur during, or as a result of, winner

acceptance and use of prize. *Suggested minimum donation.
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A jogger gets a view of Coal Harbor and the city of Vancouver during a run along the seawall in Stanley Park.

CONTINUED FROM PAGE 53

ing) and where to spot the Olympic
rings (on a barge in the middle of Coal
Harbour) and see traditional First Na-
tion totem poles (Brockton Point on
the east end of Stanley Park).

To get to Whistler from Vancou-
ver, you take the Sea to Sky Highway,
a twisting, scenic, 85-mile stretch
of road that was once known as the
“death highway” before it was repaved
and widened to accommodate Olym-
pic traffic. It is still a harrowing drive.

OPEN ON SUNDAYS 9-3
Be d (:Iassn: car WaSh

S
assic Car Wash Y|P Gard

mmhm m

I recommend jumping on one of
several charter buses so you can enjoy
the views of Howe Sound, Anvil Island
and the Stawamus Chief, the massive
granite dome with the profile of an
Indian chief, bordering the highway.
During the Olympics, the road will be
closed to everyone except fans with
tickets and residents.

For the family

The display cases at the Granville Is-
land public market pop with color, like
a verdant rose garden. The copper of

Buy 6 Washes
Gel 2 FREE

PunchCard
13th Wash FREE

Mot combined with any other offers

1712.569.6810

Monday thru Saturday 852 Miracle Mile

8:00 am till 5:30 pm

[US1 at the curvel

The Olympic rings glow in Vancouver harbor, mounted on a floating barge near Brockton Point.

the freshly baked breads. The greens of
the vegetables and fruits. The reds and
silvers of the seafood. And of course,
the dark browns of the coffee beans.
(Caffeine addicts need not look far in
Vancouver to find a coffee shop.)

Getting on to Granwville Island is half
the fun. SUV-size aquabuses take visi-
tors from the mainland to Granville
Island, across False Creek.

If you are visiting with children, the
market needs to be stop No. 1 on your
visit. Stock up on picnic food at the
market, and take a bus to Stanley Park,
the well-manicured 1,000-acre play-
ground that’s home to several flower
gardens and a grove of totem poles,
each with a different story to tell.

While in Stanley Park, stop by the
Vancouver Aquarium, where you’ll see
two young ghostly white belugawhales
that seem to float like spirits across the
dark blue waters.

For a bit of an education about the
region’s native people, check out the
Museum of Anthropology at the Uni-
versity of British Columbia on the
western tip of Vancouver. The accor-
dion-shaped building is undergoing a
$55.5-million upgrade that is expected
to be completed in time for the Olym-
pics. Step into the 122,000-square-foot
building to examine towering totem

poles, First Nation statues, colorful
paintings and hand-woven rugs.

Where to eat, party, shop

On a soggy fall morning, | sat down
to breakfast with Amber Sessions, a
Tourism Vancouver representative,
at a cozy eatery called Medina Café. |
took out my city map and asked her to
recommend places to eat, party and
shop. She marked so many places |
could barely read the map.

“Good luck seeing it all in three
days,” she said.

If I had to recommend a neighbor-
hood for dining, it would be Yaletown,
a former warehouse district that has
been remade as a haven for loft-
dwelling yuppies and upscale eateries,
like Blue Water Café, Bacchus at the
Wedgewood Hotel and Goldfish Pa-
cific Kitchen. But if you want to save
money and dine with the locals, check
out Hon’s Wun-Tun House on Robson
Street, a noisy, crowded eatery where
you can munch on a plate of pot stick-
ers for about $4.

For night life, Granville Street from
Nelson Street to Robson Street throbs
every weekend night with young, row-
dy partygoers, bouncing from night-
club to nightclub. One of the longest
lines on the street snaked out of the
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Umbrellas are a requirement during a rainy night on Van-

couver's Robson Street, an upscale shopping district

Tonic Nightclub, a three-story riot of
pulsating music, strobe lights, disco
balls and booze.

The shopping hub of downtown
Vancouver is along Robson Street, be-
tween Jervis and Burrard streets. Be-
sides a few local shops, sushi restau-
rants and pubs, the streetisdominated
by the usual chain stores. Welcome to
the United States of Canada.

For outdoor enthusiasts

After stuffing my face with pot stick-
ers at Hon’s Wun-Tun House, | tried to
work off the calories on a bicycle ride
along what locals call the sea wall, a
smooth, flat bike and jogging path
that encircles most of downtown Van-
couver and Stanley Park. My ride was
frequently interrupted by great photo
opportunities: the towering Lion’s Gate
Bridge, the statue of “Girl in a Wetsuit”
along the shore of Vancouver Har-
bour and the inukshuk at English Bay
Beach, the massive stone landmark
that has been adopted as the symbol
of the Olympics.

If you make the two-hour trek be-
tween Vancouver and Whistler, be sure
to check out two of nature’s most spec-
tacular attractions. About 35 miles
north of Vancouver, along Highway
99, stop to check out the 1,100-foot
white-water cascade of Shannon Falls,
the fifth-highest waterfall in the world.
The view is well worth the short hike
along a dirt trail from a small parking
lot to the base of the falls.

A few miles north of the falls, make
another stop at Brackendale, a tiny
community known as one of the larg-
est gathering spots of eagles in North
America. In 1994, the town set the
world record for most eagles in one
spot: 3,769. America’s national sym-
bols gather along the Squamish River
to feast on spawning salmon between
mid-November and mid-February. |

was here in early November, but it was
too early in the season, the driver of my
shuttle bus said. I still caught sight of a
lone eagle that soared over the river, its
outstretched wings cutting a majestic
silhouette against the cloudy skies.

Skier high point

In 1960, a group of Vancouver en-
trepreneurs created the Garibaldi
Olympic Development Assn. to pitch
Whistler as a venue for the 1968 Win-
ter Olympics.

But the 7,156-foot peak was still un-
developed, with few visitor accommo-
dations. The only access to the moun-
tain was a treacherous dirt and gravel
road. Olympic bids for the 1976 Games
and for the 1980 Games were rejected
for many of the same reasons.

Those early fans had reason to love
Whistler. Conde Nast Traveler, Outside
and Skiing magazines have ranked it
among the best in North America for
its humongous vertical drop (second
in the world only to Revelstoke Moun-
tain in British Columbia) and one of
the longest ski seasons in North Amer-
ica.

From early November to late May,
the mountain gets an average of 33
feet of snow.

More than 100 trails and 4,757 acres
of skiable terrain cover Whistler alone.
The recently added Peak2Peak gondo-
la, the world’s longest, now connects
Whistler to the adjacent Blackcomb
peak, adding to your ski menu 100 or
so more trails plus 3,414 acres of ski-
able area — more than you can get at
Vail, Colo., and Sun Valley, Idaho, com-
bined.

That may sound intimidating to nov-
ice skiers. But even an intermediate
skier with a strong sense of self-pres-
ervation can get down the mountain
from almost any lift by a moderately
safe route.

Locals say the altitude and the prox-
imity to the sea make the snow here
extra fluffy — although it felt cold and
hard to me when | performed my usual
face plants on one of my many runs.

Once on my feet, | sliced down sev-
eral runs that seemed to last 20 min-
utes or more, past stands of snow-
frosted Douglas fir, western hemlock,
red cedar and spruce.

Note: All of the mountain will be
open before and after the Olympics,
and only 10% of the terrain will be
closed during the Winter Games.

In hopes of offsetting a drop in vis-
its afterward, the resort has launched
some great ski packages for post-
Olympic visitors. (Check out the ski-
and-stay packages that start for $111
per night at www.whistlerblackcomb.
com. If you still haven't booked lodg-
ing during the Olympics, you may be
able to rent a private home, a bed-

Travel

Pedestrians stroll past Vancouver storefronts and a billboard mural anticipating the start of the Winter Olympics.

and-breakfast or an RV site through
www.2010destinationplanner.com.)

One morning, while nursing my
cramped legs in a cantina at the base
of the mountain, | overheard three
American skiers at the next table de-
bating whether to abandon Whistler
and take the Peak2Peak gondola to
Blackcomb.

After a brief discussion, the men
decided to stick to Whistler for the
day and try Blackcomb the next day.
“There is so much up there we haven't
skied,” one of the men reasoned.

True. But there are other ways to
appreciate the beauty of the moun-
tain besides flying down the slopes at
breakneck speeds.

Fitzsimmons Canyon, a scenic val-
ley of temperate forest rain between
Whistler and Blackcomb, is an ideal
escape for snowshoers.

In the canyon, the sun slices be-
tween the branches of 600-year-old
trees, as thick as cathedral columns,
and glistens off the snow-frosted
leaves. The only sound is the crunch of
snowshoes.
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Crazy for Cashmere

But not all Cashmere is created equal

BY SABRINA AZADI
LOS ANGELES TIMES

As a former Londoner, I've owned
my fair share of knits. As a youngster,
I couldn’t understand why | hated my
woolly school sweater but loved the
way my sister’s green scarf felt around
my neck. Unlike the itchy sweater,
the scarf was impossibly light, almost
magically enveloping me against the
icy English winds | faced on the way to
school each morning.

What was this Golden Fleece? The
clues on the label read “100% Cash-
mere” and “Made in Scotland.”

J. Crew cashmere cardigan, Tracy Reese blouse, Iro jeans, J.

Crew bracelet.

Cashmere. Just the sound of it con-
jures images of sophistication. Like

caviar and pearls, the fiber has hum-
ble beginnings. Who would think that
the hair on the underbelly of the Mon-
golian goat would be in such high de-
mand? But it has been for centuries,
and because there is relatively little
of it and because processing costs are
high, it has traditionally been an ex-
pensive indulgence.

So why is it that nowadays even
Costco is selling it? Walk into any mall,
especially as Christmas nears, and
you’ll come across cashmere sweat-
ers in such a variety of prices your
head might spin: $1,000 or
$59.99?

Karl  Spilhaus, presi-
dent of the Boston-based
Cashmere and Camel Hair
Manufacturers  Institute,
believes the difference in
price is often an indication
of quality. “It’s a question of
significant lower quality,”
he says.

Which gets back to the
clues in my scarf’s label. As
with most items associated
with luxury, the justifica-
tion for a high price is often
that the item is rare or that
it requires a lot of work or
time to make it. All of which
is true of cashmere.

It takes one Mongolian
goat about four years to
naturally shed enough hair
to make one cashmere
sweater. Thus without expensive man-
ual “harvesting,” 100% cashmere may
be hard to come by. Then the hair has

4
Shoe Salon and Boutique

Now Open

in our New location

3385 Ocean Drive 231-2772
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PURPLE POWER: Charter Club cashmere cardigan, Iro blouse, Marc Allison jeans, Banana Re-
public necklace.

to be washed and sorted by hand: Only
the longest and finest under-fleece —
the hair close to the goat’s skin — on
the belly and neck is spun and woven
to make good-quality cashmere.

Once the raw material has been har-
vested, it must be spun into yarn and
made into a garment. Spilhaus says
that if he spends $300 to $400 on a
cashmere sweater, he looks for a brand
manufactured in Europe or Japan, al-
though many cashmere sweaters and
pashminas now carry the “Made in
China” label. Although China supplies
almost 60% of all cashmere on the
market, that’s only the raw material.
Manufacturing is a different matter,
and although China turns out some
items of reasonable quality, the Eu-
ropean manufacturers are better, he
says.

“The Chinese manufacturing of
cashmere has developed in the last 30
years, whereas the European manu-
facturers have a history of several hun-
dred years. In China, they often lack
the design capabilities of the high-end
luxury mills,” Spilhaus says.

In particular, Scotland and Italy
have developed as traditional centers
of excellence when it comes to spin-
ning and knitting cashmere — hence
the second clue in my scarf’s label.

Of course, noteveryone wants to pay
the price for good-quality 100 percent
cashmere made in Europe, and there’s

nothing wrong with wanting cashmere
on the cheap. But it’s important to be
an informed buyer and know what
you're getting in your bargain buys.

First there is the question of fiber
quality, which is measured in length
and thickness. Fiber length ranges
from 0.8 inch for cheap cashmere to
up to 2.5 inches for the most luxuri-
ous. The diameter of the fiber must be
less than 19 microns to be considered
cashmere. In comparison, human hair
has a diameter of 75 microns. Finer
cashmere (often around 14 microns)
is what’s going into luxury garments.
Thicker, shorter (scratchy) hair will
be made into less expensive garments
and is often used as part of a blend.

These blends combine cashmere
with wool, silk or synthetic fibers. It’s
these cheaper fibers that are often re-
flected in a lower price.

Buying a blend comes with trade-
offs, and you’re probably going to be
compromising on the very things that
make cashmere so sought after: soft-
ness, weight and its insulating prop-
erties. The inner coat that grows in
the cold winter months helps goats
withstand the severe temperature
fluctuations between night and day
and the harsh weather conditions of
Inner Mongolia, where the best cash-
mere comes from. The less expensive
garments won't have these unique
properties, will pill more readily and
will lack the soft sumptuous feel that
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Loro Piana cashmere Sloane coat, and baby cashmere
sweater, J Brand leggings, Melinda Maria ring and cuff.

Ifyou don'twantto splurge
on a $1,000 sweater, are not
interested in making a life-
time commitment, are not
bothered about the made-
in-which-country label and
want a cashmere starter
garment, then a stylish mid-
priced cashmere sweater
could be a fine alternative.

Banana Republic is a good
source for wardrobe sta-
ples and the simple V-neck,
two-ply cashmere sweaters
they’re carrying this season
in a spectrum of colors feel
OK, look trendy and are well-
priced at $139.

J. Crew also has jumped
on the mid-priced cashmere
bandwagon and is carrying a
wide selection of designs, as
are major department stores
such as Macy’s. Nordstrom
has a large assortment of

sweaters and coats ranging
‘ from less than $100 to more

than $1,500.

To get the most for your
money, Spilhaus suggests
that bargain-minded con-
sumers go first to higher-
priced stores and spend
some time examining the
cashmere. Then go to the
less expensive stores and
compare. Just remember
that at prices lower than
around $100, you’re mostly
buying into the cashmere
name and the connotation
of luxury without getting
any of its real benefits.

For those with the mon-
ey and desire for only the
best, there are companies

291 sweater, J. Crew shirt, Current / Elliott jeans, Osa cash-
mere pocket scarf, Banana Republic hat, and fingerless
cashmere gloves, Superga sneakers.

makes cashmere so highly coveted.

Cashmere is eight times warmer
than sheep’s wool, yet significantly
lighter, which means that to reap its
full reward, a buyer should invest in
100% cashmere of good quality.

Still, buying at the lower end might
be good enough to satisfy your emo-
tional craving for something labeled
“cashmere.”

whose offerings are luxuri-
ous and exclusive. Loro Pi-
ana, the 200-year-old Ital-
ian company whose name
is synonymous with the
finest cashmere, has a mill outside
Milan and a herd of white capra hir-
cus goats in Inner Mongolia. They’ve
recently introduced a collection of ul-
tra luxurious, baby cashmere, which
is obtained from the harmless pro-
cess of combing the under fleece of
the youngest kids. The result is the
softest, finest possible cashmere that
feels like youre wearing clouds. It’s
also very expensive. A baby cashmere
classic V-neck style sweater runs

around $995.

The Chicago-based Queen
of Cashmere company, an-
other high-end purveyor, of-
fers custom monogramming
on cashmere products of the
highest quality. Each Queen
of Cashmere cardigan is cre-
ated specifically for the per-
son who wears it, making it
distinctly personal. These
garments are made in Scot-
land so meticulously that
it takes 40 steps to finish a
sweater by hand. A slightly
oversized boyfriend cardi-
gan is $750 and available at
Saks.com.

Whether your cashmere
is monogrammed, an heir-
loom, pricey or inexpen-
sive, take every opportunity
to wear it. Just as a Persian
rug improves with age, cash-
mere’s soft feel improves with
wear.

Tory Burch cashmere sweater, Shanghai Tang skirt, Me-
linda Maria rings.
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Dhani Jones is leading a bow-tie revolution

The NFL linebacker hopes others will join his league of well-dressed gentlemen.

BY MELISSA MAGSAYSAY
LOS ANGELES TIMES

There’s a bow-tie revolution going
on.

Sure, you've seen them on dandy
hipsters or the chiseled and coiffed

models who grace the pages of men’s
fashion magazines. And now, 31-year-
old NFL linebacker Dhani Jones has
proclaimed: “Just because you wear a
bow tie doesn't mean you're a nerd.”

Jones aimsto recruit guys of all shapes,

Ask the Hair Guy

Mark Rodolico
Colorist / Stylist
www.askthehairguy.com

A word from The Hair Guy: Oh how I love new beginnings! New
Salon, New Website, New Dock space, New Staff. I think I will treat
mvself to a Pedicure and some lunch and so should vou! The views
are awesome, at Mark's At The Pointe Salon & Boutique!

Happy New Year Vero Beach!

Question: Hair guy, what should I look for in a new hair doo?

Answer: Did I mention I love
new beginnings? | so love the re-
inventing of one’s self. Here 1s
the straight deal on haircuts. As
| see it and have discussed in many
open forums with colleagues and
statf, only about 6 or 7 basic hair-
cuts really exist, everything else is
a combination thereof. You see, 1f
| must answer a vague question like
this, | will answer with this. The
principles of hair design are simply
this. First, one must establish the
shape and pivot points of the scull
to establish the true movement of
both the head and hair (not all heads
look good bald). Second, we must
establish the characteristics of the
hair, like the texture and build or
flavor of the hair (if you're a course
haired Mexican woman don’t bring
me a picture of a Scandinavian super
model). Third, the desire of the sub-
ject’s heart and if those desires are
realistic (if you're a Scandinavian
with fine hair, don’t bring the pic-

- Holly T. of Vero Beach

ture of the Mexican super model).
I guess what I'm saying 1s keep
it real. Try to find pictures of peo-
ple with like hair. Choose pictures
with bits and pieces you like, not
just the entire look. So if you like
the fringe or bangs on a model,
cut it out and bring it in. If you
hate something you see, cut it
out bring it in. Look, hair is a
very subjective art. | love women
and I am privileged to have the
opportunity to look at them and
transform them each day. How-
ever, information precedes in-
spiration. Being “The Hair Guy”
15 really a function of training and
relationship building. I love what
| do and most of us hair people
do. Find what appeals to your eye
and interview them all and settle
in the chair you feel comfy in.
Good luck!

Thanks for asking The Hair Guy.
Keep them coming:
www.askthehairguy.com

Mark’s at the Pointe Salon & Boutique is home of The Hair Guy
46 Royal Palm Pointe 772-492-8900
O online: www.marksatthepointe.com

Don't forget your Gift Certificates!

This is not your Grandmother's Day Spa.

sizes and ages into “the way of the bow
tie,” urging them to adopt not only his
habit of wearing one but also his phi-
losophy, what he calls “the resurgence
of the gentleman.”

To Jones, the bow tie isn't just a for-
mal flourish on a suit or collared shirt.
“To me, it characterizes someone who
is well rounded, who can speak to
someone in Outer Mongolia or down-
town Chicago. They don’t limit them-
selves by the people who surround
them.”

Jones became passionate about
bow ties and the idea that fashion can
be about more than just clothes eight
years ago, when a childhood friend
was diagnosed with lymphoma. “He
had always told me, ‘If you want to be
anybody in this world, you've got to
rock a bow tie,” “ Jones says. “l was like,
‘What? Are you crazy?’ But | started
wearing one as a way to support him.
He’s now fully recovered, but the bow
tie has never left.”

Jones bonded so closely with his be-
loved bow ties that he started his own
line — Five Star Ties — a few years ago
so he could have any color or pattern
he craved.

Appreciation for the bow tie and
his longtime admiration for the ultra-
suave James Bond dictate Jones’ style

choices. “Everything really
all comes from James Bond,”
says Jones, who aspires to
become the first black 007.
Omega watch? Check. Ad-
venturous world traveler?
Check. Excellent groom-
ing and self-assured smile?
Check, check.

Butwhat about his Birken-
stock clogs and hand-me-
down pants from former
teammate Michael Strahan?
Now there’s a head scratch-
er.

Jones may be best known
for wearing a Cincinnati
Bengals uniform, but off the
field it’s his down-to-earth
approach to fashion and ap-
preciation for the details that
have him emerging as a style
setter and creative entrepre-
neur. Besides spending his
personal time designing bow ties, writ-
ing poetry, painting, playing music and
partnering in a T-shirt line called No
Mas, Jones hosts “Dhani Tackles the
Globe” on the Travel Channel, learn-
ing about different cultures by playing
each country’s native sport. You'll of-
ten catch him on the show wearing tan
Birkenstocks clogs or his go-to shoe,
classic black Converse Chuck Taylors.
Occasionally, he’ll swath himself in
a muslin scarf he picked up in Spain
or, for the right occasion, wear one of
the five Ozwald Boateng suits custom-
made for him while he filmed an epi-
sode of the travel show in London.

He makes interesting and endearing
fashion choices. The hand-me-down
pants, for example. When we meet,
he’s wearing studded black boots by
John Varvatos, a crisp black button-
down shirt and black trousers that he
says used to belong to Strahan. “When
I was young and just starting out, he
would give me clothes that he didn’t
wear,” Jones says. “He was like a big-
brother type to me.”

That was a decade ago, when Jones
was starting out and Strahan (now re-
tired) was his teammate on the New
York Giants, yet the pro football player
still favors the hand-me-downs over
new designer jeans. “They just fit so
well,” says a slightly defensive Jones.

CONTINUED ON PAGE 59
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How to wear - and tie - that bow tie

BY ADAM TSCHORN
LOS ANGELES TIMES

If you're going to wear a bow tie, you
should learn to tie one. Look at it as
the price of admission to the club. Like

i

For the purist DIYer, Club Monaco offers tie-it-
yourself models.

most things about a man’s wardrobe,
it’s a detail that speaks volumes, and at
the end of the night, when it’s untied
and hanging loosely around your neck,
you'll still feel like a million bucks.

A couple of important tips: When
you're finished, the unbowed end on
one side of the tie will actually be in
front of the bow part, and on the other
side it will be behind. If you are used to
seeing the pre-tied version of the bow
tie, thiswon’t seem right at all. It is.

4

The Brooks Brothers butterfly end
self-tie in basic black.

First,
drape the
tie around
your neck
and make
an  over-
hand knot
with  one
side a few
inches lon-
ger than
the other.

Next,
fold the
shorter end
roughly in
half so that it forms a flat bow. Hold
it flat, centered against the overhand

A tie-it-yourself version in
a lively check, from Band of
Outsiders.

CONTINUED FROM PAGE 58

As for those earthy clogs, it takes
a certain kind of guy to pull them off
without looking like a fourth-grade
science teacher from the 1970s. Jones
wears them with the same confidence
he does his favorite Ralph Lauren
Black Label tuxedo — though the clogs
get shoved to the side when he drives
his 1964 Mini Cooper. “Otherwise, my
knees hit the steering wheel,” he says.
That’s what happens when you're 6
feet 1 and 240 pounds.

Another shoe Jones appreciates is
the Louboutin he spots on a woman
walking past, and it gives him an op-
portunity to make a point. “l like
Louboutins, but some women think
they can just put on Louboutins and
they’re stylish, and that’s not the case,”
he says. “Someone can go into T.J.
Maxx or Ross, pick out some clothes
and own it. As long as you have that

eye for creativity and know how to put
it together, it’s so much more interest-
ing.”

Whether he’s pairing a bow tie with a
custom-made suit or hand-me-down
pants, Jones understands understated
style. “I like to keep things classic, not
lavish or blinged out. | don't even say
that word,” Jones says. “The last thing |
want to be is over the top.”

But he will actively continue his
mission to get bow ties onto anyone
who's willing to wear one, including
his teammates and colleagues in the
NFL. His recent recruits include TV
broadcaster Rich Eisen, former wide
receiver Freddie Mitchell and corner-
back Jonathan Joseph, he says.

“The bow-tie revolution has already
started, but I really want to insist on
what it represents,” Jones says. “Peo-
ple look at you differently if you wear a
bow tie, as opposed to a necktie.”

e S e

Club Monaco’s red-and-black plaid bow tie.

knot. Hint: One hand should hold this
configuration in a tight pinch.

With the other hand, lift the long end
of the tie and let it fall over the center
of the knot and bow.

Pinch the ends of the bow together
around the draped end of the tie, not-
ing which side has just one layer. Feel
behind the bow for a hidden loop of
fabric (you’ll be able to see it in a mir-
ror). Fold the long end of the tie over
the end of a finger and push it through
the loop, making sure to push in the
direction of the single-layer end of the
bow on top.

Once the fold is through the loop,
keep pulling until it lines up with the

e

Marc Jacobs’ clip-on model in basic black.

single end. Adjust the tie into some-
thing approximating symmetry by
alternately tugging on the bows and
ends. If the knot is not as tight as youd
like, a soft tug on the two parts of the
tie that actually run under the collar
can help pull it into a more familiar
shape.

Practicing off the neck is helpful.
Using your leg (or that of a willing
partner) just above the knee is a good
place to start.

A thicker neck either requires a
longer necktie or results in a tinier
bow. Many, but not all, ties can be
adjusted, so it’s a good idea to seek
professional advice — and try before
you buy.
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Her Majesty Queen Rania Al Abdullah of Jordon, third from left, wears
Rami Kashouat the Important Dinner for Women 4 in New York City.

‘Project Runway’ designer Rami Kashou’s royal turn

The ‘Project Runway’ veteran is making a name for himself dressing Jordan’s Queen Rania.

BOOTH MOORE
LOS ANGELES TIMES

Much of this year’s discussion of
first lady fashion has revolved around
Michelle Obama and Carla Bruni-
Sarkozy, but let’s not forget Queen Ra-
nia, globe-trotting philanthropist and
wife of Jordan’s King Abdullah 11. Mod-
el-gorgeous herself, and as much a fan
of French couture as is Bruni-Sarkozy,
Rania has worn wide belts and safari
jackets by Yves Saint Laurent, gowns

The Finest Things are
still Made by Hand...

GARY DuLAC

GOLDSMITH, INC.

822 Beachland Blvd.
Vero Beach, FL 32963
772.234.3344
www .dulacgold.com

by Armani Privé and satin sheaths by
Prada.

But lately, she’s also been ordering
clothes from Rami Kashou, the Jeru-
salem-born, L.A.-based designer and
former “Project Runway” contestant.

It was Rania’s assistant who discov-
ered Kashou, e-mailing him through
his website after reading about the
designer in a Jordanian magazine. “I
think a lot of people found it refresh-

ing to see a Palestinian portrayed in
a different way,” Kashou said of the
publicity surrounding his time on the
show during 2007-08.

The designer put together a propos-
al, including sketches, fabric swatch-
es and a personal letter. And before
long, he was on his way to New York
to meet the queen. The two reunited
in September, when he delivered the
draped, dark green gown Rania wore
to co-host an event called the Impor-
tant Dinner for Women, which rallies
women around the topic of maternal
mortality.

“l didn't know how it was going to
be,” he said of their first meeting, “But
the ice broke as soon as she came out
into the hall and shook my hand. She
was so humble and so focused and in-
terested. Then the king walks in, and
it was one of those moments you re-
member forever.”

Rania’s style is elegantly conserva-
tive. “She can wear something open,
but she can’t wear something strap-
less. And she loves my draping — the
thing they beat me up for on ‘Project
Runway’ takes me to the queen of

Jordan!”

Not that he has any regrets. “The
exposure is the reason why so many
doors have opened and are still open-
ing,” he said.

Last week, Kashou debuted a new
ready-to-wear collection for spring
2010, his first in a year. But instead of
showing it on a runway, he showed it
online at www.ramikashou.com, in
a seven-minute film titled “Between
the Lines.” Although it took months to
complete, the film was shot in a single
day, with the help of a creative team
that included director Stuart Lessner,
who has made music videos with Ma-
donna, Jennifer Lopez and others, and
director of photography Robert Gantz,
who has worked extensively in the
commercial field, notably for L'Oreal
and Revlon.

Kashou is certainly not the first fash-
ion person to dabble in film, and 2010
is likely to bring many more. Designers
Gareth Pugh and Hussein Chalayan
have shown collections in film form.
Luxury brands have enlisted filmmak-
ers to make commercials. David Lynch
recently worked with Marion Cotillard
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onalady Dior campaign. And the Tom
Ford-directed feature “A Single Man”
opened in theaters this weekend.

“It has always been in my mind, but
I had to wait for the right time and the
right collection,” said Kashou, whose
studioisat SunsetJunction. “Film has a
longer shelf life. It's an ad campaign in
motion, not just a seasonal collection
that is done the next day. | wanted to
create something that would resonate
with a larger audience, that would go

beyond clothes to be-
come a piece of art.”

The collection was in-
spired by architecture,
specifically Walt Dis-
ney Concert Hall, and
the film has the same
fractured feeling as the
building’s style. Mirror
images accentuate the
graphic lines of a black-
and-white shift with a
single sleeve, a black
mini-dress with padded
shoulders and an over-
grown checkerboard
printblossom at the hip,
and a white gown with a
bodice folded like calla
lilies.

“While 1 was work-
ing on this collection,
I watched a lot of You-
Tube clips of [Frank]
Gehry talking about
his work. | wanted the
clothes to be editorial
but wearable, organic but with archi-
tectural details,” he said. (Kashou’s
prices range from $3,500 for a ready-
to-wear dress, to $15,000 for a custom
wedding dress.)

“That white gown with the single
draped shoulder, | made that with her
in mind, though probably without the
marabou feathers on the bottom,” he
said of Rania.

Next, he’s looking to expand his

bridal business and open an online
store. Later this month, he will travel
to Dubai to plan a special event for the
spring. “I've had a lot of interest from

that part of the world,” he said. “I know
it's not an ideal time, but | shake it off.
There’s always going to be someone
looking for the finer details.”

\

Sassy Boutique
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sland pooches graduate with good marks

BY CISSY SUMNER
COLUMNIST

This week our Island Dogs are the
graduating class of Best Behavior Dog
Training’s On the Road course. This
class was designed to provide train-
ing for real life situations in the real
world. After three weeks of practice
in various public locations, The Pearl
restaurant welcomed six dogs and
eight humans for our final event.

Here, the whole gang gathered by
the Christmas tree. From left to right-
Kim Dahan and Piper, Paula Halupa
and Tanner, Max Greendale and Jes-
sie, Rachel Richard and Maxi, Kathy
Morton and Kemma and Margo Ar-
nold with Ice.

You can see we had a wide assort-
ment of dogs. They ranged in age from
9 months to 7 years old. Some are
rescues; others came from breeders,
all of them improved dramatically in
the four weeks of training. It’s nice to
see how such a cross-section of dogs

can become better companions with
training. As you can tell from these
pictures, dining out is now a part of
their repertoires!

Thank you again to the Pearl Res-
taurant and staff for making our eve-
ning so enjoyable!

What's going on?

YOUR PET’S HEALTH

By Dr. Randy Divine and Dr. Laura Baldwin

Q. My cat has been drinking out of the sinks and I've noticed
she’s been visiting the litter box twice as much as she used to.

A- In cats,increased urination and especially increased thirst are common signs of diabetes
mellitus, an endocrine disorder affecting many overweight housecats.

Diabetes is a disease that affects the insulin-secreting cells of the pancreas to cause
reduced insulin production combined with insulin-resistance. Insulin is essential for the requ-
lation of blood glucose. Type Il Diabetes is seen most commonly in middle-aged obese cats. At
Divine Animal Hospital, we emphasize wellness exams and routine bloodwork (including blood
glucose) is run at least once a year even when patients are not sick in order to screen for dia-
betes and assess organ function. Urinalysis is necessary for two reasons. First, in cats with kid-
ney disease increased thirst, increased urination, and urinary accidents are also common. In
addition, in diabetes, glucose spills into the urine resulting in frequent urinary tract infections
which need treatment. Cats often have pronounced stress hyperglycemia when away from
their home environment so a serum fructosamine is recommended to confirm diabetes. In addi-
tion, clients are taught to perform at home urine testing for glucose before insulin is started.

Within a few days of starting insulin, owners usually notice a significant improvement in
patient’s signs. Patients that were previously lethargic have increased energy. Patients with
excessive urination and thirst have an improvement as well. At Divine Animal Hospital, client
education is emphasized and owners are taught to give insulin injections and check urine or
blood glucose at home. One of the most important steps in managing a diabetic cat is weight
loss through increased activity and a restricted calorie diet (Hill's r/d, w/d). In several cases,
owners did not feel comfortable with injections or were unable to give them. A daily to twice
daily pill may be given in these cases. Whether injections or pills are used, careful monitoring
of blood glucose is needed frequently during the initial period of regulation.

Regulation of diabetics requires commitment from owners; however, well-requlated diabet-
ics can live normal lives with good quality of life. Many owners ask about the risk of not treat-
ing diabetes. Untreated diabetes in pets may be fatal just like in humans. Pets can go into
Diabetic ketoacidosis which is a medical emergency with signs of vomiting, lethargy, rapid
breathing, worsening of diabetic signs, and eventually coma and death.

h\ Divine Animal Hospital
i ,,' Emergency Service Available ¢ Complete Pet Heath Care
ST 772-299-3665

654 21st St., Vero Beach (Miracle Mile Plaza)

Cissy Sumner, CPDT-KA
Best Behavior Dog Training.

Do you have an Island Pet?
Send your story and photos to me at
www.bestbehaviordogtraining.org.

Here Margo Arnold and Ice relax

with a beverage. Piper watches her owner Kim Dahan.
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On Faith

Follow the light, and give the world your best

BY REV. DRS. CASEY AND BOB BAGGOTT
COLUMNISTS

the “King Herods” in our own lives
and in our world. And we may, in-
deed, have difficulty in over-coming
all the evil that exists. But, of course,
that’s not the point, is it? We are not
necessarily expected to succeed. But
we are expected to try. Those people
responsible for terrorist bombings
and oppression and greed will con-
tinue to live in this world. But as

people of faith we must not let them
have the last word. We must not let
the presence of evil in all its many
forms cause us to back down or step
back or give up or go away. Our help
is needed in countering evil in what-
ever way and whatever form we can.

A hungry, hurting world still longs
for a little light to guide it. Like the
magi of two thousand years ago, we

pray you will follow the light, and de-
spite the difficulty that the journey
entails, do it anyway!

Rev. Dr. Robert Baggott is Senior
Minister of Community Church of
Vero Beach. Rev. Dr. Casey Baggott
is Executive Minister. The Baggotts
write a regular faith column for Vero
Beach 32963.

This season of the Christian cal-
endar reminds us of the three Magi,
or wise men. Our scriptures tell us
that they followed a star across the
desert to find the Christ child. The
Gospel record of their travels says
that en route to Bethlehem they
encountered King Herod who was
plotting and planning against the
child.

History attests to Herod’s extreme
cruelty. He treated his subjects con-
temptuously. He murdered his wife
and several of his own children.
And realizing he had but little time
to live, and suspecting that the Is-
raelites would rejoice at this death,
he ordered the execution of one
hundred of the outstanding citizens
of Jerusalem, so that as his own fu-
neral took place, people would still
be crying.

Unfortunately, we must concede
that King Herod was not the only
evil human being in history. Such
evil still exists today. How can we
ever hope to understand it? How
can we live with faithful integrity in
a world where such people live and
such acts are committed?

Some time back we came across a
poem which may have been written
by Mother Teresa entitled “Anyway”
that we think offers some helpful
perspective for us. Itincludes these
lines:

“People are often unreasonable,
illogical, and self centered. Forgive
them anyway! If you are honest
and sincere, people may deceive
you. Be honest and sincere any-
way! What you spend years build-
ing, someone could destroy over-
night. Build anyway! The good you
do today will often be forgotten to-
morrow. Do good anyway! Give the
world the best you have and it may
never be enough. Give the world
your best anyway! You see, in the
final analysis, it is between you and
God. It was never between you and
them anyway!”

It’s hard to know how to deal with

AGGEPT THE CHALLENGE.
WERE ALMOST THERE!

The Kresge Foundation, one of the nation's largest charitable
foundations, awarded CHS a Challenge Grant: reach $4.5 million
by June 2010, and they will grant the final $500,000.

Every dollar counts. Step up to this challenge by helping us
provide housing for former foster youth. Our goal is to create
opportunities in the CHS Transitional Living Program for these
young people to learn life skills, earn an education, and find
stable jobs and housing.

Children's Home Society (CHS) Treasure Coast Division will
soon have a place for aging-out foster youth to call home.
The Youth Transition Center capital campaign has almost met
its goal, and we need your help in the homestretch.

For more information or to make a pledge, please call Lawrence
Brooks at 772.344.4020 or visit YouthTransitionCenterTC.com.

Youth Transition Center Grand Opening
Sunday, January 17th.

-

YOUTH
TRANSITION

CENTER

CHILDREN’S HOME SOCIETY

Contact Lawrence Brooks, Executive Director 772.344.4020
www.YouthTransitionCenterTC.com

Lawrence.brooks @chsfl.org

children’s
home
society
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Dining

BY TINA RONDEAU
COLUMNIST

What better way to launch a new
decade of dining reviews than with
a return visit to Carmel’s, which has
been a favorite of Vero beachside resi-
dents since it first opened in October
2001.

Whether your taste runs to seafood
or meat, Carmel’s menu with an ar-
ray of palate-tempting choices always
presents some tough decision-making
dilemmas.

On our most recent visit, we de-
cided to forego appetizers — not an
easy decision for my husband, who
loves Carmel’s rich and creamy Escar-
got ($9.50), braised in port wine and
served in a small tureen with sautéed
crimini mushrooms, fresh garlic, tar-
ragon, and shallots, accompanied by
herbed crustini —and start with some-
thing light.

| opted for the blueberry salad ($9),
a chiffonade of baby spinach and
romaine Lettuce, blueberry stilton
cheese, spicy pecans, diced pear, extra
virgin olive oil and balsamic-honey
drizzle. My husband started with the
house salad ($8), arugula with sliced
Washington red apples, goat cheese,
spiced candied walnuts, and apple ci-
der vinaigrette. Both salads were light
and delicious.

For a main course, , | fought off my
strong inclination to once again order
the sea scallop entrée ($25), which |
know from previous dinners to be one
of the best anywhere. | just love those
lightly smoked, pan seared scallops
served with a mushroom ravioli, crispy
asparagus, roasted beets, pomegran-
ate reduction and extra virgin olive
oil.

But on this evening, | decided to
go with the day’s seafood special — a

The dining room at Carmel’s

pan-fried yellowtail snapper served
on polenta, surrounded by perfect
crispy spears of asparagus. An excel-
lent choice.

My husband’s eye was caught by
the menu offering of salmon. We both
love salmon, and used to eat it far more
often than we do now. But all too fre-
quently these days, we find even some
of the best restaurants serving the farm
raised variety.

I hate it when restaurants don't in-
dicate whether their salmon is farm-
raised or wild. Many times, the wait-
ers dont know (and act as though

CHOP%OUSE

ioos FEIME STEAES - SEATOOD - FINE WINES

Start The New Year Off Right...

Make your reservations early.
(772) 231-2725
1555 Ocean Drive, Vero Beach
[Only 3 Private Wine Lockers available)

Restaurant Review
Carmel’s: A great start to a new decade

Photos: Tom McCarthy Jr.

Carmel’s brown butter seared scallops served with wild mushroom ravioli, crispy asparagus,

roast beets and pomegranate reduction.

they have never heard the question
before.)

But at Carmel’s, the menu states
clearly: “When available we purchase
the finest wild salmon. The origin of
today’s fish will be provided by your
server.” Our excellent server promptly
told us that while much of the salmon
served at Carmel’s in recent weeks had
come from Alaska, on this evening the
wild salmon was Canadian. Needless
to say, my husband could not resist.

The salmon ($23) was pan grilled
perfectly, and was brought to the table
accompanied by mashed potato and
Brussels sprouts. The waitress could
see my husband cringe. No Brussels
sprouts fan, he (even though I found
these very tasty, cooked to perfection).
Without missing a beat, the server
brought him a side of those delicious
asparagus spears. All was well again.

On a previous visit, we greatly en-
joyed two other house specialties.
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Pasta & Ravioli!

W W 20 T T 70 i o iy

LR

NULUNL VUVL UANL VUL URRL VAR UNNR VNN VL VRNL WAL WERL TR O RN
I Y e PP
“The Art of e ~- &

—~R =

1932 14™ AVE. (DOWNTOWN VERO)

Advertising Vero Beaches finest restaurants

=7 &

vanzarc

RISTORANTE
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RESERVATIONS APPRECIATED
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HAPPY NEW YEAR

to all our customers
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Swiss—FrenchXestaurant

Swiss Owners ﬂ’flrgyaret and Hans Burri

Swiss Cheese Fo

ue in the Chalet Room wsw)

Tuesdays: Wine Half Price

14th Ave.& Route 60, Seminole Courtyard - Downtown Vero: 770-2071

OPEN NEW

The rack of lamb ($29.50), a sliced
three bone rack served with a spring
onionrisotto, charred yellow gazpacho,
and fresh corn relish, was prepared
perfectly, the lamb as tender and suc-
culent as you can possibly imagine.

The Short Ribs ($25), braised in red
wine and served with caramelized
pearl onions, applewood smoked ba-
con, crimini mushrooms, grape to-
matoes and fingerling potatoes, were
tender and meaty, and fell off the bone
with the touch of a fork.

For dessert on this most recent visit,
we tried Carmel’s bread pudding. An
excellent rendition.

Over the years, Carmel’s has devel-
oped a reputation as one of the top
spots for fine dining in this part of Flor-
ida. Newspapers from Miami to Mel-
bourne have sung the praises of both
the cuisine and the service, and the

YEAR’S DAY

restaurant remains an excellent value
when compared to its peers.

This past year has not been an easy
one for Vero’s top fine-dining establish-
ments — of which Carmel’s is certainly
one — and our New Year’s wish is that
this restaurant will continue to enjoy
the strong support of beachside dining
aficionados in the season ahead.

I welcome your comments, and en-
courage you to send feedback to me at
tina@verobeach32963.com .

The reviewer dines anonymously at
restaurants at the expense of Vero Beach
32963.

Hours: Dinner Monday through Satur-
day, 5:30 pm to 10 pm
Adult Beverages: Full bar
Address: 398 21st Street, Vero Beach
Phone: 299-7131

Cootoadd Ext
BEACH RESORT

ﬁ‘c;%w 2070

Savor the New Year at Oriente Midnight at the Oasis -
New Years Eve 2009 at the

Special Menu Created by Chef David Rodriguez Costa d'Este Beach Resort

First Seating: 5:30PM - 6:00PM Featuring 2 hot bands and the coolest
Four Course Dinner | $90.00 per person Dy from Miami;

Caliente Band
Second Setting: 9:00 - 9:30PM Bobby & the Blisters
Four Course Dinner DJ Carlos Sarli
Party Favors & Champagne £75.00 Pre Paid Admission Only
Toast to Welcome 2010 £100.00 at the Door Admission Only

Access to the Cabana Pool Deck Festivities
Caliente Band, DJ Carlos Sarfi,

Bobby & The Blisters

$130.00 per person

For reservations or information call
772.410.0102 or 772.410.0100
www.costadeste.com

FINE - MNING

MELS|

Open 6 Days A Week.

Fall Menu; Featuring Dover Sole, Sterling Silver Thick Cut

MN.Y. f\ii['il:u‘ Rack of Lamb and many maore |':_;r1|:_||i?i|1g Classics

520) C 103N

Located on Miracle Mile, across from Publix
398 21st Screet, Vero Beach = www.carmelsotverobeach.com
Call: 772.299.7131 for reservations

=emon ‘Cree - &ove it!
great breakleod great londy, great divmer on Uie beadliside

Friendly, clean, excellent food and service. Beer and Wine.
Homemade soups and desserts. Children’s menu available.

Breakfast: Mon.-Sat. 7am - 1lam, Lunch: Mon.-Sat. 1lam - 2:30pm
Sunday Breakfast: 7:30am to noon,

Dinners Monday through Saturday Spm to closing

Petite portions available.
Chicken Morocco,
Chicken Piccata,

Herb Crusted Salmon,

2 enon
Lemon Tree Classic Crabeakes,
{ E from $13.99,
f’gg Plus more delicious dinner specials!

3125 OCEAN DRIVE, VERO BEACH | 772.231.0858
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Seasonal ales spice up the holidays

BY PATRICK COMISKEY
LOS ANGELES TIMES

Believe it or not, there are some
thirsty souls in this world who take in
the strings of colored lights outside
and think not of the holidays, of New
Year’s Day — but of seasonal ales.

December, after all, is the season of
seasonal ales, when some of the rich-
est, most enchanting bottlings of the
year reach the market, heady, potent,
dark-malted brews laced with exotic
spices. No, that’s not a sugar plum fairy
dancing in that guy’s head, it’s a nut-
brown, triple-hopped, pine-spiced

pumpkin ale with a nice creamy head
in a chilled glass.

The seasonal ale movement begun by Anchor
Brewery Co. is now a full-blown phenomenon.

From fairly modest beginnings, the
seasonal ale movement is now a full-
blown phenomenon among artisanal
brewers. More than 100 U.S. breweries
make a holiday beer or ale, and another
40 are imported annually. For lovers of
the tall and frosty, few holiday seasons
are complete without a sampling.

Seasonal ales, of course, have been

with us almost as long as seasons.
In Europe, brewing was essentially
a home activity through the Middle
Ages, and beer was made according to
the seasonal ingredients at hand. As
breweries became quasi-commercial
enterprises, in monasteries, convents
and eventually conventional brewer-
ies, special brews were crafted in con-
cert with the calendar, and monks,
being monks, commemorated saints’
days and other religious holidays.

Of course, few occasions were more
special than the holidays, and the
brews made in honor of the birth of
Christ were appropriately lavish, em-
ploying imported spices like cinnamon
from Sri Lanka, allspice from the Antil-
les, cloves and cassia from Indonesia,
mace and nutmeg from the Moluccas,
as well as such local flavorings as juni-
per berries, bay laurel and pine.

Wassail, the punch-like concoction
that inspires such voluble door-to-
door reveling, was often some version
of these. It was customary to invite
the carolers in for a cup of cheer — as
good a reason as any to sing your head
off in the street.

In this country, seasonal brews tra-
ditionally were usually produced only
for small regional distribution, special
lots from small breweries such asWal-
ter’s in Eau Claire, Wis.; Ballantine’s in
Newark, N.J.; and the Falstaff Brew-
ery of St. Louis, a special brew that
seems foreordained, since its name-
sake bore such a close physical re-
semblance to a certain yuletide figure.

Maytag’s method

The modern artisanal holiday ale
is the invention of Fritz Maytag, the
owner of Anchor Brewery in San Fran-
cisco. Maytag started experimenting
with small-lot brews in the mid-’70s

The President and Fellows of Harvard University on behalf of the
Graduate School of Business have welcomed

Ron Rennick, Jr.
as an Alumnus of Harvard Business School
in recognition of his having successfully completed an extended, flagship executive
program which confers alumni status based on the curriculum.

We at Rennick Real Estate & Auctions commend Ron’s personal accomplishment in balancing travel to the
Boston area over the course of 2008-2009 intermittently for this achievement. We are pleased that our firm,
our clients, and our partners will benefit from an enhanced level of professionalism in 2010 and beyond.

15 Royal Palm Pointe, Vero Beach, FL 32960 | 772-567-0054 | Ron_Rennick_Jr@post.Harvard.edu

during the off-brewing months when
he had the tank capacity, eventually
selling these special winter brews as
the label’s Special Ale — usually with a
season’s greeting on the label and dis-
playing a single tree, printed in green
though not always of the evergreen
variety.

Eventually Maytag started adding
autumnal herbs and spices, fine-tun-
ing the elements until a fully seasonal
expression became the standard —
warm, dark, with a robust flavor profile
that never fails to signify the season.

Despite an ardent following, Anchor
has never divulged its recipe — and
it changes every year as Maytag and
his staff tinker with the base ingredi-
ents, spices, alcohol strengths and the
sources of its hops. To taste it, it’s easy
to divine certain elements — ginger,
evergreen, nutmeg, perhaps mocha
— while others are elusive. Maytag
does admit that the recipe has never
involved clove, to its credit.

Anchor also redesigns the label an-
nually, based on a different living, ac-
tual tree. This year’s is a magnificently
rotund cedar found atthe eastentrance
of San Francisco’s Golden Gate Park, a
tree that most city residents will recog-
nize, if for no other reason than thatit’s
strung with lights each holiday season.
It is the park’s Christmas tree.

In the 34 years since, retail shelves
have become quite crowded with
seasonal beers. Indeed, they seem to
proliferate like vodkas, except that
with beer, the defining factor isn't a
flavor, it's a season. It's become com-
monplace for a brewery to create half
a dozen seasonal brews year-round to
complement its regular bottlings.

Like many modern brews, these are
prone to particularly bad punning be-
havior and other shameful wordplay,
owing in part to how easily the word
“Happy” morphs into “Hoppy,” as in
Marin Brewing Co.’s bottling, Hoppy
Holidaze. (Not to be outdone, the
He’Brew Brewing Co., now in its bar
mitzvah year, calls its date-flavored
Hanukkah brew “Jew-balation.”)

The season also inspires the annual
creation of a league of misbehaving
elves: the Mad EIf, the Bad EIf and the
Rude EIf Reserve are all causing mis-
chief at a store near you.

These beers tend to be richer and
heavier than your average brew, with
a bigger mouth-feel and a hoppier fin-
ish. They are often darker in color and
usually employ more deeply roasted,
caramelized malt preparations, which
enhance the perceived sweetness of
the ale. Strictly speaking, most winter

brews are not thirst-quenchers but,
like a lot of the holiday meals they ac-
company, are weighty, opulent and
satisfying.

Much beyond this, all bets are off.
Setting aside lagers, seasonal brews
are of every conceivable style, from
every country, region and brewing tra-
dition.

There are dry, clean brews, like the
fruity, almost pear-like delicacy of
Goose Island’s Christmas Ale or de-
ceptively light Two Below from New
Belgium (who bring you Fat Tire Ale).
Sam Adams produces a Winter Ale
that’s hoppy, clean, fairly dry and her-
baceous, while Sierra Nevada’s pe-
rennial Celebration Ale has a slightly
richer mouth-feel than its classic ale,
with a subtle pine finish. The Win-
ter Solstice Ale from Anderson Valley
Brewing is an amber, but a rich one,
with just a hint of cinnamon, while the
aforementioned Hoppy Holidaze from
Marin Brewing has a satisfying malty
core that gives it drive and power.

Many more, however, are of the
spiced variety, and despite proud as-
sertions of their flavorings, I found
most of these brews to be wonderful-
ly subtle and ephemeral.

Pepper and potatoes

I didn't think, for example, that the
Pumpkin Ale from Buffalo Bill was all
that pumpkin-y, but it was plenty sa-
vory and satisfying. The 2009 Allagash
Belgian-style “Fluxus,” from Maine,
is flavored with sweet potatoes and
black pepper. | won't say | detected ei-
ther, but with its citrusy nose, flavors
of savory malt and comforting weight,
it was one of my favorites.

And | was unprepared for the depth
of flavor in the Jubilation Ale from the
Japanese brewery Baird — Japanese
ales, after all, are often dry and light.
But this one, flavored with figs and
cinnamon, was uncommonly heady
and powerful.

Delirium’s Noél had a similar rich-
ness, with a malty tang accenting fla-
vors of nutmeg and dried cocoa, while
Corsendonk’s Christmas Ale seemed
darker still, as if someone had dropped
in a shot of espresso.

This year, however, the darkest of all
is Anchor Brewing Special Holiday Ale,
a brooding concoction displaying notes
of juniper, ginger and allspice, ground-
ed by a fine savory note that reminded
me of Mexican chocolate. It is the sort
of beer to snatch up and savor, remem-
bering that the seasonal ale season, just
like Christmas, comes on quickly and is
gone before you know it.
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St. Ed’s

Bill Motta’s passion earns him a promotion

BY MICHAEL BIELECKI
CORRESPONDENT

St. Edward’s athletics made its sec-
ond coaching change in three months,
when Bill Motta was named Head
Football Coach recently. Motta forged
his reputation as a defensive guru at
Vero Beach High School, coaching
up and against some of the best high
school players in Florida.

Already hard at work in his new role,
Motta is eager to prove himself to the
Pirates faithful. “I'm thankful for the
opportunity and I’'m happy to be here,”
said Motta. “I’ll do everything | can to
build awinning football program at St.
Edward’s.”

When SES Athletic Director Jeff
Lamscha promoted Motta to Head
Football Coach, he knew exactly what
he was getting. Motta, who has over 25
years of coaching experience, served
as Defensive Coordinator at St. Ed’s
this past year.

“What Coach Motta brings to the
table is an unparalleled love for the
sport,” said Lamscha. “His expertise,
enthusiasm, and energy will help raise
the bar for SES football.”

Motta replaces Brad Fojtik, who re-
signed after the team banquet on Dec.
5. Fojtik leaves behind two decades
of Pirates tradition, and a legacy that
speaks volumes of his character.

“Brad really cares about the kids and
always put them first,” said Lamscha.
“He was a calming, stabilizing force
for two decades here—and also a good
football coach. The kids loved him.
He received a standing ovation from
everyone at the football banquet, so
that tells you right there what kind of
guy heis.”

Fojtik said that Motta was a great fit
for the SES administration, the board,
and the parents. He feels that Motta
and Lamscha are both committed to
building a great football program.

“Bill will guarantee a smooth tran-
sition, and he takes over a program
that is going in the right direction,”
said Fojtik, who coached SES to a 5-5
record—its best since 2006. “I want
to see them compete at the 1-B level.
There are a bunch of good kids com-
ing up in that program that deserve to
experience winning seasons. | don't
want anything but the best for those
kids.”

Motta inherits a team that will lose
14 of its 31 players to graduation.
Among the Pirates graduating are the
top five receivers, half of their 12 lead-
ing tacklers, and four of their six lead-
ing rushers. Knowing he has a lot of

Head football coach

=¥

Bill Motta.

work to do, Motta has already started
working towards next year.

“We've already started our offseason
conditioning program,” said Motta.
“There are a few kids at SES that didn't
play football last year that are now in-
terested in playing—I’'m doing my best
to generate more interest within the
school for the program.”

Motta came to SES this year from
Vero Beach High School, where he'd
been the Defensive Coordinator to
Head Coach Gary Coggin. “Coach
Motta is a very committed, well quali-
fied coach,” said Coggin. “He will al-
ways be a part of the VBHS family, and
his work ethic is second to none.”

Coggin says that if given enough
time, Motta will be successful at SES.
“Rome wasn't built in a day, and that
football program won't be either,” said
Coggin. “They have to be patient and
give him time to build up that pro-
gram.”

Helping out Motta with coaching
duties again this year will be Offensive
Coordinator Lou Ferrari. Ferrari, like
Motta, is in his second year at SES and
used to be the Defensive Coordina-
tor at Vero Beach High School. “Hav-
ing coached at Columbia and Eastern
Michigan University, Ferrari adds an
elite level of expertise,” said Lamscha.
“We always look for quality coaching,
no matter what the sport.”

Fojtik describes both Motta and Fer-
rari as ‘football geeks’—these are two
guys who eat, breathe, and sleep foot-
ball. “I try to go to at least two camps
a year as well as coaches clinics,” said
Motta. “You pick up a couple of new
drills, new blitzes, and you learn the
advantages and vulnerability of these
as well. It keeps you in the loop with
coaching technique, and you make re-

Photo: Tom McCarthy Jr.

ally good recruiting contacts.”

Motta will do his best to promote
the SES football program to colleges
across the country during his tenure.
However, he warns that uncommon
talent is the exception and not the rule
in high school football.

“After coaching at this level for 25
years, it’s really rare you have Division
| recruits on your team,” said Motta.
“I've gone five or six years without
having a single one, and having just
that one can make a big difference in
your season. Colleges are going to find
the Division | guys. It’s the Division Il
and Division Il guys you have to mar-
ket, as the smaller schools don’'t have
big recruiting budgets.”

Getting the St. Ed’s student athlete
prepared for the rigors of a football
season is not something Motta takes
lightly. Only through complete com-
mitment in mind and body will young
football players reach their playing
potential.

“The level of investment these kids
make in the gym and in the classroom
here is the key to our future success,”
said Motta. “Whether its practicing in
the heat of summer, or weight training
in December while other kids just sit
at home and watch television—that
speaks volumes to a player’s character.
Giving the extra effort will help these
student-athletes perform better than
they ever thought possible.”

Adult Education Classes at Saint Edward’s
Beginning the week of January 11

Italian |

Italian 11
Spanish

French

Basic Computer
Photobook
MAC Class
Photoshop

Art of Positive
Parenting

SAl

Thursdays
Wednesdays
Tuesdays
Thursdays
Wednesdays
Wednesdays
Wednesdays
Tuesdays
Tuesdays
Thursdays
Creative Writing Wednesdays
Public Speaking Tuesdays

NT EI
S HC

9:00 am
1:30 pm
4:00 pm
4:00 pm
12:30 pm
3:30 pm
1:00 pm
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Saint Edward’s School External Studies
1895 St. Edward’s Drive, Vero Beach, Florida (772) 492-2106
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Ring in the new: The electrifying events of 2009

Year in Review

CONTINUED FROM PAGE 9

sold to investors acting on behalf of
the Finance Ministry of the Nation of
Brunei, the Abode of Peace, a coun-
try located on the north coast of the
island of Borneo. Speculation about
the motive for the purchase runs ram-
pant until it is learned that the nation’s
87-year-old exalted leader has a col-
lection of 213 antique Piper Cubs.

The consultants pushing for a health
clinic for municipal employees, mean-
while, claim their proposal could pro-
duce savings of $13.2 million if Indian
River County would team with the city
so the clinic could serve both city and
county employees. County Adminis-
trator Baird opposes the idea, saying
most visits to the clinic could be avoid-
ed with “a little nip o’ the brandy.”

In another amazing development,
in...

JUNE

... Vero Beach fossil hunter James
Kennedy drags out of storage an an-
cient bone etched with a clear image
of a walking mammoth or mastodon.
Anthropologists say the bone is at
least 12,000 years old, and call it the
oldest piece of artwork ever found in
the hemisphere.

Local auctioneer Ron Rennick Sr.
estimates the value of the bone as high
as $10 million. The excited Kennedy
then picks Rennick over art auction
houses like Sotheby’s and Christies to
auction the bone.

The City Council finally holds a
“public” meeting about its proposed
employee health clinic. Three hours
into the meeting, Mayor Sabe Abell is
jolted to life by nurse Fromang — and
agrees to take questions. Alas, key op-
ponents have long since given up and
left.

At mid-month, June electric bills be-
gin to arrive, and it turns out they are
up way more than 5 percent. John Lee,
the utility’s customer service repre-
sentative, calls it “an unwelcome sur-
prise.”

As customers begin clamoring for
the City Council to do something
about electric rates, Mayor Abell sug-
gests raising thermostats and turning
off ceiling fans to save money. As glob-
ules of oil paint begin to drip onto the
marble gallery floors, the Vero Beach
Museum of Art begins moving price-
less artwork outside to the shade of
Riverside Park.

As the furor over electric bills
mounts, in. ..

JULY
. .the skyrocketing electric bills
prompt new calls for the city of Vero to
get out of the utility business and sell
its plant to Florida Power & Light. Bills

increase on average by another 78 per-
cent, and the utility lets it be known
it is broke. John Lee, the utility’s cus-
tomer service representative, calls it
“an unwelcome surprise.”

Meanwhile, a consultant hired by
Vero Beach’s consultant on insurance
matters not only refuses to endorse
projections of multi-million-dollar
savings from a municipal employee
health clinic, but says the city’s health
care costs might actually go up.

“We couldn’t recommend any cost
savings,” says Alison Pool, consult-
ing actuary for the Wakely Consulting
Group, afirm specializing in the health
care industry based in Clearwater.

With that, the air seems to go out of
the drive to establish a municipal em-
ployee health clinic. “If they don't want
to save $18.9 million a year, that’s just
fine with me,” one of the consultants
that had been pushing the scheme
huffs.

The huffing over the electric bills
only growsin. ..

AUGUST

... as the Vero Beach City Council
finally posts on its website the 20-year
contract the city has signed with an
Orlando- based power provide.

So much key information was re-
dacted from the electric contract that
City Council members were shown
that the City’s budget for Wite-Out is
totally depleted. John Lee, the utility’s
customer service representative, calls
the shortage of Wite-Out “an unwel-
come surprise.”

As the Baltimore Orioles head to
their new winter home in Sarasota,
eight months after talks collapse over
Dodgertown, city and county officials
proclaim that the playing field at Hol-
man Stadium has never been in better
shape.

“You can't believe how nicely mani-
cured the grass stays when no one
plays on it,” a county official says.

Meanwhile, for the first time in Vero
Beach history, summer turns into a
mini-season, filling the Costa d’Este
pool with what locals refer to as “the
boy-toys of summer.” Asked why they
find Vero appealing, a number of Mi-
ami guests tell Vero Beach 32963: “Be-
cause there are so few Miami people
here.”

Speaking of Miami, Vero’s quest for
some of the accoutrements of life in
the big city come to fruitionin ...

SEPTEMBER
. . when Fresh Market opens the
area’s first high-end food market on
Miracle Mile.

A stampede of slow-moving mam-
mals foraging for organic foods and
free samples of same presses through
the aisles, marveling at the awesome
selection of great stuff for supper, and

the social possibilities in chatting up
cool people at the butcher counter.

On the electric front, Unit 5 of Vero’s
municipal power plant is forced offline
due to overheating. The City Council
approves $200,000 for Bag Balm. John
Lee, the utility’s customer service rep-
resentative, calls it “an unwelcome
surprise.”

While some historical structures like
Vero’s power plant seem worth keep-
ing around, in . ..

OCTOBER

... St. Edward’s School announces
it will sell the quaint Lower School
campus in Riomar, as part of a com-
prehensive plan to put the school on a
sound footing for the future. The city
immediately proposes buying the land
to create more greenspace. “Look at
what a success our purchase of the old
Dodgertown Golf Course has been,”
says former Mayor White.

White also turns out in October to
have been the only member of the
Vero Beach City Council who claims
to have read the full 68-page, multi-
billion-dollar contract signed with the
Orlando Utilities Commission.

The other four were offered a copy
but declined to take it, says City Man-
ager Jim Gabbard. The Council Mem-
bers were briefed for an hour on how
the city arrived at its choice of the
Orlando power provider, and were
shown a copy of the contract — but
with 13 pages blacked out. Asked what
was blacked out, City Attorney Vitunac
said, “It was just the numbers.”

As temperatures back off the boiling
zone, campaigning heats up for two
City Council seats. With a field of seven
candidates including two incumbents,
a prior council member and the leg-
endary Brian Heady, the race promises
to be as rowdy as nearly every Council
meeting in the months since electric
bills have soared.

Meanwhile, from jail comes news
that disbarred attorney Ira Hatch has
found Christ with the help of beach-
side resident Glenn Bradwell, who
heard a “small, still voice” tell him to
minister to Hatch after seeing a photo
of Hatch in the morning paper.

Hatch is awaiting trial on 57 counts
involving the mishandling of $4.5 mil-
lion in clients funds through his now-
defunct law practice and his escrow
company. While he may have found
Christ, Hatch lost 60 pounds, Bradwell
says, and the $4.5 million hasn't been
found.

With anger over the electric situa-
tion still at a fever pitch, in . ..

NOVEMBER

.. .voters oust two incumbents, and
elect professional outsider Charlie
Wilson and perennial candidate Bri-
an Heady to the two Vero Beach City

Council seats up for grabs.

Four days later, the new council
members are sworn in and elect Kev-
in Sawnick, a 27-year-old teacher, as
mayor. Sabe Abell, denied re-election
as mayor and chosen as vice mayor,
refuses to relinquish his office, and the
ever courteous Sawnick agreesto move
into what was apparently intended as
awalk-in closet.

As a grand jury begins investigat-
ing the city of Vero Beach over its con-
fidential contract with the Orlando
Utilities Commission, newly elected
Council Member Wilson requests a
special meeting to discuss options to
the contract. For the first time, Florida
Power & Light is asked if it is interested
in buying the Vero Beach utility.

Meanwhile, a little- known resident,
Dian George, files a challenge to Char-
lie Wilson’s win, questioning residen-
cy requirements that Wilson himself
questioned when he first registered
to run. Asked why she filed the suit,
George tells Vero Beach 32963: “Be-
cause of what he did. | voted for him,
but then | found out what he did.” She
declines to elaborate on “what he did”
— and everyone else seems afraid to
ask.

Speaking of not asking, in . ..

DECEMBER

.. . Judge Paul Kanarek rules that
Charlie Wilson did not ask the right
questions about residency require-
ments for the Vero Beach City Coun-
cil, and voids his election, sending him
back into the phone booth to change
out of his tights and cape.

Then after Vero Beach 32963 runs
multiple photographs comparing
their respective offices, Sabe Abell fi-
nally vacates the mayoral office, allow-
ing the new mayor, Kevin Sawnick, his
rightful window view, flag of Florida
and wingback chair.

As the furniture is relocated, Abell
is heard to mutter “Naugahyde is so
louche.” Meanwhile, Sawnick says he is
fine with tabling his request for a new
Jim Morrison mousepad until prospec-
tive replacements for Charlie Wilson's
seat can be interviewed on the matter,
adding he would like to see if they know
who Morrison is.

Meanwhile, just in time for the an-
nual Christmas parade, every inch
of sod in Humiston is ripped up and
tossed out as part of the re-do, leaving
a giant patch of dirt for all the dressed-
up children to get filthy in.

But parents now have a perfect perch
from which to watch the floats: a tidy,
low retaining wall. And so, it becomes
obvious that the park, like most other
efforts at change in the ever-cautious
barrier island community, is going to
turn out just fine after all. Happy New
Year!
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A look at White House decorating through the ages

CRAIG NAKANO
LOS ANGELES TIMES

From the moment in 1800 when
John and Abigail Adams moved into a
still-unfinished Georgian residence at
1600 Pennsylvania Ave. to the day in
March when Michelle Obama began
tilling a vegetable garden on the South
Lawn, the White House has been many
things: residence, workplace, and per-
haps most important, metaphor.

DREAM
HOUSE

me YW hite House

15 A erl Home

“Dream House: The White House
as an American Home” meticulously
documents how one building has been
amirror not only to its presidential oc-
cupants but also to the aspirations of
the nation at large. The authors of the
Acanthus Press title ($75) are Ulysses
Grant Dietz, senior curator of deco-
rative arts at the Newark Museum in
New Jersey (and great-great grandson
of our 18th president) and Sam Wat-
ters, author of “Houses of Los Angeles,
1885-1935” and the Los Angeles Times’
Lost L.A. column.

They have taken more than two cen-
turies of White House history and in-
sightfully segmented them into six pe-

Signature Kitchens offers quality cabinet

lines featuring custom options and

finishes at a price that fits every budget.

2040 Treasure Coast Plaza (near Publix)

Vero Beach, FL 32960

Phone: 772-778-0110
www.signatureofvero.com
jhazellief@signatureofvero.com

SIGNATURE -
KITCHENS o
VERO BEACH L

The book’s opening photo shows the Eisenhower family on Christmas Day, 1960. The authors
note that the room had been designed in 1903 for Theodore Roosevelt but redecorated in 1952
for Harry Truman, with the carved oak walls painted a Colonial green and wall-to-wall carpeting
installed. According to the book: “The history of the room was a summary of 20th-century White
House decor, from the aristocratic aspirations of an imperial presidency to the nondescript tastes
of an American war hero.”

chapter, where the authors take on the
legend that is Jackie O. As midcentury
modernism took off, Jacqueline Ken-
nedy revered the past, embraced an-
tiques and famously redecorated the
White House with the zeal of a muse-
um curator. Though her refined taste
made her an icon, the authors argue
that Kennedy turned the White House
into a shrine — not a living, breathing,
evolving home that reflected a chang-
ing nation, but rather a locked-in-time
fantasy of how the American upper
class lives.

“Weighed down by two centuries of
tradition and Jacqueline Kennedy’s re-
vered model, today’s first ladies are no
longer free to experiment and change
the White House,” the authors say.
Sasha and Malia Obama can redeco-
rate their quarters any way they want,
but if their mother were to redesign
the downstairs? Good luck. Limited to
what she could do inside, no wonder
Michelle Obama stepped outside and
made her statement in the garden.

riods, beginning with the landmark’s
birth as a country house. As the nation
evolves, so too does the White House,
with pithily titled chapters detailing
how changes in architecture and in-
terior design make it more of a man-
sion (“Keeping Up With the Joneses”)
and then a palace (“Keeping Up With
the Vanderbilts”) before settling into
a 20th century groove as the ultimate
suburban house (“Keeping Up With
the Cleavers”). Lest anyone challenge
that last notion, there is a photo of
Dwight Eisenhower grilling steaks on
the third-floor terrace, the indoor-out-
door rattan chairs at the ready to give
those presidential feet a rest.

Perhaps most intriguing is the final
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Happy New Year!

2010 is the year to be out with the old and
in with the new! Design the kitchen or bath
you have been longing for.

Signature Kitchens recently added closet
organization to our line of top-quality products.
Now is the time to get
organized and clean out the clutter!

Stop by our designer showroom today and
let us help you realize your dream kitchen,

bath or closet.



Vero Beach 32963 / January 1, 2010

Real Estate

Realtors optimistic 2009 was ‘turnaround year’

More homes in the $4 million and up range are seeing action

BY LISA ZAHNER
STAFF WRITER

In terms of barrier island real es-
tate, 2009 could prove to be a turn-
around year, foreshadowing a major
rebound ahead in 2010.

Late winter and early spring, when
the bulk of residential real estate
transactions in 32963 normally occur,
panned out to be a “nonexistent” sea-
son according to most realtors. With
potential homeowners and investors
both stunned from the stock market
meltdown and nervously awaiting for
the market to hit bottom, most buy-
ers and sellers found themselves at a
stalemate. Unable to make deals hap-
pen, realtors attempted to bridge the
gap between sellers clinging to long-
gone home values from a few years
ago and bargain-seeking buyers —
many of them paying cash — making
offers that were in some cases down-
right insulting.

The occasional highly motivated
— or extremely realistic — seller con-
ceded to get out from under their
home during the great race for the
bottom. April, which is known as the
month when you either sell it or hold
it until next season, showed 25 clos-
ings in the condo market, reflective of
sellers who were unwilling or finan-
cially unable to wait another year for
a better offer. But overall, widespread
reality had not set in on either side of
the bargaining table.

Over the summer, the market be-
gan to heat up.

July and August — traditionally a
slow time for closings — saw buyers
and sellers beginning to come to-

John's Island Sound, 401 Indian Harbor Road, sold on October 1+t for Ri

$5.58 million.

for $2.05 million.

Palm Island Plantation, 415 Palm Island Lane, sold on November 17th,

for $1.495 million.

gether, though often at prices con-
siderably off peak values. A small
percentage of barrier island home
buyers were assisted by tax credits of-
fered over the summer.

“After a slow start to 2009, I am
greatly encouraged by the activity
and sales in the barrier island market

= Full Service Pest Control
Residential & Commercial

= Interior & Exterior

+ Lawn & Garden

» Fertilization & Tree Care

DEADLY DISEASE OF REDBAY TREES

Our native Redbay trees commonly called Bay Oaks are dying from
Laurel Wilt, a fungus spread by the exotic Redbay ambrosia beetle.
This disease has already killed most of the Redbays at Sebastian
Inlet State Park and many trees in our barrier island communities.
The ONLY way to protect healthy trees is through the Macro-Infusion
of a special fungicide that must be done prior to infection.

Protect your trees. Call Bug Master
569-3986 « www.bug-master.com

Locally owned & operated since 1983

over the past 6 months,”said Matilde
Sorensen, broker-owner of Dale So-
rensen Real Estate. “Seventy five per-
cent of my sales volume came in the
second half of the year.”

Despite some significant move-
ment in late summer and early fall,
skeptics determined not to overpay

Sea Colony in Indian River Shores, 200 Sea Colony Drive sold on Novem-
ber 20" for $1.15 million.

waited and waited. Deep into the fall,
prospective buyers began circling
closer, hoping to swoop in at the mo-
ment the market hit absolute rock-
bottom. Meanwhile the Dow Jones
Industrial Average crept back up over
the 10,000 mark. The Dow, in fact,
has been a decent predictor as to how

GOT MOLDY!

MUSTY SMELL ¢ SNEEZES * COUGHING?

We’'ll Find the Source

MOLD + BACTERIA » ALLERGIES » STAPH

INDOOR AIR QUALITY TESTING

15

'\ B&dJ Environmental Testing

2722-562-6913
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Orchid Island Golf & Beach Club, 508 White Pelican Circle, sold on October 26th for $1.2 million.

comfortable buyers feel in making the
decision to finally start putting offers
on homes they’ve been looking at for
months or even years.

In addition to showing homes and
seeing to every detail of all the paper-
work related to a transaction, Realtors
have had to play the role of counselor
with clients this year to make deals hap-
pen, with 2009 being the year where the
word “broker” was much more a verb
than an adjective.

“We work very hard for our clients
and | am encouraged that | have main-
tained a 81 percent sold to original list
price ratio evenin this most challenging
market,” Matilde Sorensen said. “I have
remained busy all the way through the

holiday season and | am looking for-
ward to a very busy 2010 season.”

Rule No. 1 of investing is to try,
whenever possible, to sell high and
buy low. Michael Thorpe, broker/own-
er of Thorpe-Sotheby’s International
Real Estate said his clients are seeing a
chance to do this in the barrier island
real estate market.

“I've seen people taking money out
of the equities market and putting it
into real estate,” Thorpe said. “And
what’s even more hopeful is that va-
cant land is beginning to sell, which
indicates that there will be more new
construction in the residential market
soon.”

CONTINUED ON PAGE 72
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Village By The Sea

OCEANFRONT $8 6M
3638 Ocean Drive
Mike Thorpe, Broker

WATERFRONT PRIVACY

3BR/3.5BA + office/den
3 boat lifts, steps to beach

675 Beachland Blvd.
772.492.1002

Each Office Is Independently Owned and Operated

Luxurious three & four
bedroom three story Italian
villas with private interior
elevator. Deeded beach
access, two pools, sought
after location on Ocean

- Drive, low HOA. Furnished

" model available.

o Priced from $699,000

BERMUDA BAY THE SHORES
$29.750M $1.5M
Reduced $10M Exquisitely renovated

772.532.0449 to reflect current market lakefront pool home

DEEP WATER ESTATE
$850K $2.495M

Over 6000 sf - dock
and endless river views

RIVER CLUB
$2.395M
Intracoastal, 5BR/5.5BA
including guest house

View all MLS listings at ThorpeSir.com
Sothebysrealty.com
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Mainland Rental
870 21st St. 870 21st St.

772.778.1002 772.234-3450

* Offers subject to third party approval

Beachside
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CONTINUED FROM PAGE 71

Thorpe said he and others had
hoped that 2008 would be the re-
boundyear, but that the “global finan-
cial armageddon,” as he describes it,
created an extremely cautious group
of buyers, who felt that prices could
still be dropping. This psychology of
the market prevented buyers from
making a move, and could have ac-
tually been a self-fulfilling prophecy,
with the law of supply and demand
sending prices further downward.

Thorpe said that mindset is more
relaxed and secure now as people
have seen the balances in their bro-
kerage accounts and their retirement
accounts recover.

“People are feeling better and re-
turning to their natural habits, the
snowbirds are back, we’re experienc-
ing in-migration again and there are
tax incentives for buying right now,”
Thorpe said. “The second phase of
the tax incentives go up to $800,000,
which helps the people in our
sphere.”

As the year comes to a close, op-
portunities abound for those with
liquid assets or good credit, to live in
neighborhoods they would have only
dreamed of five years ago.

“In 2009, we kind-of followed the
health of the equities market,” Thor-
pe said. “Now buyers are looking at
more than just prices, they’re looking
at lifestyles and at where they want to
live long-term instead of just a quick
turnaround on an investment.”

The much-desired Central Beach
location was by far the most popular
“non gated” area on the barrier island
in 2009 with 34 sales. John’s Island
Real Estate, which does not report its
sales to the Multiple Listing Service,
rounded out the year with 23 single-
family homes and 22 condominiums
sold in that community in 2009. The
Moorings had 40 sales inclusive of
homes and condos and Castaway
Cove was next with 23 sales through-
outits different waves or sections. Sea
Oaks condominiums sold rather well
at 16 closings and the Orchid Island
Golf and Beach Club in the north end
of the island netted 12 sales. (note, all
sales figures are through Nov. 30 as re-
ported by MLS).

Dale Sorensen Jr., managing part-
ner at Dale Sorensen Real Estate,
tracked this progress not only in the
ultra-luxury home and oceanfront
market, which is the niche of several
barrier island Realtors, but also in the
moderate market of homes and con-
dos starting in the mid $100s and has
seen solid indicators of a turnaround

Market Dynamics

Supply & Demand - # Units (FS, UC, Sold)
2 Years (Monthly) 11/01/07 - 11/30/09

on both ends.

in buyerswilling and eager to take ad-
vantage of the best priced opportuni-
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Townhomes, Villas and Condos

ties in the market. This is evidenced
by our 30 plus percent increase of
unit sales on the barrier island,” So-
rensen said. “While inventory levels

have slightly decreased there are still
an abundance of properties available
across all market segments.”

To offset that slightly reduced in-

“In 2009 we saw a dramatic increase
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Riomar, 877 Sandfly Lane sold on December 2nd for $1.24 million.

ventory, some sellers who had let
their listings expire have taken the
plunge and re-listed their homes.

Kay Brown, a broker with Premier
Estate Properties, which deals ex-
clusively in homes of $1 million and
up, has said throughout the year that
buyers are scooping up Vero’s ocean-
front properties — especially the
remaining inventory of brand-new
spec homes on the beach.

“We have been extremely sur-
prised with the increase in market
activity in the luxury homes that we
have for sale and also in oceanfront
and oceanfront homesites in the last
6 months, it’s been extremely ac-
tive,” Brown said. “We’ve had some
excellent sales and, even though the
prices have not been what the sell-
ers would have liked, we've been
able to accomplish bringing buyers
and sellers together.

Brown said most of the activity
prior to the summer was in the $1
million to $2 million dollar range,
but that now the more expensive es-
tates in the $4 million and up range
are seeing more action.

“We feel that we've reached the
bottom of the drop in this market
and we've had a great deal of activ-
ity in the past two weeks with peo-
ple looking at especially oceanfront
properties, so we’re hopeful that
January is going to bring increased
market activity in Vero Beach,” she
said. “It’s interesting to note that our
office with Premier Estate Proper-
ties here in Vero Beach is leading the
sales ahead of our Premier offices
in Palm Beach County, Boca, Del-
ray, Manalapan and Ft. Lauderdale,
so that says something good about
about Vero Beach.”

Looking ahead, with recent mar-
ket survey reports predicting only
a tiny decrease in values for Indian
River County real estate in 2010, it’s
hopeful that 2010 could be the year
that hundreds of families upgrade
to a larger home or better neighbor-
hood and investors get back into
real estate.

Though the old real estate adage
states the most important factor is
“location, location, location,” sage
advice for the 32963 location will
probably defer more to a “price is
right” strategy into the new year.

“With inventories still remaining
high, pricing is the best way to ensure
a property attracts the most buyers.
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John's Island, 321 Island Creek Drivesold on August 3rd for $3.3 million.

Demand has been strong for these
well priced properties and will con-
tinue to be for 2010,” Dale Sorensen
said. “With our 2009 barrier island
sales ahead of 2008 our office and as-
sociates remain optimistic about not
only 2010 but the future of our mar-
ket and Vero Beach.”

For those still waiting, watching
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Indian River Trap and Skeet Club

5985 82" Ave., Vero Beach, Florida 32967

and prognosticating that prices will
still go down, Thorpe emphasized
that the smart money on the barrier
island is betting on the fact that time
is of the essence.

“l think people have learned from
the past and they’re not going to wait
until prices go up to where they were
in 2005,” he said.

Providing Programs and Services to
Individuals with Special Needs for
17 years in Indian River County

For more Information or to Register,

Please Call 772-770-6626
or visit our website at
www.sunupofir.org

Event Chairs: Bill & Lousie Terry and

Mary Beth Vallar

Harris, Cotherman,
Jones, Price & Associates

Certified Public Accountants - Chartered

5070 North Highway A1A, Suite 250
Vero Beach, FL 32963

T: 772-234-8484

F: 772-234-8488

E: info@hcjp.cpa.pro

ORTHOPAEDIC CENTER

OF VERO BEACH
David W. Griffin, M.D., FAAOS, FACS

Richard Steinfeld, M.D., FAAOS
Marcus J. Malone, MD
Arthritis Management
Pain ManagementArthroscopy O
Sports Injuries
Total Joint Replacement:
Knee, Hip & Shoulder m B
Carpal Tunnel
In House MRI & Physical Therapy
1285 36th Street, Suite 100
Vero Beach, FL 32960
Phone: 772.778.2009 ¢ Fax: 772.778.2910
866.778.2009 Toll Free
www.orthocentervb.com

Vero Beach Country Club
Elegant ~ Comfortable ~ Inviting
18 Holes of Championship Golf

Membership Opportunities Available

By Invitation Only

Contact: Jacki Compton,
Membership Coordinator

(772) 567-3320 * www.vbcountryclub.com
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Calendar

DECEMBER

December 31

New Year’s Eve Celebration at Riverside
Theatre with food, fun and live enter-
tainment on the Waxlax Stage and in
the Orchid Lobby begins at 9:30 p.m.
Tickets $100. 231-6990

December 31 - January 17

Riverside Theatre presents Ella, featuring
over two dozen of Fitzgerald's biggest
hits, on the Stark Mainstage. 231-6990

JANUARY

January 2

Saturday in the Park with Authors and
Artists, 9 a.m. to 2 p.m. on the grounds
of the Heritage Center.

January 2

LoPresti Fly-In charity breakfast, 9 a.m.
at Sebastian Airport, with CarolAnn
Garrett, author of Upon Silver Wings

to benefit ALS Research (Lou Gehrig’s
Disease). 562-4757

Through January 3

The Indian River Photo Club 2009 Print
Exhibit, on display at the Vero Beach
Museum of Art’s Studio Gallery.

Through January 3

Snoopy!!!" A musical sequel to You're a
Good Man Charlie Brown, at Riverside
Children’s Theatre.

January 3

The Vero Beach Art Club presents Art in
the Park - Outdoor Art Exhibit & Sale,
10 a.m. to 4 p.m. across from Humiston
Park on Ocean Drive. 231-0303 or
www.VeroBeachArtClub.org

January 4 - 30

The Artists Guild Gallery presents A
Natural View, works in watercolor by
award-winning Vero Beach Artist Lillie
Taylor. Free opening reception on Friday,
January 8 from 5 to 7 p.m.

January 5 - 30

Gallery 14 presents FLORIDA: Faces and
Places - Interpretations by Gallery 14
Artists; 10% of sales Jan. 7 to 9 will be
donated to Quail Valley Charities. Free
opening reception on Thursday, January
7 from 4:30 to 7:30 p.m.

January 7

The Emerson Center Humanities Series
presents Gary Mormino’s Emmy-winning
PBS documentary, The Florida Dream,

a history of Florida since WWII based

on his book Land of Sunshine, State of
Dreams. 7 p.m. lecture is complimentary.
778-5249

January 7

Atlantic Classical Orchestra presents
Vaughn Williams Overture to The
Wasps, Ravel La Tombeau de Couperin

231-6990 and Mahler Symphony #4 (Chamber
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Peppertree $349,000
N Stunning YRR/ IBA Villa w/den
IJ. ht & {}Ixi:
Reautiful |:rnqh yard & patio,

I Brlch ointe 5265 000
IBR/ A Model Home mih
Quality finishes. Beautiful com-
munity, Great amenities,

I www.PalmPointeRealty.com ?

I'. 772.299.3100 877.299.2101
21 Royal Palm Pointe Suite 102 Vero Beach, FL 32960

Central Beach $489,000
IRR /2. 58A poal home on
beautiful Indian River Drive,
Located on large corner lot.

Central Beach $345,000
2BR./2 5BA Camelia’ qunhumu.
Walk to beach, shops, dining.
Low maintenance, Pets allowed,
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Version). 8 p.m. at the Waxlax Center
for the Performing Arts at St. Edwards
School. (866) 310-7521

January 7 -10

18th Annual Antiques Show & Sale to
benefit the Vero Beach Museum of Art.
Preview Party is 5 - 8:30 p.m. Jan. 7,
tickets start at $100. Weekend Show &
Sale is 10 a.m. - 4 p.m. Jan. 8-12, tickets
$10. 231-0707

January 9

Jazz at Noon with Bill Allred’s Classic
Jazz Band at the Vero Beach Yacht Club,
doors open at 11 a.m.; concerts start at
12:30 p.m. 234-4600 or
www.tcjazzsociety.org.

January 9

Oceanside Business Association’s free
beachside concert series on Ocean Drive,
5:30 to 8:30, featuring the Robert Harris
Group.

January 9 - 16

Quail Valley Charities Fundraising Week.
Jan. 9 - 5K Walk/Run and Kids fun-
run, Jan. 10 - Gourmet Wine & Guest
Chef Dinner, Jan. 13 - Duplicate Bridge
Tournament & Luncheon, Jan. 14 - 16 -
Tennis Tournament, Jan. 15 & 16 - Golf
Tournament, Jan. 16 - Grand Gala Cock-
tail Buffet, Auction and Awards Night.
492-2020

January 11

Riverside Theatre’s Distinguished Lec-
turer Series features Washington politi-
cal insider Vernon Jordon, at 4 p.m. and
6 p.m. on the Stark Mainstage.
231-6990

January 11

Bass & Birdies Golf and Fishing Tour-
nament at the Indian River Golf Club,

to benefit the Education Foundation.
Participants play a full round of golf and
also fish four lakes on the course. Regis-
tration $300. 564-0034

January 12

Film Studies Course at the Vero Beach

Museum of Art, Trends in International

Cinema: Relationships, will be held on

five Tuesdays through February S. 1:30
p.m. or 7 p.m. $55 ($45 for members).

231 0707 ext. 136.

January 12

Genealogy expert’s program, “In the
Wilderness and on the Battlefield with
your Civil War Ancestor,” at Indian River
Genealogical Society meeting. 9:30
meeting; 10:45 program. 492-4012 or
WwWw.irgs.org

January 14 - 24
The comedy, Sin, Sex and the CIA will

be performed at the Vero Beach Theatre
Guild. 562-8300

January 15- 17

Art by the Sea, an exhibition and sale of
artwork by members of the Vero Beach
Art Club and the Vero Beach Museum
of Art, held at the Vero Beach Museum
of Art. Reception 5 - 8 p.m. January 15
and show 10 a.m. - 5 p.m. January 16-17

are both free and open to the public.
231-0303 or www.VeroBeachArtClub.org

January 16

Race for The Source, 5K Run/Walk at
Riverside Park. 1mile fun run/walk at 8
a.m.; 5K race at 8:30. $20 pre-registra-
tion or $25 race day. 569-7364 or
www.iamthesource.org

January 16

See 30 life-sized dinosaurs in a whole
new light at Dino Nights at McKee Gar-
den, 6 to 8 p.m. Adults $3, seniors $8,
children $5, members free. 794.0601 or
www.mckeegarden.org

January 17

Indian River Symphonic Association
presents the Brevard Symphony Orches-
tra under the direction of Christopher
Confessore, 7:30 p.m. at the Community
Church of Vero Beach. The Singin” and
Swingin” themed Pops Concert features
vocalist Michael Andrew.

778-1070

January 19 - 31

Jacques Brel Is Alive and Well and Living
in Paris, a musical based on the music,
lyrics and commentary of Jacques Brel,
at Riverside Theatre's Waxlax Stage.
231-6990

January 20

Travel with the Vero Beach Museum of
Art to the Boca Raton Museum of Art
for two exhibits, The Magical World of
M.C. Escher and Mary Cassatt: Works
on Paper. Lunch at Max's Crille, Mizner
Park followed by Chemical Imbalance:

A Jekyll and Hyde Play at the Caldwell
Theatre Company. Tickets $210 or $180
for ASFTA members. 231-0707 ext 109

January 20

Vero Beach Museum of Art Distin-
guished Professor Series - Brown Uni-
versity, Richard Fishman, M.F.A., “The
Power of Imagination and Collaboration:
The Elm Tree Project.” 2 p.m., $15 mem-
bers, $20 non-members. 231-0707, ext.
136

January 23

Golf Antiques and Collectibles Show and
Sale, with dealers from the International
Golf Collectors Society and free apprais-
als by former Golf Roundup owner Bob
Stevens. 9 a.m. to 3 p.m. at Sandridge
Golf Course.

January 23

The Emerson Center Speaker Series
presents David Brooks, author and New
York Times columnist. 778.5249 or
www.theemersoncenter.org

January 23

The 8th Annual Sporting Clays regis-
tered shoot at the Quail Creek Plantation
in Okeechobee to benefit Sun-Up of
Indian River. $125 includes ammunition.
770-6626

January 25

Bridge for Kids at Bent Pine Golf Club
to benefit the Children’s Home Society.
489-5601 x 261
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January 25

Top Chef Challenge Qualifying Event,

6 - 8 p.m. at Pointe West to benefit
the Homeless Family Center. $30 per
person. Top five chefs will move on to
the main Top Chef Challenge on Febru-
ary 22nd. Tickets for the two-evening
package are $195. 567-5537

January 28

Samaritan Center Annual Dinner “Give
From the Heart” honoring Robert and
Eleonora McCabe, 6 p.m. at Holy Cross
Church Parish Hall. Tickets $125.
770-3039

January 30

Indian River Regional Science & Engi-
neering Fair public viewing, 12 to 1 p.m.
at Gifford Middle School. 564-0034

January 30

“Extinct” Motor Car Exhibition at McKee
Garden with 30 classic cars. Adults $9,
seniors $8, children $5, members free.
794.0601 or www.mckeegarden.org

January 30

The Indian River Symphonic Association
will present a concert by the Moscow
State Radio Symphony Orchestra with
Music Director Alexei Kornienko and
Guest Conductor Robert Cole featuring
pieces by Rimsky-Korsakov and Stravin-
sky, 7:30 p.m. at the Community Church
of Vero Beach. 778-1070

January 30

Viva Las Vero IV Casino Night 6:30 p.m.
at the Vero Beach Elk’s Lodge to benefit
Hibiscus Children’s Center, Saturday.
Tickets $50. Call Angela Astrup
978-9313 x 313

January 31

The Vero Beach Art Club presents Art in
the Park - Outdoor Art Exhibit & Sale,
10 a.m. to 4 p.m. at Humiston Park on
Ocean Drive. 231-0303 or
www.VeroBeachArtClub.org

January 31

Atlantic Classical Orchestra Chamber
Music Series at the Vero Beach Museum
of Art's Leonhardt Auditorium. A Rus-
sian Program of Prokofiev, Stravinsky,
and Tchaikovsky featuring Leonid Sigal,
violin and Kimball Gallagher, piano.
231-0707

FEBRUARY

February 1

Bridge in the Garden at McKee Botanical
Garden with catered lunch. $65 per per-
son or $100 per patron includes lunch.
794.0601

February 3

Atlantic Classical Orchestra presents
Strauss Tanzsuite, Sans De la Lib-
eracion de las Formas and Beethoven
Symphony #6 “Pastoral”. 8 p.m. at the
Waxlax Center for the Performing Arts
at St. Edwards School. (866) 310-7521
or www.acomusic.org.

February 3
Vero Beach Museum of Art Distin-
guished Professor Series - Skidmore

Calendar
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“Sextants, Sails, Maps, and Muskets:
Marine Technology in the Age of Ex-
ploration.” 2 p.m., $15 members, $20
non-members.

231-0707, ext. 136

February 5

One Night with the King of Rock-n-Roll,
an Elvis Tribute with Chris MacDonald
performing to benefit the Vero Beach
High School Orchestra and Vero Beach
Rotary Sunrise charities 7:30 p.m. at
the VBHS Performing Arts Center.
Tickets $25 and $35. 564-5537

February 4 - 21
Riverside Theatre presents 42nd Street,
one of Broadway'’s longest running mu-

sicals, on the Stark Mainstage.
231-6990

February 6

Saturday in the Park with Authors and
Artists, 9 a.m. to 2 p.m. on the grounds
of the Heritage Center.

February 6

Second champagne reception in the
Love of Literacy Author Series, 3to 5
p.m. at the Indian River Shores com-
munity room features Stephanie Keat-
ing, co-author with her sister Barbara
Keating of A Durable Fire and Blood
Sisters. 778-2223

February 6

Jazz at Noon with the Johnny Varro
Swing 7 at the Vero Beach Yacht Club,
doors open at 11 a.m.; concerts start at
12:30 p.m. 234-4600 or
www.tcjazzsociety.org.

February 6

Tango y Tapas, is the theme for this
year’s annual gala fundraiser at the Vero
Beach Museum of Art. Tickets $500.
231-0707

February 6 - 7
Gardenfest! hosted by the Garden Club
of Indian River County returns to River-

side Park, 9 a.m. to 5 p.m. Saturday, 9
a.m. to 4 p.m. Sunday. 567-4602

February 8

Riverside Theatre’s Distinguished
Lecturer Series features political analyst
Karl Rove, at 4 p.m. and 6 p.m. on the
Stark Mainstage.

231-6990

The Indian River Symphonic Associa-
tion will present a concert by the Detroit
Symphony Orchestra under the direction
of conductor Leonard Slatkin, 7:30 p.m.
at the Community Church of Vero Beach.
The concert includes pieces by Mennin,
Barber and Brahms and features guest
cellist Sol Gabetta.

778-1070

February 10

Vero Beach Museum of Art Distin-
guished Professor Series - University
of Virginia, Peter Onuf, Ph.D., “Jeffer-
son and Democracy: The Implausible
Democrat.” 2 p.m., $15 members, $20
non-members.

231-0707, ext. 136

Two-day seminar led by Arthur Blumen-
thal, Ph.D., Director Emeritus of the Cor-
nell Fine Arts Museum instructs, How to
Look at Art at the Vero Beach Museum
of Art. 231-0707

February 12

Rockin” Vero Beach “Under a Brocade
Sky,” to benefit the Children’s Home
Society, 6 pm at the Elks Lodge. Tickets
$200. 772-344-4020 x 261

February 13

Fourth Annual 5K Race/Walk Love for
Literacy to benefit Literacy Services of
Indian River County, 8 a.m. at Pointe
West. $15 advance, $25 day of event.
778-2223

N

hat gets you up in the morning?

What wakes you up... ready for that first cup of coffee and a glorious new day?
Is it our perfect location near beautiful Atlantic beaches? Or, a full social life ready to unfold
around a lively clubhouse and five distinct dining venues? Is it the invitation to stroll around
acres of lush landscaping, pause by a flowered courtyard, or take a dip in the pool...

(Or could it simply be a beach ball and a grandchild?)
range a tour ;
arrangeatourang .

Lunch on us!

¥
REGENCY PARK

«® Vero Beach, Florida G»»

An Independent Living Community 1-866-603-2171 RegencyParkVeroBeach.com

Yoy,




Service Directory



Classifieds



Vero Beach 32963 / January 1, 2010
Real Estate

Featured Real Estate Sales on the Barrier Island: Dec. 10 to Dec. 23, 2009

Single Family Residences and Lots

Subdivision Address Listed Original Sold Selling
Asking Price Price
SEASIDE 2230 SEASIDE ST 2/17/2009 $300,000 12/22/2009 $170,000
VERO BEACH ESTATES 550 CAMELIA LN 4/10/2009 $550,000 12/18/2009 $412,500
ORCHID ISLE ESTATES 8545 SEACREST DR 7/22/2009 $346,995 12/18/2009 $305,000
CASTAWAY COVE 1134 SPANISH LACE LANE 10/14/2008 $415,000 12/18/2009 $395,000
BETHEL BY THE SEA 619 CONN WY 10/26/2009 $395,000 12/15/2009 $380,000
MARBRISA 100 LA COSTA CT 8/10/2009 $595,000 12/14/2009 $565,000
RIVER CLUB 1105 NAUTICAL WY 4/27/2009 $1,095,000 12/10/2009 $975,000
OCEANAIRE HEIGHTS 9484 FRANGIPANI DR 10/16/2009 $220,000 12/10/2009 $220,000

A big oceanfront sale in John’s Island headed a list of
16 barrier island real estate transaction that closed in the

days immediately before Christmas. Townhomes, Villas and Condos

. Subdivision Address Listed Original Sold Selling
The_14,00_0-square-foot hom_e,_shown above, was origi- Asking Price Price
nally listed in 2007 for $15.5 million, and was relisted this
- VICTORIA CONDO 5680 N HIGHWAY AlA, #314 3/7/2008 $779,000 12/22/2009 $577,500
past October 1 for $12.9 million.
VISTA DEL MAR 5400 HIGHWAY AIlA, D-14 10/20/2008 $135,000 12/21/2009 $78,000
The sale closed on December 15t for $8.65 million. HARBOR INN Il 2140 SPYGLASS LN, #116 7/18/2008 $319,000 12/15/2009 $175,000
SOUTHWINDS 2205 WINDWARD WY 1/13/2009 $612,500 12/15/2009 $612,500
The 3?"9" of the home L representec_i by Cindy O’ D_are SOUTHWINDS 1250 SOUTHWINDS BL W #213  2/19/2008 $950,000 12/15/2009 $815,000
of Premier Estate Properties. The buyer in the transaction
. . . . VILLAGE SPIRES DEVEL 3554 OCEAN DR, 404 N 5/10/2009 $450,000 12/14/2009 $315,000
was represented by Joe Caprio with the South Florida firm
SEA OAKS 8870 SEA OAKS WY N #308 5/10/2008 $859,000 12/14/2009 $625,000

of Joe Caprio and Co.
—Data from MLS

PORSCHE Mercedes-Benz

MELBOURNE
Just west of US 1 on NASA Blvd.

) Featuring the Space Coast & Treasure Coasts’ SALE HOURS:
ﬁ largest selection of new and luxury certified vehicles. MON - FRI: 9:00 AM - 8:00 PM
s Certified SAT: 9:00 AM - 7:00 PM + SUN: Noon - 6:00 PM

pre-owned C@D Certified

vl B3l 9 - v w800, 719.6727

Shay Rowe, Owner  Enjoy complimentary pick-up and delivery, and a free loaner vehicle with every service appomtment.




GOLF & BEACH CLUB

TUCKED AT THE EDGE OF THE SEA, YOU'LL DISCOVER VERO'’S FINEST TREASURE. HERE, UNDERSTATED ELEGANCE MEETS THE ROMANCE OF THE WEST INDIES
WITH A PRIVATE, GATED CLUB COMMUNITY OF EXQUISITE HOME STYLES, AN UNSPOILED BEACH, AN AWARD WINNING ARNOLD PALMER GOLF COURSE FOR
A PRIVILEGED 325 EQUITY GOLF MEMBERS, AND A BEACH CLUB THAT EMANATES PURE SPLENDOR. ORCHID ISLAND GOLF & BEACH CLUB...

AN INTIMATE, PRIVATE CLUB WHERE YOU WON'T GET LOST IN THE CROWD

LUXURIOUS RESALE ESTATE RESIDENCES

EXQUISITE OCEANFRONT CONDOMINIUMS

51 CARIBE WAY (Courtyard Living) (Furn. Avail.) (New Price) .......... $875,000 70 BEACHSIDE DR, #101 (2,242 A/CSq. Ft.) . ..., SOLD!
80 CLUBHOUSE COURT (Golf Cottage) (Furn. Avail.) ................ $975,000 70 BEACHSIDE DR, #201 (2,242 A/CSq. Ft.) . ..., $1,295,000
807 PEMBROKE COURT (Courtyard Living) (New Listing) ............. $995,000 70 BEACHSIDE DR, #202 (2,236 A/CSq. Ft.) ..................... $1,295,000

Prices and features subject to change without notice. Offer void where prohibited by law. Broker cooperation welcomed.

698 GROVE PLACE (Golf Cottage) ...........ccoviuiiiiienn... $1,000,000 70 BEACHSIDE DR, #203 (2,252 A/C Sq. Ft.) (Furn. Avail.) .......... $1,295,000
121 ISLAND PLACE (Lake View) . . ...ttt SOLD! 100 BEACHSIDE DR, #302 (Penthouse-2,236 A/C Sq. Ft.) (Furn. Avail.) (New Listing) .$1,395,000
931 ORCHID POINT WAY (Courtyard Living) (New Listing) .......... $1,250,000 90 BEACHSIDE DR, #201 (3,309 A/CSq. Ft.) . ..o veiiiiii.. SOLD!
945 ORCHID POINT WAY (Courtyard Living) . .................... $1,595,000 20 BEACHSIDE DR, #101 (3,810 A/C Sq. Ft.) (New Listing) .......... $2,050,000
909 ORCHID POINT WAY (Intracoastal Access) ................... $1,595,000 20 BEACHSIDE DR, #102 (3,810 A/CSq. Ft.) . ... ... $2,090,000
508 WHITE PELICAN CIRCLE (Golf Estate) . ...........cccvuvinununon.. SOLD! 40 BEACHSIDE DR, #202 (3,810 A/CSq. Ft.) .......... .. ... ...... $2,350,000
547 WHITE PELICAN CIRCLE (Intracoastal Access) .. ............... $1,775,000 10 BEACHSIDE DR, #201 (3,810 A/CSq. Ft.) . ... .. $2,350,000
429 INDIES DRIVE (Preserve Estate) ... ..........cccuiiiiiueenn.. $1,795,000 10 BEACHSIDE DR, #302 (Penthouse-3,810 A/CSq. Ft.) ................ SOLD!
906 ORCHID POINT WAY (Golf Estate/Lake Views) (Furn. Avail.) (New Listing) .$1,950,000 50 BEACHSIDE DR, #301 (Penthouse-3,810 A/C Sq. Ft.) (New Listing) .$2,650,000
900 ORCHID POINT WAY (Courtyard Estate) ..................... $1,975,000

514 WHITE PELICAN CIRCLE (Golf Estate) ....................... $1,985,000 HOMESITES WITH NO-BUILD TIME

424 INDIES DRIVE (Golf Estate/Lake Views) (Furn. Avail.) ........... $1,995,000 11 CARIBE WAY (Golf VIeWS) . . .. oot e e $350,000
920 ORCHID POINT WAY (Golf Estate/Lake Views) (New Listing) . . ... $2,050,000 61 ISLAND PLACE (Lake VIeWS) . ... oottt eeeeen $395,000
311 WESTWIND COURT (GolfEstate) .. .. ......couvieieiennnnn.. $2,195,000 942 ORCHID POINT WAY (Preserve View) .. ..........ccccuiueunn... $399,000
120 SEASPRAY LANE (Golf Estate/Lake Views) ................... $2,275,000 506 WHITE PELICAN CIRCLE (Golf Estate) ...........cccuuiuuunon.. $795,000
927 ORCHID POINT WAY (Intracoastal Access) (New Listing) ........ $2,300,000 520 WHITE PELICAN CIRCLE (Golf Estate) (New Price) ............... $895,000
406 INDIES DRIVE (Golf Estate/Lake Views) (New Price) ............ $2,750,000 271 SEABREEZE COURT (Golf Estate) ..........ccuuiiiinennennn. $1,050,000
281 SEABREEZE COURT (Golf Estate/Lake Views) (New Home) ...... $3,175,000 544 WHITE PELICAN CIRCLE (Golf Estate/Lake Views) ............. $1,550,000
609 HERON POINT COURT (Golf Estate) (New Home) .. ............ $3,595,000

602 HERON POINT COURT (Golf Estate) (New Home) . .. ........... $3,775,000

View Current Listings of Luxury Estates, Oceanfront Condominiums, Homesites & Cottages at www.OrchidlslandRealty.com
Wishing You and Your Family a Prosperous and Happy New Year!
ey
L if
ORrRcHID IsLtAND REALTY INC.
Exclusively Marketing and Selling Properties in Orchid Island Golf & Beach Club
9985 North A1A, Vero Beach, Florida 32963  (772) 388-3888  (800) 910-3888
XX Bob Niederpruem, President/Broker  Heidi Levy, Broker-Associate @
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The Moorings of
Vero Beach

Southwinds

. e South Passage
3 BR/2 BA/views of the ocean Wher e GOIf; Tennls and I Steps from your deck to your dock!
Beautiful first floor, custom millwork o . 2 BR/2 BA/ Charming townhouse
$550,000 Boating are the Way of Life T

An ocean to river club community
Pete Dye designed golf course
9 Har-Tru Tennis Courts
Spectacular new riverfront clubhouse
State-of-the-art fitness center
Pristine beaches
8 miles of deep water bulkhead

Spinnaker Point Seasonal and Annual Rentals Available i 12 i bt i
Charming first floor/2 BR/2 BA Luxury Waterfront Homes, Great first floor/Furnished
Large dock, glassed-in porch . . . 2 BR/2 BA/Waterfront

$399,000 Condominiums and Homesites $197,000

The Moorings
Realty Sales Co.

The Ultimate Source for
Moorings Properties

2125 Windward Way, Vero Beach,

' o
Calling All Boaters Florida 32963 * 772-231-5131 Enildyolr DreamiHome
Deep water docks/Protected cove Deep water lots w/great views

Spyglass Harbor, various sizes e-mail: sales@TheMoorlngs.com Located in the prestigious Anchor
$79,500 - $250,000 www.TheMoorings.com $1,195,000 - $1,295,000

Waterfront Perfect Waterfront Fabulous Model Perfect
Superb in design, quality & craftsmanship Exquisitely remodeled 5 BR/Library/Elevator Over 1/2 acre east of A-1-A/Steps to beach
3 BR/3.5 BA/Library/Perfectly maintained Apprx. 6000 SF, epicurean kitchen, dock 3 BR/Split plan/12' ceilings/Granite/pool

$1,649,000 $2,245,500 $649,000




